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years of “Inside Report” 


28) 
a n iA Ever since Rowland Evans, Jr. and Robert D. Another is their ability to dig out the news and 
zn o Novak teamed up in May, 1963,they have been get it into their column first, because of their 
&. ©° the hottest political reporting duo in Washing- top-level contacts and their aggressive report- 
eat aie] Fe ton. Because one is usually traveling around ing skills. 

ou 4 8 the world on fact-finding missions and the We congratulate Evans and Novak on the 

io other is keeping a sharp eye on Capitol Hill, 10th anniversary of their ‘Inside Report” col- 

S the Evans-Novak column consistently finds its umn and look forward to many more years 
ond way from the column page to page one. of their editorial excellence in the Sun-Times 
@ First hand knowledge of national and inter- and on the Chicago Daily News/Sun-Times 
a national affairs is one of their trademarks. Wire Service. 
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Boston 


Herald American 
starts“rebellion’ 


Wins Scripps-Howard Foundation Public Service Award. 


Last fall the Boston Herald 
American lit the fuse of a powder keg. 
We launched a series of articles on 
the steadily rising real estate taxes 
in Massachusetts. 

Public response was immediate 
and overwhelming.. 

The reaction of public officials 
was just about as quick, but decidedly 
different. 

The ‘‘Taxpayers Rebellion’”’ was 
under way. Unusual things started 
happening in Massachusetts. 

- Police and firemen in Peabody, 
Mass. (citing the Herald American's 
articles) voluntarily offered to forego 
a pay increase. 

- Ten Cape Cod businessmen filed 
suit against the state in behalf of all 
Massachusetts taxpayers to recover 
‘“‘wasted”’ tax money. 


- Administrators of the state’s major 
cities pledged to use revenue sharing 
money for tax relief. 

The dust the series stirred up 
still hasn’t settled. In fact, the watch- 
dog groups our articles inspired in the 
first place are now newsmakers in 
their own right. 

We’re proud of the people who 
worked on this series (writers Janice 
Elliot, Joe Heany, Tom Berube, Jean 
Cole and Bill Duncliffe, and managing 
editor Jack McLean). 

And of course, we’re extremely 
proud to receive the Scripps-Howard 
Foundation citation ‘‘in recognition 
of outstanding public service by a 
newspaper.” 

But perhaps what makes us 
most proud of all is that we gave a 
lot of taxpayers in Massachusetts a 
chance to be heard. 


Boston Herald American 
Sunday Herald Advertiser 


Represented nationally by Hearst Advertising Service, Inc., 235 East 45 St., New York, N.Y. 10017 


Dr. Jean Mayer tells 


How to feed a family 
properly—for less money! 


The world’s leading nutritionist worries 
about food prices as well as components. 
He reminds readers that “prices bear little 
relation to nutritional value’ —then cites 
specific items at the supermarkets. His 
article on the nutritional aspects of the 
meat boycott in April was headlined in 
several hundred papers. 


President Nixon chose Dr. Mayer of 
Harvard to set up the White House Con- 
ference on Food, Nutrition and Health. 
Family food planners now depend on him 
to help keep their loved ones healthy. 


As soaring food prices afflict even the 
“comfortable,” your readers will value 
his sound, budget-stretching advice. 


DR. JEAN MAYER’S 
“Food for Thought” 


2 NUTRITION COLUMNS A WEEK 
(INCLUDING A Q-AND-A COLUMN) 


CTNYVN'S 
meust reading for weost readers 


CHICAGO TRIBUNE-NEW YORK NEWS SYNDICATE, INC. 
rer 
220 EAST 42ND ST., NEW YORK,N.Y.10017 * 212 MU 2-1234 
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How NEWSPAPER DRY MATS 


help great newspapers 
cut costs 2 ways...and 
please readers with great 


13-16—Institute of Newspaper Controllers & Finance Officers. Doral Coun 


reproduction!... 


_ NON-PACK CUTS COSTS... | 


You save valuable time with our 
Certified Full Page Newspaper 
packless dry mats. By standard- 
____ izing on these mats, there is 
4 no longer any need to slow 
~_ up production in order to 
take time to pack un- 
molded areas. 


EASY MOLDING CUTS COSTS... 


’ The superior quality of our non-pack Newspaper 

: Mat makes it easier to mold and cast. Better repro- 
duction and clarity for avid newspaper readers 
are the results. 


It you haven't tried Certified Non-Pack Dry Mats 
recently, why not ask us for samples and a visit by our 
representative in your area? 


Certified Dry Mat Corp., Dept. EP-5, West Groton, Mass., 01472 


CERTIFIED DRY MATS 


Used as the standard of excellence since 1924 


_ 20-23—Newspaper Personnel Relations Association. Milwaukee. 
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Club, Miami, Florida. ; i 
13-25—AP| Management and Costs seminar (for newspapers under 75,0 
circulation). Columbia University. a 
14-18—Knight Newspaper Seminar, Modern Production Techniques, Miai 
15—Connecticut AP Circuit. Spring meeting. Manchester. 
15-16—lowa APME Association, The Des Moines Club, Des Moines. 
15-19—National Association of Advertising Publishers—24th Annual 
vention, Troy, Michigan, Hilton Inn. 
17-18—Allied Daily Newspapers. The Admiralty, Port Ludlow, Wash. 
17-19—American Association of Advertising Agencies, Greenbrier, Wh 
Sulphur Springs, W. Va. | f 
18-19—Associated Press North Carolina News Council and South Carolina 
News Council, Beech Mountain, N.C. 
19-20—New Mexico AP managing editors spring shirtsleeve seminar. F 
ton Inn, Albuquerque. 
20—Blue Pencil Club of Ohio, OSU Center for Tomorrow, Columbus, Oh 
20-23—INPA International conference. Town and Country Hotel, S 
Diego. : 
21.23 Pacific Northwest International Circulation Managers Associatid 
50th anniversary convention, Salishan Lodge, Gleneden Beach, Orego 
21-25—International Federation of Publishers, (FIEJ). Vienna, Austria. 
22-27—Canadian Managing Editors’ Conference. Vancouver, BGs | 
24—Annual World Press Institute Forum, Macalester College, St. Pa 
Minnesota. 
26-27—Associated Press Missouri-Kansas wire editors association, Kans 
City. 
26-28—Editorial Writers critique. Northwest Daily Newspapers. Timberlit 
Lodge, Ore. 


JUNE 


3-15—API Telegraph Editors and Copy Desk Chiefs. Columbia Universi 

4-8—Knight Newspaper Seminar, Circulation Management, Miami. 

7-9—Mississippi Press Association annual convention, Buena Vista Hote 
Motel, Biloxi, Miss. ! 

ae Newspaper Offset Clinic, Holiday Inn, Ashtabula/Austinbu 

io. 

8—Canadian Press meeting of French-language news editors, Quebec. | 

8-9—Newspaper Advertising Executives Association, spring meeting. Ho 
day Inn, Gainesville, Ga. : 

8-9—New England Daily Newspaper Association Regular Spring meetin 
‘Basin Harbor Club, Vergennes, Vt. 

10-15—Newspaper Division Special Libraries Association, Pittsburgh. 

11-13—International Press Institute. Jerusalem. 

14-16—Arizona Newspapers Association, Summer Workshop, Sunrise Pas 
Hotel, White Mountain Apache Indian Reservation, McNary, Arizona. 

17-29—API| Publishers, Editors and Chief News Executives (for newspape 
under 50,000 circulation). Columbia University . 


21-23—Florida Press Association. Hilton Hotel, Port St. Lucie. 

21-23—Tennessee Press Association Convention. Holiday Inn Rivermo 
Memphis. 

24-28—Association of Newspaper Classified Advertising Managers 53r 
annual conference. The Queen Mary, Long Beach, California. 

25-29—Knight Newspaper Seminar, Organizational and Team Develop 
ment, Miami. mE 

28-30—Association of Newspaper Classified Advertising Managers, Lon 
Beach, Calif. r 


JULY 


8-1 |—Newspaper Personnel Relations Association, 25th Anniversary Co 
ference. Pfister Hotel, Milwaukee, Wisc. 

15-18—International Newspaper Advertising Executives semi-annual mee 
ing. Hotel Nova Scotian, Halifax, Nova Scotia. 

20-22—South Carolina Press Association, summer meeting. Savannah In 
and Country Club, Savannah, Ga. 

23-27—Knight Newspaper Seminar, Modern Production Techniques, Miam 

23-Aug. 24—Seminar, "News Media in Western European Countries. 
Temple Univ. School of Comm. The Netherlands. Contact: Dr. Samue 
Riley, Journalism School, Temple Univ., Philadelphia, Pa. 19122. j 


AUGUST 


13-16—National Advertising Show, The New York Hilton, New York City 
23-25—Montana Press Association Convention. Big Sky, Montana. 
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WOULD LIKE TO 
CONGRATULATE 
ITS 752 Wi 


When Jim Berry, creator of ‘“‘Berry’s World’, was named top cartoonist in 
two categories and editorial cartoonist Bill Crawford won the coveted Silver 
T-Square at the 1973 National Cartoonists Society annual awards, there were 
750 other big winners, too. 

They were the 750 newspapers around the country who, because they are 
NEA daily service clients, receive Berry’s and Crawford’s cartoons in the 
NEA package. 

Of course, that’s not all these 750 newspapers receive. 

As NEA subscribers, they also get sports columns and show business 
columns and Washington columns and personal finance columns and bridge 
columns and doctor’s columns and household hints columns and coin col- 
umns and a selective array of other award-winning features and specials. 

When NEA winners like Berry and Crawford win, every one of our 750 
newspaper clients wins along with them. 


[Rea 


Newspaper Enterprise Association/ New York-Cleveland 


IT’S ALL YOURS IF YOU BUY OURS. 
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cans Wednesday were absolutely necessary,” ore 
explained in a Detroit Free Press lead directed toward c 

who may have been on his garbage collection route. The 
Press writer put in a day on the job to find out how hard | i 
lot of garbage collectors is in light of their refusal to ) 
overtime as ordered by the city. Jim and fellow crev 
picked up over 26,000 pounds of stuff. Mostly it was 
plain old garbage, block after block, Jim wrote. But they 
got: car fenders: car doors, an entire. hood of a car, whol 
trees (Detroit it seems is still throwing out Christmas trees) 
two wooden house doors and enough tires to equip the India r 
apolis 500 fleet. : 1 


 & * 

“THE KID TYPES FASTER THAN I DO,” marveled \ i 

_ Boston scribe in talking about Ed Corwin of "Malden, Massa 
chusetts. A UPI story reports that Ed is the 12-year-old wil nd 
ing up his rookie season as an “honest-to-goodness” sport 
writer. Ed got his job last June when he watched All 
Schwartz, editor of the Malden Sun-Times, dropping off copie 
of the paper at a donut shop. Ed asked if he could try writi i 
for the paper, and Schwartz soon got an “in-depth” analysi 
of the fledgling World Hockey Association. Ed’s been writin 
for the paper ever since. / 


Now a familiar figure in the press box at New Englané 
Whaler hockey games, Ed says players and management trea 
him like “any other reporter” although once a guard wouldn’ 
let him into the dressing room. Accepting that, Ed commented 
“Being a youngster, sometimes I have to realize that there a 
some privileges I’m not going to get.” 


“NEWSPERSONS! INDEED! Now my dander is really up,¥ 
George Carvill, telegraph editor of the Brattleboro (Vt.) Dail: 
Reformer, declares in UPI Reporter. “The dictionary is ths 


appropriate tool here. It should be applied from a distance ol 
three feet above the head of the offending reporter.” Carvil 
also deplores use of “chairperson”. It seems to me that the 
language we are using—American, not English—is a poo! 
enough communications tool. It is unfair to force it to servé 


asa ‘tool for political-social revolution as well.” 


q 
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THE FAVOUR OF THE PRESS—From British Kinemait 
graph, Sound and Television Society comes announcement 0! 
an international film conference: “Arrangements have beer 
made for a press room to be made available at the hotel fos 
the benefit of these journalists attending. However, this bil 
annual event has proved extremely popular and in the pas 
many individuals have gained entry posing as members of the 
press.”” So, the Society wills issue special press passes and ask: 
for the name in advance of any journalist attending “so t] 


a pass can be made out in his favour.” a 


* * & 

“NO MATTER WHERE I GO or what kind of group Pn 
addressing, I have noticed I am always introduced as a ‘womar 
publisher’, “and while that’s a little better than being referre 
to as the grandmother publisher, I almost always feel ae 
like a double token—a woman and a publisher.” Kathari 
Graham of the Washington Post was talking to veteran ne’ 
folk at the Silurian awards dinner in New York. _ 


Mrs. Graham’s role of grandmother was accented, ho 
by the presence of 7-year-old Katharine Weymouth, who 
to hear grandma speak. Mrs. Graham has a budding repo 
in this one. While at the press table near the dias, youn; 
Katharine was invited to be in a photo with Governor — 
feller, and when she got back was asked what the | 
had said to her. The youngster answered strai ; 
“He said, ‘My, how cute you are.’” When her 
eiraner ee signaled eee? His. 
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SPRINGFIELD iss. 


IN SECOND SLOTand MOVING UP FAST! 


THE “HOT” MARKET IS GETTING HOTTER! SPRINGFIELD HAS LONG 
BEEN BIGGER THAN WORCESTER IN SMSA AND ADI-NOW IT SUR- 
PASSES IN CITY SIZE! THE LICENSE PLATE M2, AWARDED TO THE 
SECOND LARGEST CITY IN MASSACHUSETTS NOW GOES FROM 
WORCESTER TO SPRINGFIELD. IN FACT, MOST MAJOR ADVER- 
TISERS TOO ARE GOING TO SPRINGFIELD —— — THRU THE... 


SPRINGFIELD NEWSPAPERS 


UNION e@ NEWS e-— REPUBLICAN 


The largest newspapers in Massachusetts outside of Boston 


Represented by NEWHOUSE NEWSPAPERS 
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Robert U. Brown 
Publisher and Editor 


Editor & Publisher: 


® THE FOURTH ESTATE 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Press and the administration 


It all seemed to indicate an unusual Spring thaw in press-govern- 
ment relations. 

President Nixon in a televised address gave credit to a “vigorous 
free press” for helping to uncover the truth in the Watergate case. 
Then he told reporters to “continue to give me hell when you think 
I am wrong.” White House Press Secretary Ron Ziegler the next day 
apologized to the Washington Post for his previous denunciations of 
the paper’s coverage. Vice President Agnew regretted the “unfortu- 
nate hostility” between newsmen and government officials and said 
they should “put aside visceral reaction and engage in a productive 
and intelligent discussion of their differences.” 

But, although these events gave an appearance of a thaw the ice 
has not melted noticeably. It probably won’t until the last “i” is 
dotted in “information” and the last ’t’” crossed in “fact.” And, maybe 
not even then. 

Lest newspapermen break their arms in an attempt to pat them- 
selves on the back at this point, we give you the warning of J. Edward 
Murray, immediate past president of the American Society of News- 
paper Editors, who said last week that the general credibility of the 
press has been helped by Watergate, but: 

“This is not a time for the press to crow about its role in Water- 
gate, not a time for hubris on our part. It is only a time for expressions 
of thanks and respect. 

I think we must continue to use Watergate to illustrate, to drama- 
tize, for the public while we have their attention, the vital importance 
of protecting the confidential sources of investigative reporters. 

“We must still fight for the best shield legislation we can get, or 
for none at all if the best we can get would water down the First 
Amendment. 

“Although some editors still disagree, I happen to think that we 
must report fully in our newspapers on the continuing story of the 
fight to keep free press inviolate. We have done well in this regard 
since reporters began to go to jail to protect their confidential sources. 

“And I hope that, however we feel about press councils, we will 
nevertheless continue to report in good detail the news of the Twenti- 
eth Century Fund experiment in this connection. 

“Whatever happens with shield legislation, or with the press coun- 
cil, or with the proposed revision of the federal criminal code to pro- 
tect official secrets that shouldn’t be secret, it seems to me that we 
must always heed the advice of Justice Harold Medina. 

“He urged us to fight like tigers against each new, individual case 
of encroachment on free press. That means, basically, gutty directing 
editors and courageous reporters on the firing line; and then, editors 
and publishers on the defending line, willing to go to jail if necessary, 
and anxious to go to court to protect press freedom, even if that is a 
highly expensive policy.” 
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The Oldest Publishers’ and Advertens 


Newspaper in America ~ 


established March 22, 1884; Newspaperde 
established March, 1892; the Fourth Esta 
March |, 1894; Editor & Publisher, June 
1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker Jr. 


Associate Editors: Margaret C. Fisk, Mas 
Mehler, Jeffrey J. Mill, Lenora Williamso 


Editorial Assistant: Marie Stareck. 

Midwest Editor: Gerald B. Healey. 
Washington Correspondent: Luther A. Husto} 
Advertising Manager: Ferdinand C. Teubne 


Sales Representatives: Donald L. Parvin, W. 
Pierce, Richard , Schultz, Kenneth 
Schmitt, Earl W. Wilken. 


Advertising Production Manager: Bernadet’ 
Borries. 


Assistant to the Publisher and Promotion Ma 
ager: George Wilt. 


Circulation Director: George S. McBride. 


Classified Advertising Manager: Virginia A 
Stephenson. 


Marketing and Research Manager: Albert 
Weis. 


Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N. 
10022. Phone: 212 752-7050. TELEX 12 5IC 


Chicago: 111 East Wacker Drive, 60601. Pho 
312-565-0123. Gerald B. Healey, Editor. Wil 
lard L. Pierce, Richard E. Schultz, Advertisin 


Representatives. 


Los Angeles: 1830 West 8th Street, 9005 
Phone: 213-382-6346. Scott, Marshall, Sana 
& Latta, Inc., Advertising Representatives. 


San Francisco: 85 Post Street, 94104. Phon 
415-421-7950. Scott, Marshall, Sands & Latta 
Inc., Advertising Representatives. 


Washington: 1295 National Press Building 
Washington, D.C. 20004. Phone: 202-628 
8365. Luther A. Huston, Correspondent. 


London: 23 Ethelbert Road, Birchington, Ke 
England, Alan Delafons, Manager. 
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“FARMERS PLIGHT 


Thanks for the permission to reprint the 
sarrence L. Day piece which was done very 
ell. It goes without saying the article is 
ing applauded in the cattle ranching and 
eding country. 
As one who for a lifetime has been close 
agriculture, the overwhelming majority 
farmers and ranchers, mostly family 
‘its, have been grossly underpaid during 
e post war years, the average age of the 
erator is about 55, and the flight from 
ve farm should be of serious concern to 
rery American. The flight is universal but 
merican agriculture’s increasingly impor- 
nt role in feeding the world is a factor 
ot to be taken lightly. 

. Re: Carrott (CAL) STEWART 
(Stewart is publisher of Sun Newspa- 
ers of Lincoln, Inc., Lincoln, Nebraska.) 
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OLDEST AND SMALLEST 


While I suppose we are the smallest of 
ne “public” newspaper groups, we may be 
ne of the oldest, having gone public in 
964. Presently we have some 750 stock- 
olders, 

At this time the stock is inactive in the 
ver-the-counter market but we anticipate 
; will become active again. 

The papers are all five-days-a-week (the 
ailies) except for Spencer (six days) and 
ave a total circulation of 21,500. 

Daviw E. ARCHIE 
Archie is president of Mid-America Pub- 
shing Corp., publishers of Charles City 
Ia.) Press, Vinton (la.) Cedar Valley 
‘imes, Spencer (la.) Reporter, Estherville 
Ia.) News, Valley City (N.D.) Times-Rec- 
rd, seven weeklies, commercial printing 
lants and other non-newspaper publica- 
— oR 


WRONG IMPLICATION 


The May 5, 1973, edition of Eniror & 
UBLISHER included a story on Page 26 
hich clearly implied that Ron Porambo 
fas acting in his official capacity as a re- 
ro for the Elizabeth (N.J.) Journal 
hen he allegedly bribed a policeman in 
lovember, 1970, in an effort to secure pic- 
ares taken during the Newark riots. 
Please be advised that Porambo was not 
eting in behalf of the Daily Journal and 
jas, in fact, seeking the pictures in connec- 
ion with a book he was writing. The Daily 
ournal had no prior knowledge of, nor did 
- sanction in any way, Porambo’s actions. 
_Porambo, incidentally, left the employ- 
jent of the Daily Journal shortly thereafter. 
a Joun Muscat 
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lems of rim men (The World of the Rim) 
in the March 3 Eptror & PUBLISHER. 

I would heartily endorse the proposals he 
makes for elevating the prestige of copy- 
readers—enforcement of high standards 
and a reduction of hours to compensate for 
the strain. 

From my own earlier experience on both 
rims and back desks, I would add a further 
suggestion. I benefitted a good deal from 
rotation off the desk into reporting jobs and 
eventually moved back into a reporting job 
fulltime. But even a brief switch to cover a 
convention or to an out-of-town bureau post- 
ing as a fill-in man serves to refresh the 
rim man and make him better equipped to 
handle the demands of his regular job on 
the desk. This kind of switch is good for 
his morale and at the same time wins him 
respect from reporters who may sometimes 
feel that rim men have been cooped up so 
long that they don’t really know what re- 
porting is all about. : 

Murray GoLpBLaTtT 

(Goldblatt is Visiting Associate Profes- 
sor at Carleton University School of Jour- 
nalism.) 


* * * 


TELL IT LIKE IT IS 


In all the recent discussion on your 
pages about photography, the key word 
was never mentioned: honesty. 

Setting up a visually-exciting, prize- 
winning, imaginative fake of a gavel- 
passing that never occurred is as bad as 
setting up the traditional fake out in 
the hall for the convenience of the pho- 
tographer who had too many assignments 
that night to stick around for the real 
gavel-passing. 

Reporters who set up their news stories 
the way photographers arranged their 
“news” photos would be fired by most 
city editors. 

It was the TV people who did it, so all 
us newspaper types can wear halos, but 
doesn’t anybody remember Chicago? 

Perhaps ‘“‘tell it like it is,” even if the 
picture isn’t artistic, should be the motto 
pasted on every news camera. 

J. C. DONAHUE, JR. 
(Donahue is publisher and executive edi- 
tor of Suburban Trends, Riverdale, N.J.) 


* * * 


WON HONORABLE MENTION 


We appreciate the fine story about the 
Alexandria (La.) Town Talk which ap- 
peared in the April 28 issue. page 22. 

Unfortunately, in the second paragraph 
mention is made of a Pulitzer Prize; this 
is in error. Actually we received an honor- 
able mention from the Pulitzer judges for 
staff work in connection with municipal af- 
fairs. ‘ 

But we are grateful to Epiror & Pus- 
LisHER for publicizing what we consider 
are typical efforts of any of the nation’s 
newspapers in pursuit of improving local 
government. 

Jor D. Smirn, Jr. 

(Smith is publisher.) 


sm in your Editorial Work- 
_ shop pieces by Roy Copperud on the prob- 


Bert Whitman, Phoenix Gazette 


WRONG PLACE 


Correction to your April 7 story slugged 
“Flood Stricken Missouri Paper Delivers 
by Boat.” The mighty Mississippi was 
mighty mean and powerful during the 
spring flooding, but not quite that power- 
ful to sweep the Alton Telegraph from the 
Illinois side to the Missouri. 

Nor is the Alton (Illinois) Telegraph 


situated on a bluff in hilly Alton” as the 4 


story had it. The paper’s plant is situated 
in flat downtown Alton. High up on a hill 
in Alton is a monument erected in honor 
and memory of an editor murdered by 


anti-segregation extremists during the Civil Be 


War, Elijah P. Lovejoy. The Telegraph 
is a worthy successor to Lovejoy’s Alton 
Observer and one of the liveliest newspa- 
pers in the Prairie State. We like it on the 


Illinois side of the Missippi, not the Mis- 


souri. So, please don’t move it E. & P. 


JoHN BOLAND 


Short Takes 


. .when she got the flowers she was so 
touched she broke right down and dried.— 
Houston (Tex.) Post. 

x * * 
“Our teachers are among the lowest 
pain in the state. . .”—Sacramento (Cal- 


if.) Bee. 
a * a 
Stir in brain flakes and 42 cup nuts.— 
Lafayette (Ind.) Journal and 
Courier. 
e * * * 


“The era of plentiful creap food is 
numbered.”—Ottawa (Ont.) Journal. 
* * *K 
Mass ‘OL Wie oie 
white, vermine, and many many many di- 
amonds.—Chicago Tribune. 
* * * 
(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers and 
reprinted here.) 
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The median household 
income ofweekday —_— 
New York Times readers 
is 54% higher than that 
of readers of the other 
New York morning 
newspaper. 
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By Luther A. Huston 


Although the American Society of 
>wspaper Editors has endorsed legisla- 
mn that would afford reporters absolute 
otection against forced disclosure to 
and juries, judges or other investigato- 
bodies of confidential information and 
urces, the editors attending the Society’s 
73 convention were divided as to the 
ed for enactment of a federal shield 


Ww. ‘ 

After a panel had discussed the ques- 
on, President J. Edward Murray called 
r a show of hands by some 500 editors 
. three questions, namely, those who fa- 
yred an absolute bill, those who favored 
qualified bill, and those who preferred 
» bill at all. 

The hands were not counted but it ap- 
sared that about 25 per cent favored an 
»solute bill and an apparent equal num- 
ry a qualified bill. A preponderant num- 
sr of those who raised their hands, how- 
rer, indicated that they would be happy 
ith no bill. : 
A leading speaker on the panel, the 
oderator of which was Robert Fichen- 
arg, of the Knickerbocker News and Sche- 
ectady Union-Star and chairman of the 
SNE’s Freedom of Information Commit- 
e, was Senator Alan Cranston, of Cali- 
yrnia, co-author with Senator Edward 
ennedy of the strongest absolute protec- 
on bill yet introduced. 

Senator Cranston said that the Water- 
ate case demonstrated the need for an 
bsolute bill and urged the media to con- 
nue to press for enactment of his bill. 
le said that he and Senator Kennedy 
ere working on Senator Sam J. Ervin, 
r., chairman of the Judiciary Subcommit- 
1e which is considering the dozen or more 
ills that have been dumped in the hop- 
er, to report out their bill, instead of the 
ne Senator Ervin himself introduced. He 
aid Senator Ervin. had rejected their 
uggestion, and asked the editors to con- 
ue to press for his bill and reject the 
Irvin measure. 

Representative Tom Railsback, Illinois 
epublican, the ranking minority member 
f the House Judiciary Subcommittee, 
alied Seantor Cranston’s bill unrealistic 
nd said that Congress was “not going to 
uy it.” He favored a bill which the mi- 
ority members of the Kastenmeier sub- 
ommittee have sponsored which would 
fford what he called “two tier” protec- 
ion, namely absolute protection from dis- 
losure to grand juries or congressional 
nvestigators, and qualified protection in 
udicial proceedings. 

Journalists who appeared on the panel 
vere also divided. John Lawrence, head of 
Washington bureau of the Los Ange- 
ues, strongly favored the absolute 
Lawrence went to jail for a few 

t February when he refused to 

cou 


apes of a recorded 


| ditors split over need 
or absolute shield law 


interview by a member of the Times staff 
with a man who figured in the Watergate 
investigation. ' 

Charles Bennett of the Oklahoman 
and Times, was not convinced that a 
federal shield law was necessary and 
pointed out that investigative reporters 
had exposed the Watergate scandal with- 
out protection of shield legislation. A fed- 
eral shield law, he feared, might open the 
door to some form of government regula- 
tion of the press, such as licensing of 
newsmen and censorship. 

Charles Bailey, of the Minneapolis 
Tribune, said he was not impressed with 
the argument that the press could rely on 
the First Amendment and the courts to 
protect freedom of the press and their 
confidential relationships with news sour- 
ces. He didn’t like the proposal of Rep. 
Railsback but favored a qualified shield. 
Bailey was insistent that even if no feder- 
al law was enacted, ASNE should contin- 
ue to press for shield laws in the states. 

Senator Ervin has called shield legisla- 
tion the most complex he has ever had to 
deal with and Fichenberg agreed. One of 


the complexities, he pointed out, was 
defining “newsmen” and whether the 
definition should include authors, pam- 


phleteers, etc. Richard M. Schmidt, Jr., 
attorney for the ASNE wondered if the 
definition should be broad enough to cover 
“corporations,” that is publishers, as well 
as individual newsmen, 
might, in some case, go to jail instead of 
their reporters. 


Council objectives outlined 


The primary objective of the Twentieth 
Century Fund’s National News Council, is 
“to open up a trustworthy line of commu- 
nication. between the media and the public 
on their common right to know,” Justice 
Roger Traynor, chairman of the Council, 
told the editors. 

“The Council is not Congress and it can 
make no law,” he’ said. “It has no power 
to regulate. It has no sanctions except 
publicity, for which it must depend on the 
media. Its very lack of ties with official- 
dom should allay the fretfulness of those 
who imagine that it could possibly create 
an atmosphere of public watchfulness that 
would in time render the public receptive 
to government regulation of the media.” 

Justice Traynor, former Chief Justice 
of the Supreme Court of California and 
now a teacher at Hastings College of 
Law, was the speaker at a panel titled 
“National Press Council: Threat or Oppor- 
tunity.” Eugene Patterson of the St. Pe- 
tersburg Times was moderator and mem- 
bers were A. M. Rosenthal, managing edi- 
tor of the New York Times, Anthony Day 
editorial page editor of the Los Angeles 
Times, John Hughes of the Christian 


so that bosses’ 


Every Saturday Since 1884 


Science Monitor and Kenneth MacDonald, 
of the Des Moines Register & Tribune. 


Justice Traynor said it was essential — 
“to be clear about what the Council is and 
what it is not.’ It is, he said, “an appro-- 
priate media to insure informed objectivi- _ 
ty” and is concerned with “the accuracy — 
and fairness of news, not with editorial 


opinion. It is not a business bureau or 
style center for critiques of budget colum- 
nists or column-crankers. Neither is it a 
whitewash or a gloss center 


for the 


media.” The Council is chartered, he said, — 


“to serve the public interest in preserving 
freedom of communication and advance 
accurate and fair reporting of the news; 
to affirm the values of freedom of expres- 
sion in a democratic society” and to “pro- 
mote public understanding of those values 
and the responsibility of the public as 
well as the media for their preservation.” 


Rosenthal objects 


Rosenthal disagreed as to the need or 
value of press councils. Editors .should 
think of it he said, not as a council, but as 
press prosecutor, a press judge, and a 
press jury all in one. What proponents 
were saying, according to Rosenthal, is 
that the press cannot be fair and accurate 


and serve the needs and demands of the — 


public’s right to know. That is not true. 


The press council, the Times managing — 


editor asserted, could lead to standardiza- 


tion of the press and is antithetical to — 
the whole concept of a free and indepen- — 
dent press. If the press accepts “this kind 


of intermediary,” said Rosenthal, it is ac- 

cepting the idea that the press is a public 

utility, subject to official regulation. 
Hughes favored an impartial judge of 


the performance of the press and thought 


the press would gain a lot from an inde- 
pendent monitoring of its performance. 
The Council, he said, would not act as a 
“twentieth century star-chamber” but 
would support editors more often than it 
would criticize them. The credibility of the 
press, he thought, would be strengthened 
by cooperation with the Council. 

Hughes wasn’t sure that the Twentieth 
Century Fund’s Council is the right agen- 
cy to make the appraisals necessary to 
strengthen credibility but said “I’m for 
giving it a fair try.” 


MacDonald did not think press councils 


would constitute a danger to press free- 
dom. The first amendment guarantees a 
free press but not a responsible press, he 
said, and the press council might disarm 
critics of press irresponsibility. He 
thought that there is a threat to press 
freedom today but it did not come primar- 
ily from Administration critics or press 
council proposals. “I think the primary 
threat stems from the disaffections and 
suspicions of readers, many of whom 
question whether we are giving them fair, 
accurate and significant news coverage. If 
there were not this background of reader 
disaffection, there would be little to fear 
from governmental critics and there 
would be little public support for judges 
who send reporters to jail for performing 
their historic duty.” 
(Continued on page 10) 
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_ proposed press council would prove benefi- 
cial to the public and the press but saw no 
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reason why “the experiment should not be 
made” and he thought a “continuing pos- 
ture of refusal to cooperate” was not in 
the best interests of the press. 

Tony Day, however, thought the press 
council ‘would do some mischief and we 
should oppose it.” He named three pre- 
mises on which arguments in support of 
councils are based and said all three are 
wrong. 

One false premise was that the chief 
failing of the American press is its reck- 
lessness. The opposite was true, he 
maintained, and the press suffers “more 
from timidity than recklessness, more 
from inhibition than extravagance.” 


A second false premise Day said, was 
the idea inherent in press councils that 
“there is some set of clearly defined and 
agreed upon standards by which the press 
can be judged.” The press, he said, 
doesn’t work by rules and “you can’t codi- 
fy our craft. You can’t réegularize it or 
regulate it. 

“The third false premise,’ Day said, is 

_ ‘that somehow the press needs some kind 
of institutional defender to defend it 
against politicians and the public. We 
don’t. We are a part of politics; we are a 


_ part of public life. We don’t want to be 


E ‘selves 


protected from either. 


iS 
& “We need all the help we can get from 


_ the public and politicians to defend our- 
against official arrogance— 
- executive and judicial—but if we need the 
help of a press council to defend ourselves 
we are already lost.” . 


I 
A 
eS Women in journalism 
al 


o The question of whether women jour- 


_ nalists can expect a fair and equal chance 


_ at executive jobs in editorial departments 


was discussed in a committee report and 
_ by panelists at the conyention. The con- 
census appeared to be that while equality 
had not been completely achieved preju- 
dices were breaking down and prospects 
of the feminine sex were looking up. 


The report of the Women’s Rights in 
_ Journalism Committee, of which Clayton 
_ Kirkpatrick of the Chicago Tribune was 
chairman and Judith W. Brown, New Bri- 
tain (Conn.) Herald “vice-chairlady,” 
_ disclosed some results of a survey, com- 
prised of questionnaires sent to 1,649 dai- 


_ ly newspapers. 


One questionnaire asked editors wheth- 


oe, er they thought women should be ad- 


vanced to top executive positions. Approx- 


- jmately 500 male editors answered that 


_ they believed women have the ability to 
fill top management positions and 62 of 


_ them indicated plans to promote women to 


_ such positions. Only two male editors said 


they did not think women should be so 


promoted and 444 said they had no plans 
to promote them to high level manage- 
pent jobs. 

A second questionnaire, directed to 
Bromen who have attained management 
% Boba, brought replies indicating that wom- 


en eee Potter e on ira newspapers than > 
larger ones and reflecting optimism that — 


progress on smaller papers might lead to 
more progress on larger ones. About 44 
per cent of the women executives believed 
there is less discrimination in journalism 
than in other professions. 

On the panel, Juanita Greene of the 
Miami Herald said that she was “bothered 
by the suspicion that she hasn’t ever been 
involved in management decisions” be- 
cause she is a woman. She was certain it 
was sex discrimination. She said that she 
had seen men less capable than she was 
appointed city editor while she was 
passed over. “I don’t want to be a man,” 
she said, “but it would have been nice to 
be an editor.” 


Ellen Goodman of the Boston Globe and 
Sally Bixby Defty of the St. Lowis Post- 
Dispatch, were panelists with somewhat 
divergent views. Miss Goodman said that 
in order for women to be successful in 
news rooms they must be ‘‘defeminized.” 
She said that newspapers represent the 
“white male establishment” in which 
women and blacks are the outsiders and 
they should “break out together.” Miss 
Goodman is editor of the Globe’s Home 
Furnishings department. 

Miss Defty, the first woman city editor 
of the Post-Dispatch, said that her news- 
paper did not have women in management 
positions and that the problem of female 
reporters was that they get “all the junk 
assignments” while the men get the good 
ones. She thought this system should be 
reversed. 


Talent drain 


“Why Newspapers Lose Top Talent’ 
was the subject of a panel, moderated by 
Gene Roberts of the Philadelphia In- 
quirer” with Gay Talese, author of “The 
Kingdom and The Power” and ‘Honor 
Thy Father,” Joe McGinnis, author of 
“The Making of a President,’’ Gail Shee- 
hy, contributing editor, New York Maga- 
zine, and Richard Wald, President of 
NBC News as participants. 


Talese said that if he had stayed with 
the New York Times much of what he did 
would be repetitious and, by inference, 
boring. Also, at 32, he realized that news- 
paper reporting was a young man’s game 
and that youngsters should have a chance 
to do their stuff. 

Asked by an editor how much ego 
figured in his decision to leave active jour- 
nalism, Talese acknowledged that it was a 
factor, but Wald told the editors that “if 
you don’t have ego in city rooms you are 
in trouble.” 

Gail Sheehy said that the limitations on 
personal style and expression of points of 
view was often a reason for top talent 
leaving the city room. Editors won’t let 
reporters write their stories the way they 
want to, cut their leads and mutilate their 
journalistic prose, she said, while maga- 
zines encourage writers to write their own 
style and come up with a different point 
of view. 

McGinnis said that the basic function of 
newspapers is not conducive to the desires 
of writers and that people just happen to 
like writing books more than writing for 
newspapers. He said he felt he had gone 
as far as he could in journalism so he quit 
and became an author. 
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the romanticism of earlier eras. 


‘ pes of our time.” 


reason for many Serovions ieatne ji 
nalism. He also mentioned things 
copy desks do to drive some repo 
out of journalism, and said others | 
because the journalism of today lacke 


What's wrong with press 


_ 

Ben H. Bagdikian and Gloria Steingl 
frequent and persistent critics of newspa 
pers and editors, told editors to the 
faces that they were not doing a good jo 
and consequently were losing favor in th 
eyes of the public. $ 
“Unfortunately,” he said, “there isn’ 
much reason for most of the Americal 
press to congratulate itself about Water 
gate and associated crimes. This adminis 
fatten or at least its highest staff mem 
bers, knew how to use the big lie an¢ 
precious few newspapers had the desire 
or the competence or the guts to do any 
thing about it. The average newspaper 
including most of the big ones, did pre 
cious little for their country when i 
counted, which was during the campaig 
before people voted.” 
There are 2200 accredited covrespia 
dents in Washington, Bagdikian said, but 
no more than 14 reporters were put o 
Watergate full time for any substantial 
period during the fall presidential cam 
paign. 
“Armies of reporters, sometimes ir 
hundreds, practiced herd journalism pick 
ing up every trivial detail and repeating 
it a thousand times on the standard, stere- 
otyped surface events of the campaign. 
baker’s dozen covered the biggest political 


. Steinem sounded something of the 
same Micha declaring that newspapers 
should reform the system of political re- 
porting. She criticized the judgment off 
editors in the way campaign and other 
news was reported and displayed. 

Bagdikian saw the fact that the “news- 
paper industry is the third most profitable 
category in the country” as affecting atti- 
tudes toward investigative reporting, im- 
plying that publishers had an eye or 
profits rather than service to the country. 

“Two- thirds of the countries newspa- 
pers,” he asserted, “have corporate rea- 
sons to fear a President who is ready to 
use his Department of Justice for political 
reasons,” referring to the fact that news 
paper mergers need the approval of the 
Attorney - General | to avoid antitrust 
charges. 

Ms. Steinem, who was called a female 
chauvinist by one editor, said that news- 
papers should reform their policies about 
reporting on such issues as abortion and 
the equal rights amendment. 


On the panel with Bagdikian and 
Steinem was Joseph H. Weston, editor, 
publisher, and distributor of the Sharp 
Citizen, described as “a journal dedicated 
to the destruction of tyranny and the per- 
fection of democracy,” published at Cave 
City, Arkansas. Weston’s major complaint 
was that newsmen “are too damn lazy to 
do your own work.” Newsmen accept sto- 
ries from government offices, he said, and 
“operate government propaganda sta- 
tions” instead of exposing the crimes, 
inaccuracies and malfunctioning of os) 
ernment agencies and bureaucrats. . 
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t the counter-convention 


By Hillier Krieghbaum 


Approximately 1,500 journalists attend- 
the second A. J. Liebling counter- 
vention in Washington last week to 
ar discussions ranging from how to 
sist subpoenas to what to do with a 
aator’s wandering hand on a woman 
porter covering the capital’s cocktail 
rties. 

Although convening in the heady eu- 
oria a few days after the President’s 
ess secretary had apologized publicly to 
+ Washington Post and its investigative 
um assigned to cover Watergate, the 
ssions combined an obvious pride in 
ess performance with a considerable hu- 
lity. The counter-convention was orga- 
zed by [MORE], New York City jour- 
lism review and was a follow-up on last 
ar’s meeting in Manhattan. 

Twice during the Saturday night plen- 
y session, an audience of more than a 
ousand gave standing ovations and 
amendous applause to newsmen who 
sre cited. First was at presentation of 
e second Liebling Award to Homer 
gart, retired New York Times reporter, 
ter David Halberstam cited his former 
lleague as “the reporters’ reporter for 
ur decades.” A few moments later a 
ecial citation was accepted by Bob 
‘codward of the Washington Post’s 
‘atergate investigative team. It was a 
roll with a quotation from Ronald 
egler’s apology. 


Watergate is top topic 


Like a shadow on a sunny day, Water- 
ite and its coverage came up at every 
scussion regardless of the assigned top- 
The counter-convention, nicknamed 
iebling 11,” probably faced up to more 
-house problems of working news people 
an any other convention this spring. At 
re two, it had attained sophistication and 
aturity, but the discussions were not all 
lemn and not without strife. 
For instance, Art Buchwald, who mod- 
‘ated a Watergate panel after the Satur- 
iy night presentations, brought laughs 
ith many references to the present ad- 
inistration and its attitudes toward the 
ress. Some attendees displayed a large 
unner from the ballroom balcony at the 
lenary session showing the President 


ith earphones and the slogan, “Nixon’s | 


e one.” Earlier several panelists cor- 
ected references to “newsmen” to news 
srsons after shouted protests from wom- 
1 in the audience. 
Discussions included such topics as 
chniques for effective investigative re- 
orting, impact of wire service decisions 
1 news play around the country, reliabil- 
y of “reliable sources,” whether syndi- 
ited columnists can be “cosmic” three or 
yur times a week, and effectiveness of 
ill-time Whité House correspondents in 
w of how the Watergate story broke. 
A panel of metropolitan editors attend- 
Mee Neaarican Society of Newspaper 
foil for this year’s counter- 


or Re 


convention—and representatives of the al- 
ternative press, at different sessions, both 
told of their problems and their attitudes 
toward journalism and working reporters. 


Keynote by Geyelin 


Keynote of the counter-convention was 
established at the first session in a speech 
by Philip L. Geyelin, editor of the Wash- 
ington Post editorial page. He said that 
he never had been prouder of ‘our profes- 
sion, in general, and of the newspaper I 
work for in particular and, even more 
precisely, of those two reporters, Wood- 
ward and (Carl) Bernstein, and their edi- 
tors on the news side—the people who 
have brought us, against almost impos- 
sible odds in the early days, the story of 
Watergate.” The performance, he said, 
demonstrated that “hard-nosed, talented, 
tireless, relentless reporters and news edi- 
tors—and even editorial writers—can 
break open a vitally important story and 
explain it and define it and keep it alive, 
in the face of the most repressive and 
dishonest efforts of the government.” 


He added that “for a long time to 
come” government officials will find it 
difficult “by the squalid technique of try- 
ing to discredit the profession in general 
and some of its practitioners in particu- 
lar” to refute or render “inoperative” 
what these officials see in newspaper that 
they don’t like. 

“Where we have lost public confidence 
in a very fundamental way,” Geyelin said, 
“is where we have failed to remain 
sufficiently conscious of our one overriding 
obligation, which is not to make money, 
although we must make money, and not to 
win prizes, however gratifying that may 
be, and not to nourish the egoes of report- 
ers or editors, however much they need 
nourishing, but to conduct a solid and 
continuing relationship with our readers. 
We worry too much about our relationship 
with government. We worry too much 
about our relationship, in a competi- 
tiveness sense, with each other. And in 
the process, we worry too little about the 
reader.” 

The editor said that reporters too often 
were “short-order cooks serving up too 
much, in an effort to tell as much of the 
day’s news as possible” and in the process 
neglecting to provide what the public “ab- 
solutely needs to know to participate as 
useful citizens in the process of govern- 
ment.” For example, papers report brief 
accounts of street muggings, rapes and 
other crimes but neglect that sub-strata 
story about the trend of crime and what is 
being done about it. 

Returning to Watergate coverage, 
Geyelin pointed out that insufficient news 
was printed during the campaign when 
the President and his administration 
sought renewal of a lease on the govern- 
ment. 


“And so, while we are hailing the 
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riumphs of the moment, we ought to loo 
also at the particular kinds of waywa 
ness that kept this story from catchi 


hold until the early months of this year. 


The story was there; we know that now. 


Some of us were into it—and not all of — 
the reasons why it didn’t take hold have 
to do with the efforts of the government to © 
smother it or the curious reluctance of the © 


public to accept or absorb what seemed to 
be compelling evidence of the mind- 
boggling nature of wrong-doing by re- 
sponsible people in the highest offices in 
the land.” 

He said competitive instincts led to ig- 
noring the story media rivals were unable 
to get at. The wire services, he claimed, 
by and large ignored the story despite all 
their resources and the syndicated colum- 
nists held forth on “more cosmic matters” 
because they didn’t have time and resour- 
ces for it. 


Subpoena guides 


For several hours on Friday afternoon, 
reporters who had been subpoened or 
their papers’ counsels told “how to fight 
back.” Guidelines brought up at this ses- 
sion included the following for what one 
panelist called the “secret police state” 
that is already here: 

**Say, over and over again, that you 
are a reporter covering a story and thus 
your First Amendment rights are being 
violated. This will set the legal grounds 
for subsequent appeal. 

**Insist that all statements be record- 
ed. 

**Have in your pocket the name of an 
attorney to call. Be sure he knows about 
civil rights and police procedures and is 
not just some expert in constitutional law 
and how to argue before the U. S. Su- 
preme Court. 

**Consider having your own lawyer 
who will be “loyal to you.” Generally your 
paper will pay for him, too, in addition to 
its own attorney. 

**Cut the names of your confidential 
news sources out of your notebooks. About 
the first thing that law officers do is look 
for address books. 

**When you make your one phone call, 
be sure to tell the attorney succinctly the 
details so that your side of the story will 
get out to media as well as the police 
version. 

**Be sure to give the attorney on this 
phone call information that you want your 
editor to have (You may be missing some 
deadlines) and what you want to tell your 
wife and family. (One panelist said that 
his mother first got werd of his arrest 
from the media and he wished she had 
been warned in advance.) 

** Establish contact with civil liberties 
group’s lawyers in your community. You 
may need their help. 

During the subpoena discussion, several 
references were made to a contempt cita- 
tion against two Baton Rouge, La., report- 
ers who printed news of a trial after the 
presiding judge had prohibited any news 
stories. A fine of $300 was imposed, but 
the case is being appealed to the U. S. 
Supreme Court to test if a potentially 
illegal ban on publication can be broken 
before it has been upset through the legal 
process. To break this form of censorship 
is comparable, it was pointed out, to pub- 

(Continued on page 16) 
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are awarded Pulitzers | 


By Lenora Williamson 


As had been generally anticipated, the 
Washington Post has won the 1973 Pulitz- 
er Prize for distinguished public service 
in recognition of its 1972 investigation of 
the Watergate scandal. The Post was dou- 


bly honored this year as the Pulitzer 


Prize for commentary went to its political 
reporter, David S. Broder. 

Another widely expected award was 
made to Associated Press photographer 
Huynh Cong Ut, 22, for the photo of a 
small Vietnamese girl running from a 
misdirected napalm attack. The picture 
used repeatedly in newspapers around the 


world had already made a clean sweep of 


spot news in-six other major news photog- 
raphy competitions. 

The Chicago Tribune won a Pulitzer 
Prize for general local reporting by an 


investigative task team which uncovered © 


flagrant violations of voting procedures in 
March, 1972, primaries, and the Sun 
Newspapers of Omaha, Nebraska, re- 


ceived the special local reporting award - 


for uncovering the extensive financial 
resources of Boys Town, Nebraska. 

The prize for national reporting was 
won by Robert Boyd and Clark Hoyt of 
Knight Newspapers for their disclosure of 
Senator Thomas Eagleton’s history of 
psychiatric treatment resulting in his 


eventual withdrawal as Democratic vice 


presidential nominee. 
Max Frankel of the New York Times 


- wyon the international reporting prize for 


his coverage of President Nixon’s visit to 
China. 
The editorial cartooning prize was not 


awarded this year for the fifth time since 


1922. The editorial writing category has 
an equal number of non-award years since 
L919. 


torial writing went to Roger B. Linscott 
of the Berkshire Eagle in Pittsfield, Mas- 
sachusetts. 


Brian Lanker, staff photographer of the — 


Topeka (Ka.) Capital-Journal, won the 
Pulitzer for an outstanding example of 
feature photography for his sequence on 
natural childbirth, exemplified by his pho- 
tograph “Moment of Life.” 

Ronald Powers, Chicago Sun-Times, 
won distinguished criticism prize for his 
writings on television. 

The prizes, with exception of the public 
service citation which carries a gold medal, 


are $1,000. The 57th annual awards in 


digging reporters, 


journalism, letters, and music were an- 
nounced by President William J. McGill of 
Columbia University in New York May 7 
after the trustees approved recommenda- 


tions of the Advisory Board on the Pul- 


itzer Prizes. 

In Washington, the Post’s managing ed- 
itor Howard Simons said that the award 
of the gold medal for public service 
“brings singular honor to this newspaper 
and especially to its young and hard- 
Bob Woodward and 
Carl Bernstein. Coverage of the Water- 
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This year’s prize for distinguished edi- 


gate affair was a newspaper-wide effort 
and receiving the Pulitzer Prize is a 
newspaper-wide joy. 

“Receiving a second Pulitzer Prize—for 
the commentary of David Broder, who is 
the best political reporter in the country— 
makes it a double joy.” 

The award to the Post for its Water- 
gate investigations followed one week af- 
ter White House press secretary Ronald 
L. Ziegler appologized to the newspaper 
and the two reporters for earlier accusa- 
tions of “shabby journalism” and “a bla- 
tant effort at character assasination.” 

Bernstein and Woodward have won the 
Sigma Delta Chi, Drew Pearson, Heywood 
Broun, Sidney Hillman, Missouri, and 
George Polk awards for their Watergate 
investigations. 


Picture of war 


In Saigon, “Nick” Ut said he thinks his 
Pulitzer Prize photo of 9-year-old Phan 
Thi Kim Phuc, who had ripped off her 
burning clothes as she ran from the 
napalm area, will show the world “how 
terrible war is.” Ut himself was wounded 
a few feet from the spot where he took 
the picture four months later. 

He has lived his entire life in war. “So 
far I only see the fighting. But someday I 
hope to see peace. I hope peace comes 


soon. But people in the villages don’t be- - 


lieve it.”’ Of his professional life, Ut said, 
“T’m a photographer in the field. Wher- 
ever the action is, I want to go.” His 
brother, Huynh Thanh My, an AP combat 
photographer was killed in 1965 while on 
assignment. Ut joined AP the next year 
as a darkroom technician, and then start- 


A PULITZER PRIZE for feature photography has been awarded to Brian Lanker, 
25, staff photographer for the Topeka Capital-Journal, for “The Moment of Life™ 
showing a mother's joy at the birth of her daughter in St. Francis Hospital, — 
Topeka. Parents Jerry and Lynda Coburn allowed Lanker to make a 
photographic sequence on the natural childbirth. 
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the $1000 prize money for his mo 
seven brothers, and a sister. 


China notebook : 

Max Frankel, now Sunday editor of th 
New York Times, won the Pulitzer awari 
in international reporting for his eighi 


| 
Nixon’s visit to China in 1972. Frankel 
wrote thousands of words daily on th | 
President’s meetings with China’s leade | 
and columns of observations titled “A Re 
porter’s Notebook.” — | 
Frankel received his BA degree from 
Columbia College in 1952 and went tH 
work for the Times on the strength of 
earlier work as campus correspondent. FE | 
finished his master’s degree in 1953 wh 
working as a reporter. Frankel became 
foreign correspondent in 1956 and fo 
several years was based in Moscow. I 


1961, he went to Washington, and wa 
named Times bureau chief in 1968. 


This year’s special local reporting hon 
ors went to the weekly Sun Newspape | 
of Omaha, whose 7 editions have a circum 
lation of about 48,000. The uncovering 0 
the large financial resources of Bo | 
Town, documented as a net worth of a | 
least $209 million, led to changes in thi 
organization’s solicitation and use | 
funds contributed by the public. The Su | 
Newspapers published a special section if 
March, 1972, which revealed that the ir 
stitution, while increasing its net wort 
by $16 to $18 million annually, continue 
to issue appeals for aid in some 33 millioj 
letters sent to the public. One immediat 
result was a pledge of $70 million of id 
funds for new programs. 

Other weekly papers have won Pulitze 
Prizes in the 57-year history of th 
awards in various categories, althoug 
most have gone to dailies. i 

The Sun group investigation was co 
ducted by five of the 22-member editoria 
staff directed by Paul N. Williams, ma: 
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ts Year a the Nobeask ronan: 
f Sigma Delta Chi, last June that “if 
= do not keep looking for those stories— 
d keep telling them—we run the risk of 
sing the right to publish them. So I 
sist that we use that right—as wisely as 
» can—not to attack the system, but to 
scribe it and to make constructive 
ange possible.” 


‘Williams explained that the Sun papers ° 


lake lists of such stories and run feasi- 
lity studies to decide whether they can 
» a given story, how much research will 
» needed, and what kind of expert inter- 
retation it may need. The Boys Town 
ory was on such a list and the subject of 
feasibility study several months before 
was printed. The papers criticized the 
ind program, but made no allegations of 
rongdoing and reported none. 


No bland editorials 


Background material accompanying the 
ulitzer Prize announcements observed 
at there “isn’t anything very bland 
jout Roger Bourne Linscott’s editorials 
, the Berkshire Eagle.” The newly pro- 
aimed Pulitzer prize editorial writer is a 
sxmer New York Herald Tribune book 
section columnist who, upon deciding one 
ay he wanted to be a reporter, walked 
a to the out-of-town news stand in 
imes Square to look for a newspaper 
shat was good.” He picked the Berkshire 
agle in his native state and has worked 
aere ever since. He’s a Harvard gradu- 
se, who served in the Pacific as a Navy 
tan during World War II, and then 
-unched his writing career in New York. 
Now associate editor of the Eagle, Lin- 
oe has been editorial page editor. His 
itorials rebuking two hospital boards in 
ittsfield for refusing to participate in a 
amily planning project resulted in one 
ospital reversing its position. Linscott 
alped head off a $213-million highway 
roject in Berkshire county, contending 
nat other needs were more important ; 
nd the City Council set up a commission 
) study ways to improve the local bus 
arvice after critical Linscott editorials 
preared. 


Eagleton tip 


Two members of the Knight Newspa- 
ers’ Washington bureau Robert Boyd and 
‘lark Hoyt, received the Pulitzer citation 
a national reporting for their work in 
xposing the medical background of Sena- 
er Thomas Eagleton, following his nomi- 
ation as Democratic candidate for vice 
resident. 

: After a tip to the Detroit Free Press 

m an anonymous caller, John S. Knight 

IT, editorial writer and grandson of the 

roup’s editorial chairman, urged the in- 
ormant to get more information and 
reantime- got word to Hoyt, who was al- 
eady in St. Louis researching Eagleton’s 
ackground. The chain of events led Hoyt 
md bureau chief Boyd to the truth about 
lagleton and while they had enough to go 
ith their story, they confronted Frank 
nkiewicz, adviser to Senator George 
Govern, July 23 and said they intended 
rite the story but that fairness re- 
ds giving Eagleton an opportunity to 
simultaneously. They asked to 


he prize winners... zi 


_ Lanker 


Hoyt 


Boyd 


talk with him and gave Mankiewicz a 
two-page memo about evidence Hoyt had 
assembled in a 10-day investigation in 
Missouri. Because they insisted on corrob- 
orating their story with Eagleton and. his 
doctors, Boyd and Holt were to be denied 
an exclusive. On July 25, Mankiewicz sud- 
denly notified the reporters that Hagleton 
would have a public press conference 
within 20 minutes to discuss his medical 
history. 

Lee Hills, president of Knight Newspa- 
pers, commented after the Pulitzer Prize 
announcement: “The work of Bob Boyd 
and Clark Hoyt in winning for Knight 
Newspapers its 15th Pulitzer Prize was, 
we believe, an extraordinary example of 
the American press functioning at its 
best. Boyd and Hoyt vigorously searched 
out facts, then acted within self-imposed 
restrictions to be certain that the public 
would have full opportunity to judge for 
itself all sides of the news before it. 

“At a time when the credibility of the 
press was suspect in many quarters, when 
the press itself seemed often under at- 
tack, we believe their handling of the 
Eagleton story provided a bench mark by 
which both our critics and our colleagues 
might measure press performance at its 
best.” 

Hoyt is a 1964 graduate of Columbia 
College who became a newspaperman af- 
ter two years on Capitol Hill as a re- 
search assistant. He went to Lakeland 
(Fla.) Ledgev as a beginning reporter 
and joined Knight Newspapers in 1968, 
being assigned to Washington two years 
later. Boyd, a 1949 Harvard graduate, has 
been a newspaperman for 20 years, start- 
ing at the Lafayette (La.) Daily Adver- 
tiser as a reporter. From there he went to 
state editor of the Benton Harbor (Mich.) 
News-Palladium, and in 1957 to the De- 
troit Free Press and the Knight Washing- 
ton bureau in 1960. He has been bureau 


chief since 1967. 
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Powers Linscott 


Champagne corks popped in the Chicago 
Tribune newsroom while editor Clayton 
Kirkpatrick stepped up on a desk and 
toasted his news staff for winning a Pul- 
itzer Prize in general local reporting. 

“You keep the Pulitzers coming and 
we'll keep pouring the champagne,” ex- 


claimed Kirkpatrick to the accompaniment — 


of cheers and shouts. 
To prove that he meant his toast for the 


entire staff, with a special bow to George _ 
Bliss, chief investigator for the Tribune — 


and the task force which for many months _ 


probed Chicago’s scandal-ridden primary — 
Kirkpatrick — 


election of March 21, 1972, 
ran pictures of Bliss and the task force 


personnel on page one (May 8), a com- — 


plete wrapup on back page with photos — 
and vote fraud headlines, with a box head- — 


lined: Honor roll for a Pulitzer. This list 


included Bliss and reporter William Mul- — 


len (the undercover man in the election 
board office) and other 
porters Pamela Zekman, William Currie 
and Philip Caputo, and other staffers as 
well as members of the Better Government 
Association helping with the investiga- 
tion. 

It is the second Pulitzer for the Tribune 
in two years, and in both Bliss, who won 
his own Pulitzer in 1962 for exposing cor- 


ruption in the Metropolitan Sanitary Dis- 


trict, was involved. 

The radio and television critic of the 
Chicago Sun-Times Ronald Powers, 51, 
was vacationing in Santa Monica when in- 
formed he had won the prize for criticism. 


as 


task force re- — 


It was the third Pulitzer Prize for Sun- — 


Times staffers in four years. 

James Hoge, Sun-Times editor, said 
Powers “combines a mature and balanced 
sense of criticism with a keen appreciation 


of humor and irreverence, It’s great to see — 


the quality of his work.” Powers, a former 
St. Louis Post-Dispatch sportswriter and 
suburban news reporter, has been the Sun- 
Times critic since 1969. He says he tries 
to write on behalf of the viewer rather 
than the broadcast industry. 

(Continued on page 42) 
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Befaticen crainas 


business daily 


for New York 


A new afternoon business daily, aimed 
at competing with the Wall Street Jouwr- 
nal, will begin publication in New York 
City by the end of 1973. 

The new newspaper, tentatively named 
the New York Press, is being planned by 
millionaire industrialist John M. Shaheen. 
Shaheen revealed his plans during a con- 
ference sponsored by Oil Daily, a trade 
newspaper. Shaheen is the owner of 
Shaheen Natural Resources, an oil paper 
and chemical company. 

Bruce Mair, former president of the 
defunct Newark (N.J.) Evening News, is 
involved in early organizing efforts for 
the new daily. 

Mair confirmed Shaheen statements, 
which appeared in a New York Times 
article last weekend, but added he didn’t 
“care to elaborate.” 

In the Times article, Shaheen said he 
decided not to compete with New York’s 
general circulation dailies. Instead the 
New York Press will challenge the Jour- 
nal because ‘that’s where the money is.” 
The Shaheen paper will include half busi- 
ness and financial news and half general 
news. 

Shaheen has set an initial goal of 300,- 
000 readers. He said he expects to attract 
readers by giving the news ahead of the 
morning Journal. ‘We'll beat them by 15 
hours,” he said. 

Shaheen’s statements end 
months of rumor and speculation. 


several 
Lt. has 


been previously reported (H&P 4/14/73) 


that Shaheen had placed an order for 


Goss Metro offset presses capable of print- 


ing 60,000 newspapers of 144 pages per 


hour. 


Shaheen told the Times these presses 


are already being installed in a building 


a until the Telegraph folded over 


-will be about 250 people; 


at 525 W. 52 St. The building had housed 
Triangle Publications, Morning Telegraph 
a year 
ago. 

Shaheen said the total newspaper staff 
production will 
be totally automated. 

The afternoon daily will be priced in 
the 15-25 cent range, Shaheen said, with 
circulation primarily at newsstands in 
more affluent areas in New York City. 
The paper will be a full size sheet, pos- 


‘ sibly using color on the front page each 


day. 
Shaheen said hiring for 
would begin after next month. 


the paper 


_Abitibi’s price raised 


EMER an 


Abitibi Paper Co. Ltd. will raise the 


price for newsprint $5 a ton to its Canadi- 


an and United States customers, effective 
August 1. New prices will be $175 a ton in 
New York. $172 for southern U.S. states 
and $166.75 in Canada. 


The announcement follows — similar 
moves by a number of other Canadian 
producers. 
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Great Northern: S paper 
to cost more in South 


Great Northern Paper Co., a division of 
Great Northern Nekoosa Corp., announced 
May 7 it will raise the price for news- 
print $5 a ton to its New England and 
Mid-Atlantic customers and by $6 a ton 
for its Mid-West and Southern region 
publishers. ; 

The effect of the price increase, which 
becomes effective July 1, will be that 
Great Northern newsprint will cost $175 
in the Mid-West and South as compared 
to $174 for New England and Mid- 
Atlantic papers. The price differential in 
the South is $2 higher than what the Ca- 
nadian newsprint companies are chang- 
ing in these areas. The Mid-West price 
is competitive. 

Ben Appleton, GN’s newsprint sales 
manager, said the higher price in the 
South was made necessary by increased 
freight costs. 

Prior to this price increase, Great 
Northern had a universal price of $169 a 
ton. 


ASNE board elects 
Deck president and 
Hays vicepresident 


Officers elected by board of directors of 
the American Society of Newspaper Edi- 
tors at its 1973 convention are Arthur C. 
Deck, executive editor of the Salt Lake 
Tribune, president; Howard H. Hays, edi- 
tor of the Riverside (Calif.) Daily Press 
Enterprise, vicepresident; Warren H. 
Phillips, editorial director of the Wall 
Street Journal, secretary, and George 
Chaplin, editor-in-chief of the Honolulu 
Advertiser, treasurer. 

Phillips, Hays, and John H. Sengstache, 
of the Chicago Daily Defender, were 
reelected to the Board of Directors. New 
members elected to the board are Robert 
Chandler, of the Bend (Ore.) Bulletin, 
Eugene C. Patterson, of the St. Pe- 
tersburg (Fla.) Times, and Robert P. 
Clark of the Louisville (Ky.) Couwrier- 
Journal. 

The Society amended its by-laws in- 
creasing from seven to 20 the number of 
members from newspapers of less than 
20,000 circulation daily that can be elected 
in any one year. These are limited to one 
active membership per newspaper. 


Walter W. Krebs 
retires as editor 


Walter W. Krebs has stepped down as 
editor of the Johnstown Tribune Democrat 
a position he held for nearly 50 years the 
paper announced. Krebs was succeeded 
May 1 by George Fattman executive edi- 
tora 
Krebs, who was succeeded by Richard 
H. Mayer as publisher of the paper in 
1963, will remain as president of the 
Johnstown Tribune Publishing Co. 
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Press Council 
announces 15 
appointments 


The composition of the fifteen-memb 
National News Council was announce 


x 
- | 


Of the fifteen members, nine are pub ia 
members, and six are representatives 0 
the news media. i 

The Council’s establishment was urge¢ 
last November in a unanimous report Dy 
an independent task force appointed } 
the Twentieth Century Fund. The Fund isi} 
one of the eight foundations that wil 
provide financial support to the counei 
for a trial period of three years. 

The National News Council will be con 
cerned initially with national news sup 
pliers including wire services, news maga 
zines, network tv, and public tv and radio 
It will attempt to fulfill the role of “om 
budsman,” investigating complaints® 
brought by both the public and news 
media, and issuing reports on matters 
affecting the national press. It will hayes 
no coercive power. ] 

The members, apart from Traynor 
whose appointment was previously an 
nounced, are: 


Public sector— 

Joan Ganz Cooney, president of Chil 
dren’s Television Workshop, creators of 
“Sesame Street;” Thomas B. Curtis. 
former Missouri Congressman and now 
vicepresident and general counsel of En 
cyclopaedia Britannica, recently resigning 
as chairman of the Corporation for Publi¢ 
Broadcasting; Irving Dilliard, former edi- 
torial page editor of the St. Lowis Post 
Dispatch, now Ferris Professor of Jour- 
nalism at Princeton University; Albert 
Gore, former U.S. Senator from Ten- 
nessee, now chairman of the board of 
Island Creek Coal Co., Cleveland; Doroth 
Height,. director of the Racial Justice 
Center of the Young Women’s Christiar 
Association and president of the National] 
Council for Negro Women; Rey. James 
Lawson, Jr., pastor of Centenary United 
Methodist Church; Robert McKay, dean o 
New York University Law School; and 
Sylvia Roberts, Baton Rouge attorney and 
head of the Committee on Rights for 
Women of the American Bar Association’s 
Section on Individual Rights. 


Media members— 

Loren Ghiglione, editor and publisher of 
the Southbridge (Mass.) Evening News; 
Mary Ivins, co-editor of the Texas Ob- 
server; Ralph Otwell, managing editor of 
the Chicago Sun-Times; Ralph Renick, 
vicepresident and news director of WTVJ- 
tv, Miami; William Rusher, publisher of 
National Review; and R. Peter Straus, 
president of Strauss Communications, Inc., 
which operates radio station WMCA in 
New York. 


A Twentieth Century Fund spokesmiail 
said that to date donations and pledges 
totalling $800,000 have been received. A 
goal of $1.2 million has been set to cover 
the Council’s first three years of opera- 
tion. The Twentieth Century Fund will 


contribute $100,000 a year to the Council. 
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‘ADERS LIKE NEW-OLD LOOK 


; happened this spring, from one issue 
she next and without any warning or 
anation. 
he February 21 issue of the Brown 
imty Democrat in Nashville, Indiana 
tured the wide-open, modular, quasi- 
razine-style makeup that had earned 
newspaper regular prizes for layout. 
‘he February 28 issue was the bomb. 
traight up-and-down layout, using only 
lumn heads and none larger than 
point. No pictures on page one. The 
y art out front was a reproduction of a 
toon drawn in 1918. 

just sat back and waited. Then the 
me began to ring. 
(The more polite callers among The 
ocrat’s 2,700 subscribers merely 
ted to know what in the world had 
dpened. 
‘Was somebody drunk when you put the 
wspaper together this week,” asked one 


an. 

The friendly editor of a daily in the 
<t county phoned to observe, “You set 
rnalism back 200 years.” 

hat was kind of the idea. 

nd in the next issue of The Democrat, 
id some more explaining. 


Front page explanation 


n a front page signed column begin- 
ig at the top of the lefthand column, I 
ote: 

“The Democrat, in recent years, has 
‘ked like a pretty good modern newspa- 
r ... But, The Democrat has looked 
etty much like every other modern 
wspaper that employs the better con- 
ots of contemporary design. Brown 
sunty, I think, is different. And I be- 
ve Brown County deserves a different- 
»king’ newspaper.” 

About the newspaper’s new-old look: 
‘he Democrat will be evolving a format 
at is based on the way newspapers 
yked in the 19th Century, in the early 
ys of Brown County.” 


After the printed explanation, there 
as a brief lull in reader comments. 


Then, we began to hear from the other 
le. 


Reader comments 


Readers began to say that they found it 
sier to get through the paper. Continua- 
ms weren’t a problem for them. When 
uu reach the bottom of a column in The 
emocrat you move to the top of the next 
lumn. The jump line at the end of 
lumn 8 on the front page reads “Please 
urn the Page.” And, on the inside, each 
ize jumps to the following page. 

One reader commented that when a 
ory wrapped around another story in 
e former format, he would often miss 
1e story in the shoulder even if it was 
1 the front page. He didn’t have that 
-oblem with the up-and-down format, he 
id. 

Perhaps the most interesting experi- 


Veekly editor © 


OLD LOOK—Greg Temple, editor, publisher 
and owner of the Brown County (Ind.) Demo- 
crat, looks over a copy of the weekly news- 
paper's: new-old format, which is designed to 
reflect its origins of 103 years ago. (Photo by 
George Tilford, Indianapolis News) 


ment, is the mixture of stories we provide 
on each page. The front page is no longer 
reserved for the hard stuff. We mix little 
news and big news together throughout 
the paper, pasting stories up pretty much 
as we get them done. 

A negative reader reaction was, “I don’t 
know where anything is anymore.” And 
then the person added, ‘““Now I have to 
read the whole paper.” 

That, too, was the idea. Prior to the 
format change, the Democrat was, for a 
weekly, highly departmentalized. Related 
stories were grouped. All the country cor- 
respondents appeared under the same 
standing head. 

It finally dawned on me that all the 
hours I was spending on layout and head- 
writing every week to make the paper 
easy to read were, in fact, making it easy 
not to read. 

I was brought up on metropolitan 
dailies where the emphasis was on helping 
the reader wade through scores and even 
hundreds of pages each day. 

We run 8, 10, maybe 12 pages a week, 
and skimming and selection are not 
problems for Democrat readers. I am 
convinced that weekly community news- 
papers have an entirely different mission 
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than the metros and a different kind of 
readership. 


More time to write 


One problem for a tiny staff like the 
Democrat’s five employees is time. 

We’ve found that the new format is 
much, much quicker to put together and 
that we all have more time to work on 
improving the content of the paper. 

As the owner and publisher, that means 
more writing, which is what I enjoy most 
in the business. 

I now find that I can take a half day or 
maybe even a whole day to research an 
important backgrounder. Before, about all 
I had time to do was go to the meetings 
and write cover stories. 

By eliminating the multi-column heads 
and all the white space the Democrat used 
to devote to them, an 8-page issue has 
room for new features that I have been 
wanting to add. They take the form of 
columns on geneology, arts, crafts and 
country cooking—all important facets of 
life in Brown County, which have made it 
one of the Midwest’s best-known tourist 
attractions. 

Summing up the change, I think the 
Democrat is becoming a more intimate 
reflection of the community it tries to 
serve. The tone of the paper is more 
relaxed—I know I am since I don’t have 
to struggle every week to fill the front 
page with heavy stuff—and, I think, page 
for page the Democrat is more natural. 
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(Continued from page 11) 


lishing the Pentagon Papers before ex- 


hausting all legal remedies—in that case, 


going to the Supreme Court. Many law- 


yers contend that a court order which may 
be invalid must be obeyed until appeals 
haye been completed, even if this means 
silence for days or weeks. Journalists in- 
sist that this curb has to be upset through 
appeal, if possible. 

Several news women during a panel on 
“Wow Women Cover Washington: Do 
They Need a Special Style, View, Port- 
folio of Other Refuge” said that they did 
not consider themselves “ghettoized.” 

Sally Quinn of the Washington Post 
said that she found government officials 
were working at night, even if in black 


ties, when they went to parties and that ~ 


they would confide information to women 
that they would not say to men reporters. 
Henry Kissinger, she claimed, was. a 

“sucker” for women and reported that 
once he walked past a group of men with- 
out a comment only to give a 15 minute 
interview to a 15-year-old girl editor of a 
school paper. Quinn said that when she 
was working she carried a notebook and 
pencil so that there could be no post-pub- 
lication claims that she had hidden her 
identity. Some friends, she said, suggested 
that at private parties she should wear a 
sign telling public officials there ‘Not 
Working.” 

Kandy Stroud of Women’s Wear Daily 
said that she considered all politicians 
“my enemies” and thus did not get in- 
volved in any “friendship games.” Other 
panelists agreed that news women and 
politicians generally had an adversary 
relationship—or should have. 


Asked about advances from male politi- 


cians they had to interview, Marlene Ci- 


mons of the Los Angeles Times replied, “I 
was never fondled—in the course of an 
interview.” Sally Quinn said that she tries 
to get the messdge across if politicians’ 
hands misbehave. She told of once accept- 
ing a ride home from a party when it 
was raining and the politician tried to 
paw her. When she protested, he asked, 
‘Do you think I’m running a taxi ser- 


» vice?” 


ee ee 
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The panel conceded that covering 
Washington social events was still mainly 


-a white woman’s world. Some told of diffi- 
culties in writing objective stories about 


women’s liberation when they felt strong- 
ly about this matter. Cimons said that she 
would try to cover a breaking story, if 
need be, “even if it broke my heart” to do 
so. She conceded that she undoubtedly 
would have a bad tinge of guilt for pos- 


sibly hurting the women’s movement. 


At the Saturday night panel on Water- 
gate, Woodward praised Time, New York 
the Los Angeles Times, and 
Newsweek along with his own paper, the 
Washington Post, for uncovering details. 
He said that many ASNE editors were 
congratulating themselves when most of 


their papers didn’t carry the early sto- 


ries. Woodward proposed that media reex- 
amined the ITT case and “just about ev- 


_erything else that has been done” by the 
—-16 
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Robert Smith, former New York Times 
reporter now at Yale Law School, said 
that often investigative reporters receive 
“spiritual merit badges” and sometimes 
Pulitzer Prizes for their efforts and then 
as aging investigators are put in competi- 
tion with youngsters. The old-timers have 
little specialized content background, such 
as science or ecology, when news execu- 
tives have “gone crazy over expertise.” 

Frank Mankiewicz, George McGovern’s 
political director, said that much of the 
Watergate information came out before 
the election and that Judge John J. Sirica 
read the Washington Post, thus having 
some idea of what was going on. Man- 
kiewicz said that the margin of Nixon’s 
victory would have been different if the 
voters had realized the implications of 
Watergate, but he doubted that Nixon 
would have been defeated in any case. 
Although he felt the President’s per- 
formance was outside the boundaries of 
politics, he cautioned that the presumption 
of innocence should not be given up. 

Garry Wills, author of “Nixon Agon- 
istes,” said the public had “hired” Nixon 
and part of the job was to get the protes- 
ters, professors, and press. He urged the 
media not to let the Nixon Administration 
off the hook despite the general public 
indifference when the Watergate first 
came out. 


Panelists generally agreed that “relia- 
ble sources” might be highly unreliable. 
For instance, Victor Navasky, author of 
“Kennedy Justice,” said, “One man’s reli- 
able source”. may be another man’s ‘in- 
former.’” Leslie Gelb of the Brookings 
Institute and the Pentagon Papers team, 
pointed out that in the present adminis- 
tration Henry Kissinger was the only “re- 
liable source” about foreign affairs except 
the President himself because literally, 
they were the only ones that knew what 
was going on. Thus, there was room for 
press manipulation. 


John Lofton of the National Republican 
Committee and editor of its “Monday,” 
was the only Republican still in good Ad- 
ministration standing to participate in the 
convention and he got a few boos before 
he started to speak. Asked why “Monday” 
had carried nothing on Watergate, he 
said, “I tell people we carry no advertis- 
ing.” He cited Jack Anderson’s two-step 
standard of reliability: Good enough to go 
on radio and good enough for print. Lof- 
ton said that although the New York 
Times had corrected a flawed recipe he 
had been unsuccessful in trying to reach 
James Reston about an alleged error in 
political reporting. 


Assigning AP and UPI 


What should be the chief assignments 
of Associated Press and United Press In- 
ternational was debated Sunday. Critics 
claimed—and wire service representa- 
tives agreed—that both had been late in 
assigning full-time reporters to the 
Watergate story. (Recently AP had eight 
correspondents on Watergate.) Many on 
the panel argued that the real assignment 
of the services was to watch the “rat 
holes” and report what was going on 


rather than to send a large task force out | 


on.one story. Gene Roberts, Philadelphia 
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~ wasn’t much of that these days. Robe 


sia a said nae rAerine pu 
on trends in some perspective 1 
more useful to readers than blow-by-ble 
short takes of spot news. Tom Po 
formerly with UPI in New York, to 
the “tyranny of the wire” forcing AP ? 
UPI reporters to handle endless stor : 
they didn’t understand themselves. — 
added that he left the wire service i 
cause he did not want to watch “rd 
holes” for the rest of his life. 

4] 


Grant Dillman, UPI Washington burea 
chief, reported that the wire services wer 
moving more and more to interpretatior 
analysis and background stories and the 
beats were being organized by subject ai 
eas, such as merging the formerly sep 
rate Senate and House staffs into on 
congressional team. Although it had bee 
announced early at a counter-conventiol 
session that Wes Gallagher, AP generz 
manager, had said no AP representative 
could sit on a “Liebling II” panel, two o 
the wire service’s staff members were 6: 
hand. They were Carl Leubsdorf and Bar 
ry Schweid. They candidly admitted 4 
wire services’ difficulty in holding go 
people because they could get better pa 
and easier work elsewhere and _ tha 
economic competition between AP an 
UPI might permit broadcasters to avol 
paying their full share of news costs. 

At a panel on White House covera 
Sarah McClendon, syndicated colin 
and reporter, defended news people 
signed full-time to the White House ar 
praised them as a fine, educated bund 
She recalled a former administratic 
when some journalists began their que 
tions with “Mr. President, would you ef 
tertain a question on .. .” She said ther 
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Semple, Jr., one-time New York Ti 
White House correspondent, said he di 
not find too much difference between Nix 
on White House news coverage and othe: 
recent administrations. He reported tha 
President Kennedy was “more insidious 
because he treated reporters as equals 
which was flattering, and hinted that they 
could have a role in policy making. Pres 
ident Johnson, Semple said, ran “a mas 
sage parlor school of journalism” and lit! 
erally kneaded a correspondent in his pri) 
vate office as he asked, “Don’t you believe 
me, boy?” He advocated spending les 
time listening to spokesmen and more 
checking sources outside the White 
House. é 
The counter-convention was not withow 
its own counter activities, just as at the 
New York City convention last year wher 
a panel on minorities in the newsroom 
was hastily added after protests. The Nas 
tional Organization of Woman (NOW) 
scheduled what it called “an educational 
adjunct” to the [MORE] program ané 
held a news conference which overflowe¢ 
to the second floor elevator lobby of th 
Mayflower hotel, where the regular ses- 
sions were held in formal ballrooms! 
Susan Shiffer of Group W Broadcasting 
said that it should no longer be necessa y 
for women in media to follow the formu- 
la: “Think like men, work like dogs.” 
Florence Kennedy, founder of the Femin- 
ist Party, claimed that media were trying 
to stereotype all females so that they 
looked alike or to portray every difference 


of opinion as a “hair-pulling” contest. | 
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One News Plaza. 


The beautiful new address of 
The Buffalo Evening News. 


| BUFFALO EVENING 


This new office is a stunner, smart and highly efficient. We'll match 
it against any newspaper offices anyplace. 


Give usa little more time to shake it down — and then come 
see us. We want you to share our pride and pleasure. 


Even in a new building, though, we’ll be following an old goal. It was 
first set forth when the Evening News was founded in 1880: 


To excel in news coverage and public service. 


We will continue to be informative, interesting, and useful. 


BUFFALO EVENING NEWS 


Represented Nationally by Story & Kelly-Smith 


Five Soe ea 


Rich 


ss tat 


mon 


fs, 


Classified pages in the Richmond (Va.) 


Times-Dispatch and the Richmond News 
_ Leader are being produced as of April 28 


by the new pagination process that was 
developed by Richmond Newspapers 
(Media General) Data Processing person- 


nel and produced on a IBM 360 computer 


and a Harris Fototronic CRT Photocom- 


poser. 


All classified ads are punched on paper 
tape on AKI-TTS machines for input to 
the 360 computer. The computer has been 


os programmed to set all regular classified 


type including display lines. It properly 


_ hyphenates and justifies the type on a line 
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erage size classified ads. 
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and stores the ads alphabetically by clas- 
sification. 


The classified section is stored on a disk 
pack that holds approximately 40,000 ay- 
The computer 
furnishes a printout for proofing purposes 
of all new ads. If corrections are neces- 
sary, they are made and entered into the 
system where they are re-hyphenated and 
justified and a second proof is produced 
for checking. When the section is com- 
plete, the 360 produces a magnetic tape to 


drive the Harris Fototronic CRT Photo- 
_ composer. 


The Harris Fototronic CRT is a 100 


pica high speed Cathode-ray type-setting 
machine that is capable of setting up to 


d papers 


_paginated classified section 


7 aoe 


produce 


3,000 characters per second in full width 


newspaper pages. The machine is a dot - 


generation machine. An electronic beam 
sends a dot to the face of the screen at 
the speed of light. It takes approximately 
962 dots to create a lower case “a” and it 
does this at 3,000 characters per second. 
To create a page of classified advertising 


William B. Shields (left), Biche eee programmer analyst, Roland W. Taylor, 
administrative manager of classified; and Owen McBrien, director of data processing; all 
were key figures in the development: of paginated classified sections in the Times- Dispatch 
and the News Leader. 


_ ture cuts and classified display ads. Th 


Classified ads are printed from ' 
of the section forward reserving spac 
classified display and signature cut: 
real estate zone map and justifies the 
on the page both horizontally and ve 
ly. This electronic equipment also pr 
column rules, folio lines, group and cela 
sification headings and registration mark 
for the plate making process. 

The pages are composed on resin coate 
photographic paper by the Fototronie 2 h 
classified production personnel comple 
the pages by waxing and pasting in sign 


page is then delivered to the engravi nf 
shop where a negative is made and thi 
negative sent to the plate making process 
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Kentucky association 
to move headquarters 


Kentucky Press Association headquar| 
ters will be moved within the next mont 
into a suite of offices in the new Capi 
Plaza in Frankfort. The Associatio 
offices are presently located at 203 Wes 
Second Street, Lexington, Ky. 

The 103-year-old organization occupiec 
offices on the campus of the University o 
Kentucky from 1942 until 1967 when i 
moved to the West Second Street location 
The new address for the headquarters 
will be 63 Capital Plaza. 

Also making the move to Frankfort will 
be Kentucky Press Service, Inc., advertis: 
ing representative for Kentucky newspa- 
pers and operators of a clipping service 
and The School of Journalism Foundation) 
which awards annual scholarships to stu: 
dents in Kentucky journalism schools. 

Of the 163 Kentucky newspapers 13% 
are active members in the Kentucky Pres 
Association. 
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Install pollution control 

WHISS II, an ink mist prevention sys 
tem developed by Wood-Hoe is now bei 

installed on the 45 Wood press u 

the new ake Evening Aeane a 
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an Jose’s count 


NO. 1 IN NORTHERN CALIFORNIA 


san Jose’s county 
$2.9 billion retail sales 


Compare it locally with 1973 retail sales projected at 
$2.92 billion, San Jose’s county (Santa Clara) tops neighboring 
San Francisco’s county by more than $7 billion... Oakland’s 
county by nearly $% billion. 


And nationally — Higher retail sales than any one of 15 
states... higher than the 8-county Indianapolis Metro Area... 
the Seattle-Everett Metro Area... almost equal to the 7-county 
Cincinnati Metro Area even with its 300,000 population bulge 


over San Jose’s 1,166,000. . Sales Management's Metro Area Projections to 12/31/73 


Check your ad coverage tn retail sales, in popula- 
tion, in high incomes—in fact, in 65 significant market indi- 
cators—San Jose’s county is now the leader in Northern 
California. So make sure that your advertising follows suit. 
Start with the San Jose Mercury and News and you'll reach 
nearly 60% of the households in San Jose’s county. That’s five 
times the coverage of any other daily newspaper. 


For more on the Northern California market —what’s happening now and 
what’s projected to happen by 1980—send for this fast reading new book. 
aaa aaah 
Gerold Zarwell, Mgr. Sa 
Marketing Dept., Mercury and News 

752 Ridder Park Drive, San Jose, CA 95190 


Please send me ‘‘Marketing Opportunities in the $10.5 billion San Francisco 
Bay Area’’—a fast reading, hard cover book packed with up-to-date 
information on the heart of the flourishing Northern California market. 


© Check here if you would also like to receive documentation 
of Santa Clara County's ‘65 Firsts.” 


NAME 

TITLE 

COMPANY 

ADDRESS 

CITY STATE ZIP 


San Jose Mercury and News 


Two of the Ridder Newspapers and members of Million Market Newspapers, Inc. 


y 


now has higher retail sales 
than any one of 15 states 
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F cial briefs 
GANNETT 


A 25% gain in operating earnings and 
new highs in revenues and net earnings 
for the first quarter of 1973 were reported 
by Gannett Co., Inc. 

Net income before goodwill amortization 
was $5,235,000, up 25% over $4,191,000 for 
1972. Consolidated revenues of $69,331,000 
were 9% above $63,379,000 in 1972. 
Amortization of goodwill of $189,500 in 
1973 ($176,500 in 1972) resulted in net 
income after amortization of $5,045,500, a 
gain of 26% over $4,014,500 in 1972. An 
extraordinary gain in the 1972 first quar- 
ter of $197,500 had increased final net 
income for that quarter to $4,212,000. 

Earnings per share for the first quarter 
before goodwill amortization reached .26¢, 
compared with .21¢ in 1972, an increase of 
24%. Amortization of goodwill of .01¢ per 
share in 1973 (.01¢ in 1972) resulted in 
earnings per share after amortization of 
.25¢, an increase of 25% over .20¢ in 1972. 
The extraordinary gain in the 1972 first 
quarter of .01¢ per share had increased 
final earnings per share for that quarter 
to .21¢. 

Advertising linage for the first quarter 
was up 8.6%. 


x * * 
TIMES MIRROR 

Net income of The Times Mirror Com- 
pany for the first 12 weeks of 1973 ad- 
vanced to $10.3 million from $5.8 million 
earned in the first quarter of 1972, Dr. 
Franklin D. Murphy, chairman of the 
board, reported. 

Earnings per share for the first quarter 
amounted to 31¢, compared with 17¢ per 
share in the first quarter of 1972. 

Revenues for the same period reached 
$149.2 million, up from $123.1 million last 


year, an increase of 21%: 


Dr. Murphy said the nation’s strong 


_ economy in the first quarter, and particu- 


larly the continuing high level of activity 
in the forest products area, was a major 


factor in the improved results. 


TOTAL LINAGE 
Twelve Weeks Ended 
March 25, March 26, 


1973 1972 
Los Angeles Times 24,956,021 23,192,511 
Dallas Times Herald 13,949,907 12,894,283 
Newsday 9.437.411 8.752.931 
Orange Coast Pilot 4,611,922 4,424,756 
Combined Newspapers 52,955,261 49,264,481 
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LEE 

Net income and revenues of Lee Enter- 
prises, Incorporated rose to new records 
for the second quarter and first six 
months of its fiscal year, David K. Got- 
tlieb, president, announced. 

For the first six months net earnings 
amounted to $2,337,991, compared with $1,- 
914,048, an increase of 22% over the com- 
parable prior period. Earnings per share 
rose to 69 cents from 62 cents reflecting a 
10% gain. Revenues for the first six 
months totaled $22,390,313 in comparison 
with $20,265,325 a year earlier. 

Earnings per share have been computed 
using the weighted average shares out- 
standing. This properly reflects the dilu- 
tion caused by the issuance of 350,000 
additional shares on January 18, 1972. 

Newspaper and broadcasting revenues 
for the three months ended March 31, rose 
to $10,461,301 from $9,623,012 in the same 
quarter a year earlier. Quarterly earnings 
totaled $781,012, or 23 cents per share, 
compared with $700,715, or 22 cents per 


share in the comparable quarter last 
year. 
* * ™ 
POST CORP. 


Post Corporation reported first quarter 
earnings of $246,103 or 27 cents a share, 
compared with $244,198 or 26 cents a 
share for the same period last year. 

Including capital gains, earnings were 
$263,094 or 28 cents a share this year, and 
$257,537 or 27 cents a share last year. 


Sales, not including the firm’s principal 
insurance subsidiary, increased by 5.7 per 
cent to $4,134,000. 


Post said its newspapers and broadcast- 
ing operations showed strong growth 
during the quarter, but this was some- 
what offset by lower insurance earnings 
caused by high fire losses during the win- 
ter. Consolidated earnings—principally 
from newspapers and broadcast stations— 
increased by 21 per cent to $177,000 but 


profits of All-Star Insurance Corp. 
dropped by 29 per cent to $68,000. 
* * * 


CAPITAL CITIES 


First quarter 1973 consolidated net in- 
come amounted to $4,062,000, up 16% from 
the amount reported for the comparable 
1972 period, according to an announcement 
by Thomas 8. Murphy, chairman. 

Gains were principally attributable to 
increases in broadcast sales. 


IMPORTANT NOTICE 


LINOTYPE SUPPLY CO., INC. 
IS PROUD TO ANNOUNCE THAT THE 
MERGENTHALER LINOTYPE CO. 


has appointed us their Authorized Distributor 
for parts, matrices and supplies. 


LINOTYPE SUPPLY COMPANY, INC. 
8 BEACH STREET, N.Y.C., N.Y. 10013 
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quired in June, 1972 in exchange for 12 
000 shares of stock and was accounted 4 
as a pooling of interests. According g 
consolidated earnings for the first quar 
of 1972 have been restated to inelt 
those of this newspaper. : 

* * 
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BOOTH 


During its annual meeting the manag 
ment of Booth Newspapers, Inc. said th 
total earnings for 1973 are expected 
show at least as great a percentage 
crease as that reported for the first a 
ter which ended March 31. 


For the first three months, Booth repl 
ed earnings per share rose 19 percent 
$0.38, from $0.82 in the correspondir 
1972 period. The 1972 figure has be 
restated to include Parade Publicatior 
Inc. on a pooling of interests basis. 


Also at the meeting, the company 
shareholders approved an increase in 
amount of authorized common stock fro 
6 million shares to 12 million shares and 
change in the par value per share f 
$1.25 to $0.50. The proposal to increa 
authorized shares was made “to 1 
establish a sufficient reserve of shares f 
the development and expansion of 1# 
company’s business and for such ott 
corporate purposes, including stock diy 
dends and stock splits and acquisitions, 
the Board of Directors may deem advi 
able if and when the need therefore sha 
arise.’ 


ate ee tie 


* * * 


RIDDER 


The acquisition of the Wichita Eag 
and Beacon has been completed with th 
purchase by Ridder Publications Inc. fe 
cash of 100% of the outstanding share 
for $40,500,000 plus a $1,215,000 finder 
fee and a contingent payment in the al 
the Eagle and Beacon achieves certai 
earnings for the 12 months ending Sep 
tember 30, 1973. 


The way for the sale was cleared with | 
ruling from the U.S. Court of Appeals fo 
the 10th Circuit in Denver, which denie 
an injunction sought by Victor Delane 
owner of 16% of Eagle and Beacon stoc 
A Federal District court in Wichita ha 
ruled earlier that it could find no frau 
in the “actions of Paul R. Kitch, a d 
rector of the Eagle & Beacon and & 
company’s attorney, and Britt Brow 
Eagle & Beacon president, in negotiati 
the sale, including provisions in the con 
tract of a finder’s fee for Kitch and 
contract for Brown are not involved i 
any right of changing the articles” (0 
incorporation). 


| 
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THOMSON 


Thomson Newspapers Ltd. reports ne 
income of $4,711,334 for the first quarte: 
of the year compared with $3,799,936 dur 
ing the same period last year. Profit pei 
common share after payment of dividend 
on preferred shares was 9.1 cents for thi 
three-month period this year and 7. 
cents a year earlier. The 1972 figure i 
adjusted to reflect a stock split. Net sales 
for the quarter were $34,994,568 this yea 
and $31,547,427 last year. 
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This free 12page booklet 
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shows you how fo lower your 


high volume transmission cosis. 


You have enough problems keeping up with 
the latest trends in the business without 
getting mired in the pros and cons of facsimile 
transmission systems. That’s why we’ve 
assembled a mass of key information on 


this burgeoning 
field, and put it into 
a concise little 
booklet. You’ll find 
out in minutes 
whether Victor’s 


————--—--—-—-—-—————--------} 


VICTOR GRAPHIC SYSTEMS wc 


Scanatron Facsimile/Electrowriter Systems 
3900 North Rockwell Street, Chicago, III. 60618 
Subsidiary of Victor Comptometer Corporation 


Please send me your Scanatron System booklet that 
describes facsimile applications for my industry. 


NAME 


TITLE 


nD 


COMPANY 


eT 


ADDRESS 


ltt anc 


CITY 


STATE ZIP 


dL nn ae 


Scanatron System is for you. It’s clearly not 
intended for casual or low volume usage. 

But if your business requires high volume 
transmission—and we'll tell you how high is high— 
you can effect substantial savings in your costs. 


= Send in this coupon 

| for information on 

| Scanatron applications 
to your industry. 
There’s no obligation, 
so do it today. 


ASNE 
Faces 


(Photos for E&P by Pat Young) 


es 


\ \ MEE . cok 


4 
* «— 


GETTING SOME ADVICE—Arthur Deck, executive editor, Salt Lake Tribune, and new 
president of ASNE, exchanges views with Dr. William Masters, the other half of the 
Masters-Johnson team, who wete featured speakers at the meeting. 


"$20, PLEASE'—Perry Morgan, editor, Akron 
Beacon Journal, and his wife, antes up his 
registration fee. 


4 di DERICK DANIELS, executive editor, Detroit GLAD TO SEE YOU—Norman Isaacs (right) 
BEMIND BARS No, John N. Popham, manag, Free Press, addressing the editors. Daniels extends greetings to Charles R. Buxton, editor 


: - served as program chairman. d publish f the D Post. 
ing editor, Chattanooga Times, was not jailed ie Fe ear ar ek ee oe ae 


for refusing to disclose his sources. E&P's pho- 
tographer, Pat Young, got this shot as 
Popham was registering for the meeting. 


TODAY'S AGENDA—Mr. and Mrs. John Stall- es ae 
ings, managing editor, Corpus Christi Caller- TAKE FIVE—John H. Colburn, Landmark Communications (left) and Richard P. Sanger, 
Times discuss the day's upcoming events. editor, Wilmington (Dela.) News-Journal, pass the time between sessions. 
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For your new 4 
computerized typesetting — 
system, 3 
equipment is not 
the main issue. 


When we select and install the components for q 
your computerized typesetting system, each compo- : 
nent will be the best possible choice for your unique 
needs. But equipment isn’t the main issue. 


oitware Is. 

The computer is a slave to its software. Inefficient | 4 

software means an inefficient system. Our software a 

is more efficient because we know and understand , 

typesetting thoroughly. We specialize solely in type- 4 

setting software. We are the only systems supplier : 
that does. 


Se sah ew a 
ae a le sed spe eae 
LS a Da tl eat heh A eae 


Let’s discuss your requirements. We'll recommend 
the best hardware for you, arrange and oversee in- 
stallation, and provide you with mature typesetting 
software, tailored precisely to your specific require- 

: ments. We will also give your personnel extensive 

) | in-plant training, and the finest after-installation soft- 

ware support in the industry. Result: a highly cost- 
effective typesetting system. 


: Composition 
a Systems Inc. 
_~ software makes the difference. 


570 Taxter Road * Elmsford, New York 10523 ° (914) 592-3600 
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: Classified clinic: 


ANCAM CONVENTION 


June 24-28 have been set as dates for 


_ the 53rd annual Association of Newspaper 
Classified Advertising Managers Confer- 


Ana Register, 


* 


a 


< 


ence aboard the Queen Mary in Long 


Beach, California, according to ANCAM 
president Harland M. Henry, classified 
advertising manager of the Mercury- 
News, San Jose, California. 

Ray Bisso, Long Beach Independent 
Press-Telegram, is general chairman of 
the conference. 

Assisting Bisso on the conference com- 
mittee are Paul Mahoney and Don Clark, 
Los Angeles Times, co-program chairmen; 
Dick Marshall, Pasadena Independent 
Star News, entertainment chairman; 
Chuck Rathburn, San Gabriel Valley 
Tribune, exhibits chairman; C. B. “Chick” 
Eastwood, Santa Monica Outlook, early 
bird prize chairman; Cliff O’Day, Santa 
awards chairman; Jack 
Harpster, South Bay Daily Breeze, pro- 
motion chairman; Harry Gooss, Fullerton 
Tribune, registration chairman; and Mrs. 
Ray “Delores” Bisso, women’s activity 
chairman. 

An outstanding program has been set 
for CAMs attending the four-day confer- 
ence. Among the highlighted speakers will 
be John Wooden, head coach of the UCLA 


Promotion 


basketball Bruins; William Gove, nation- 
ally known speaker, lecturer and trainer 
on motivation; Jack Kauffman, President, 
and Steve Van Osten, vicepresident clas- 
sified division, Bureau of Advertising; 
and Tyler MacDonald, President of N.W. 
Ayer/Jorgensen/MacDonald, Inc., and an 
authority on consumerism. 

Other speakers include Angelo Mu- 
sante, director of data processing, Los 
Angeles Times, on computerization; 
Stuart Neffler, vicepresident, Western Di- 
vision, and Tom Copeland, director of 
marketing and Behavioral Research, Cop- 
ley International Corp., on classified re- 
search; and Herbert Hawkins, owner of 
Herbert Hawkins Realty, one of Southern 
California’s largest independent real es- 
tate firms. 

John Van De Water, president of Van 
De Water Associates, Inc., will speak on 
developing management; and John Ham- 
mond, president of the American Motiva- 
tional Institute, will speak on using the 
telephone to make appointments, and 
overcoming sales objections. 

Two panel discussions are also slated, 
led by ANCAM secretary Frank Harris; 
and by William Golding, president of 
Classified International, and Ted MacDon- 


By George Wilt 


IN THE HAWAIIAN CLASSROOM 


A free curriculum guide for teachers 
using newspapers in their classrooms is 
the pattern for most newspapers with 
Newspaper-in-the-Classroom programs. 

-But in multi-racial, multi-language 


_ Hawaii, the approach is different. 


The Hawaii Newspaper Agency which 


_ represents both the morning Honolulu Ad- 


_ vertiser and the afternoon Honolulu Star- 


_ Bulletin, has published 17 individual in- 
_ structional booklets and one Idea Kit. 


And they are not free. 

Teachers help the agency to develop the 
booklets. Teachers wishing to use them 
pay slightly more than the cost of print- 
ing. The approach is very successful, ac- 
cording to Mrs. Barbara Edwards, com- 


i munity relations manager, who developed 
_ the program. 


“We’ve sold hundreds of the booklets in 
the last five years to our own teachers, 
and we’ve also sold them in quantity all 


_ over the Mainland, and in eleven foreign 


countries, from Australia to Germany,” 


4 she said. 


Each booklet zeroes in on one particular 


area. There’s one on 100 ways to use the 
newspaper to teach language arts, arith- 


metic and social studies to kindergarten 
children, and also one on how to teach 


critical thinking to senior high school 


classes. 
The Idea Kit is in two parts. One gives 


_the teacher basic information about news- 
_ papers—in particular, Hawaii’s newspa- 
pers; the other supplies general informa- 
tion, collected from many teachers, on how 
to use the newspaper. 


The booklets are supplemented each 
month by a mimeographed sheet called 
Tips for Teachers. This contains new 
ideas, announcements of workshops, in- 
formation on new filmstrips, etc. It goes to 
every school in the state for posting on 
bulletin boards. 


Each booklet, and each copy of Tips, 
carries the logo of the “Newspaper-in-the- 
Classroom” program. It’s an Hawaiian 
boy, sitting at his desk, reading the news- 
paper. The logo was designed by the Ad- 
vertiser’s cartoonist, Harry Lyons, and 
goes on everything leaving the Newspa- 
per-in-the-Classroom office. 

“The individual booklet approach is suc- 
cessful because they are small, easy to 
handle, and a busy teacher can get one or 
two ideas fast,” Mrs. Edwards said. 


They like the practicality which we 
stress all the time, and they like not hav- 
ing to go through a large guide.” 

Prices range from 50 cents to $1.50. 
The earlier the booklet was printed the 
less expensive. Charging is very impor- 
tant, Mrs. Edwards feels. 

“It gives value to the work of the teach- 
er who helped prepare the booklet and it 
gives greater assurance that it will be 
used. If the teacher pays for it, she is 
much more apt to read it and use it than 
if we gave it to her.” 


The latest of the 17 is on consumer 
education, and was developed at the re- 
quest of the adult division of the Depart- 
ment of Education. In the planning stage 
is one on using the newspaper to teach 


ald, president of Har 


Inc, Services. 

An entertainment program ha 
been arranged for CAMs and 
spouses. The annual opening-night d 
dance will feature the Keith Williams 0 
chestra for listening and dancing; whi 
Wednesday night’s Classified Carniy 
will spotlight comedian Stu Gilliam 4 
the ANCAM Players. *S 

Complete tours of the Queen Mary ar 
her museums have also been arrange 


versal Studio, with lunch in the comm 
sary; a visit to the historic Rancho 
Alamitos home and gardens; lunch at # 
Long Beach Marina Yacht Club; and vat 
ious beauty and craft demonstrations, 

Children attending with their parent 
will be treated to a day at Disneyla d 
another day at Lion Country Safari; tri ip 
to the beach; and hospitality suites fo 
teenagers and for younger children. 

One of the highlights of the conferene 
will be the presentation of the prestigion 
James A. McGovern Award, which goe 
annually to the person who has con 
tributed the most to the growth of clas 
sified during the past year. The awaré 
will be presented by Har Henry. 

Awards will also be made by Ep1Tor & 
PUBLISHER for outstanding classified pro 
motion; and by ANCAM for outstanding 
International Want Ad Week projects a 
Best Ad of the Year Awards. 


English as a second language. : 

“A lot of teachers are finding the news 
paper tremendously valuable for teaching 
English to foreigners. But we have noth 
ing written down for them even thougl 
we’ve had workshops on the subject. 
“That’s the next topic,” said Mrs. Ed 
wards. 

Other booklets available in Hawaii, are 
on “Using the daily newspaper to teach 
the mentally handicapped,” “Using the 
newspaper to teach vocabulary and writ- 
ing,” “Social studies and the ads,” 
“Teaching Math to slow learners,” “The! 
value of putting out a class newspaper,” 
and “Some pracical ideas on how to start. 
using the newspaper in the classroom.” 

The use of the NIC program at the 
kindergarten level was demonstrated for a 
group of west coast promotion managers 
at a regional conference held in Honolulu. 

* * Bo 


QUAD-CITY DATE—The Moline 
Dispatch and Rock Island (Ill.) Argus 
have published a new marketing folder, 
including eight pages of data, demograph- 
ics, rankings, and marketing information. 
Also included is coverage information on 
the market. An insert includes informa- 
tion on the growth of the Rock Island 
Arsenal, headquarters of the U.S.A. Ar- 
mament Command. 

* * * 

MORGANTOWN DATA — A brochure 
on the Morgantown, (W.Va.) Dominion 
News and Post, including fact sheets’ 
on food sales and outlets, food, public 
service, education and research industries, 
chain stores, department and discount 
stores, special issues, and local industries, 
is now available. Copies may be obtained 
from the newspaper, or offices of Math- 
ews, Shannon & Cullen, Inc. 
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The superbly reliable Sta-Hi stackers. 


When you start your presses, make sure there’s a Sta-Hi 
stacker at the other end. Other papers have. So many, 
in fact, that Sta-Hi’s standard 251 stacker has topped 
the bestseller list for several years. And the compensat- 
ing 257 stacker has become the industry standard for 
those papers requiring compensated bundles since its 
introduction over a year ago. What makes a Sta-Hi 
stacker such an important front-line component of any 
mailroom can be summed up in a few choice words: 
mobility, programmability, reliability, and versatility. 

Not content with mere perfection, Sta-Hi stack- 
ers are available with special options. These include 
multi-cut programming for compensating cuts, and 
automatic tie line malfunction sensors which trigger re- 
direction of bundle discharge. 

Why delay? Join the legions of progressive 
newspapers across the country using Sta-Hi; a name 
synonomous with fine mailroom systems and equipment. 
Call or write today to place your order. 


2601 Campus Drive 
Newport Beach, California 92663 
(714) 833-1000 


Ss A Division of Sun Chemical Corporation 


Offices in Chicago, Dallas, New York, Wichita 
Represented in Canada by Wyndham Austin & Co., Ltd., Montreal 


80 college students 
to intern on papers 


Highty college students selected through 
the Newspaper Fund’s national competi- 
tion will soon begin internships on daily 
newspapers. 


Following the summer of work they will 
receive scholarships from the Fund, a 
foundation that encourages careers in 
newspaper journalism. 


Newspapers have hired 55 of the in- 
terns for work on their copydesks. Most of 
the remaining 25 interns have already 
been offered jobs as reporters for the 
summer months. 


After the 55 editing interns finish a 
three-week course and nine weeks of work 
on the assigned newspapers, they will re- 
ceive $700 scholarships from the Newspa- 
per Fund. 


The 25 reporting interns, all of whom 
are majoring in liberal arts subjects, will 
receive $500 scholarships after completing 
12 weeks of work. 


Block heads IPI 


William Block, president and publisher 
of the Pittsburgh (Pa.) Post-Gazette, was 
elected chairman of the American Com- 
mittee of the International Press Institute 
at its meeting in Washington last week. 
Creed Black, editor, Philadelphia In- 
quirer, was named vice-chairman, and 
Hugh Patterson, publisher of the Little 
Rock Arkansas Gazette, was named secre- 
tary-treasurer. Block succeeds Howard H. 
(Tim) Hays, Jr., editor of the Riverside 
(Calif.) Press-Enterprise. 

The IPI general assembly will be held 
in Jerusalem June 11-14. The American 
Committee is making plans for its fourth 
U.S.-Japanese meeting in Tokyo Oct. 1-8, 
another Canadian-U.S. meeting early in 
1974, and an exchange of telegraph edi- 
tors with the Japanese to begin in Sep- 
tember. 

e 


Daily studies suburbs 


Newsday, the Long Island, N.Y. daily, 
began a special series on “The Real 
Suburbia” in its April 29 edition. The 
series is an in-depth report which explodes 
myths about suburbanites, according to 
Newsday. 

The series of articles is based on a 
year-long study directed by Bernie Book- 
binder, Newsday’s senior editor for pro- 
jects. The study was the first undertak- 

1¢ by Bookbinder’s projects team. 


rrection 


the tabulation of newspapers con- 
tre. d by publicly-held groups (April 21, 
pi 14), the eight papers of the Panax 
gro.) should have had a total circulation 
of «proximately 131,000 instead of the 
86,. published. The listing of the Panax 
new.apers incorrectly included the “Ma- 
comb (Ill.) Daily.” The correct listing is 
the Macomb Daily, Mt. Clemens, Mich. 
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TWO THOUSAND DOLLARS has been awarded to 


eee or, 
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ee an, « 


Bob 


Fila, Chicago Today photog- 


rapher for this shot of a welder perched 46 floors above the city while working on the 
Sears Tower. The first-place photo won over 400 entries from amateur and professionals 
in the second National Construction Photography Contest sponsored by the Associated 
General Contractors of America. Second prize of $1500 went to Fred Comegys, Wil- 
mington (Del.) News-Journal and third to free-lancer Day Johnston, a Louisville architect. 


Look records donated 
to Drake University 


Cowles Communication, Inc. has an- 
nounced that many of the files and records 
of Look Magazine have been donated to 
Drake University, Des Moines, Iowa. The 
material donated, including research mat- 
ter for articles, and advertising and pro- 
motional material, will also be available 
for use by students and researchers. Look 
had previously donated most of its photo- 
graphic file to the Library of Congress, 
although certain special photographs were 
donated to the Columbia School of Jour- 
nalism. 
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Oliver is a reporter 
for the New York News 


EDITOR & PUBLISHER incorrectly report- 
ed in the April 28 issue that the series on 
prescription drug pricing was the work of 
Richard Oliver of the New York Times. 
Oliver is on the New York News. The 
series by Oliver recently won the Public 
Service “Gold Typewriter” Award of the 
New York Press Club. 


Murrow Fellow picked 


James Goldsborough, European corre- 
spondent for the Paris-based Internation- 
al Herald Tribune, has been chosen as the 
Edward R. Murrow Fellow for 19738-1974 
at the Council on Foreign Relations, the 
council announced today. Goldsborough, 
a former news editor of the Herald 
Tribune, has covered European affairs for 
the newspaper since 1967. 


Kirkpatrick opposes 


national press council 


Clayton Kirkpatrick, editor of the Ch 
cago Tribune, told members of the loe 
chapter of the Public Relations Society ¢ 
America April 17 that the Twentieth Ce 
tury Fund’s soon-to-be-established natio 
al press council was anachronistic. 

“Newspapers are better than ever,” @i 
serted Kirkpatrick. “They have made goc 
progress historically in closing the cred 
bility gap.” He said he opposed pre 
councils in general because they a 
‘based on false premises,” and added thé 
press councils assume universal standarc 
of what is true, fair, and responsibl 
These factors are not easily determine 
he said. 

However, he did not say his newspapé 
would refuse to cooperate with the cou 
cil. 

Kirkpatrick participated in a panel dis 
cussion which included James Hoge, edito 
of the Chicago Sun-Times, and Sig Mic 
elson, Northwestern University profess¢ 
of journalism and former CBS presiden 
The panel was moderated by Louis Mat 
tin, editorial director of the Chicago De 
fender and member of the task force th 
formulated plans for the council. 

Hoge favored the idea, although he sai 
he preferred regional councils to a nation 
al one. “The public senses a lack of ad 
countability and a lack of effectiv 
grievance procedures,” he said. “Th 
press council would be useful to foste 
greater press credibility.” 

Mickelson doubted the value of the na 
tional council, but agreed with Hoge the 
local councils could be useful. Mickelso: 
warned of the “dangerous state of mind i 
Washington” toward press freedom. 
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This may be one answer 
to America's energy crisis. 
yuma 


It’s called resource recovery, Or sav- 
ing what is worth saving from your 
trash and garbage. 


There are hundreds of reclamation 
centers throughout the United States, 
in areas where there are enough all- 
aluminum cans in circulation to make 
them feasible. Also, where solid waste 
recovery plants are either operating 
or being planned, the recovery of 
aluminum is expected to pay much 

of the cost. Used all-aluminum cans 
are worth as much as $200 a ton. 


So resource recovery is possible. 
And the high scrap value of aluminum 


Aluminum: 
Pass it on 


makes it practical. And the tremen- 
dous savings in energy make it even 
more practical. Alcoa has the tech- 
nology to recycle used all-aluminum 
cans with just 5% of the energy it 
takes to make them the first time. 


There’s not another beverage pack- 
aging material quite like aluminum. 
Only aluminum has all these things 
going for it: it’s lightweight, chills 
quickly, keeps things fresh, opens 
with a snap, has high scrap value and 
can be recycled repeatedly. 


Alcoa will pay as much as $200 a ton 
to any community reclamation center 


for all the used aluminum cans they 
can collect. We'll pay it because alu- 
minum is a very practical packaging 
material to recycle. 


Alcoa is doing something to help stop 
the energy drain. We would like to tell 
you more about it. 


Write for our free brochure on energy 
and aluminum. We'll also send youa 
list of America’s aluminum can recla- 
mation centers and information as to 
how one community established its 
center. Aluminum Company of 
America, 830-E Alcoa Building, 
Pittsburgh, Pa. 15219. 


BSSALCOA — 


fell into 


By June Anderson Almquist 
Women’s editor 
Seattle Times 


The tea party is over and the teacups 
have been taken away. Thankfully, a lot 
of the clutter on the tea table of women’s 
sections has been cleared away, also. 

Thankfully, too, however, the dining 
room is still there—and the living room 
and kitchen and bedroom. The home is 

still there and we are still writing about 
that. 

But most important, the woman and her 
family are still there, and we women’s 
page writers are becoming more con- 
cerned about them. We’re following the 
“woman as she goes outside the home—to 
_ pursue a career, to participate in politics, 
to work in her club, to serve her communi- 
ty. And we’re following her family, too. 

I think the smart ones are opening win- 
dows. They’ve broadened their coverage of 
women and the family and the home to 
make it more realistic—to reflect today’s 
life patterns. And they’re aiming their 
news columns not only at women, but at 
men, too. And they’re succeeding. A recent 
study of daily newspapers conducted by 
Audit & Surveys, Inc., for the Bureau of 
Advertising shows that 80 per cent of the 
male newspaper readers delve into the 
women’s-interest pages. 

There are some women’s sections 
around the country that have jumped out 
the window, and I think that’s a mistake. 


- In their eagerness for change, they lost 


_ their identity—becoming, at best, general- 
feature sections and, in some_ cases, 
hodgepodge sections. 


Common mistakes 


- | think one trap those women’s sections 
is that they became “happy 
dumping grounds” for other sections of 
the newspaper. They found themselves 
stuck with a lot of the “furniture”— 
bridge column, coin-collection column, 
travel puzzles. They became hodgepodge 
sections. 

Some women’s sections also made anoth- 
er mistake. In their quest for “new” sub- 
jects to write about they went overboard 
on social issues and attention grabbers. 
They became filled with articles on rape, 
poverty, prostitution, venereal disease, al- 
coholism, sterilization, illegitimacy, ho- 
mosexuality, malnutrition. 

Don’t misunderstand me: We should 
deal with these subjects. But we shouldn’t 
put out sections devoted to nothing but 
sorrow and strife. 


From my remarks so far, I’m sure you 


ean tell that I favor keeping women’s 


sections. In fact, I think they’re more 
important than ever. 

There are other windows we’ve opened: 
social issues, government and _ politics; 
business; education; sports. We’re cover- 


This was a report made by Mrs. Alm- 
quist, who has been on the Times’ staff 
since 1951, at the annual conference of 
_ Region 1 (Washington, Oregon, Idaho, 


Montana) of Women in Communications ° 
Ine. held recently in Seattle. 
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ing all these fields as they pertain to 
women and the family. We keep an eye on 
all of the newspaper’s beats, looking for 
news and features relating to women and 
the family. And we work cooperatively 
with the reporters on these beats so that 
the left hand knows what the right is 
doing. 

We’ve also opened a window that gives 
our readers a look at women’s news across 
the state and nation and around the world 
by increasing our use of the wire services 
and syndicates. You have to get the coop- 
eration of your wire editor to do this. 
Luckily, on the Seattle Times, we have a 
wire editor who’s interested in our Wom- 
an’s VIEW section. 


Seek more humor stories 


There is a window that’s always been 
open in my section, but today I find that 
it’s difficult to keep it open. That’s humor, 
and features whose sole purpose is to be 
entertaining. 


Humor is getting harder and harder to 
find. We’re always on the lookout for it. 
And I know our readers want it. All we 
have to do is leave out Erma Bombeck’s 
column, “At Wit’s End,” or the “Love Is” 
cartoon, and our phone begins to ring. 

There is another reason why I believe 
women’s sections are important, and this 
is not an editorial reason but a business 
reason. 


I don’t know why, but we editorial peo- 
ple seem to be embarrassed to bring up 
the dollars-and-cents side of a newspaper: 
advertising. That’s foolish; it’s our bread 
and butter. We know that if the advertis- 
ing department doesn’t fill up the adver- 
tising hole there won’t be any news hole. 


We all know that among the biggest, 
fattest ads in the newspaper are the gro- 
cery ads, the fashion ads, the homefur- 
nishings ads. And we know full well why 
those advertisers want to be in the wom- 
en’s sections: because the major buyers of 
consumer -goods are women. (We women 
may not have equal rights yet, and we 
may have trouble getting credit, but some- 
how we women manage to do most of the 
buying.) Obviously, the consumer-goods 
advertiser wants to reach the woman 
reader. It would be poor business on our 
part to toss out the window the very 
section in which he can best reach her. 

I have one final reason why I believe 
women’s sections are not merely justified 
today, but are very important; why they 
should open windows, but not jump out. 

We’ve been reading about men in the 
news columns for years and years— 
businessMEN, sportsMEN, clergyMEN, 
layMEN, councilMEN, congressMEN. To- 
day, women are coming into their own. 
Today we should be reading more about 
women, not less. 

But, they need to open windows. We 


have done so on the Seattle Times, and | 


we're still working at it. Here are some of 
the things we’ve done. 
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ng windows? 


How to handle romance (engagemen 
and weddings) has been a problem fo 
women’s editors since the women’s sectioi 
was born. We’ve pretty well solved th 
problem. A couple of years ago 
dropped engagements. The kids were get 
ting engaged (or just setting up house 
keeping) faster than they were gettin 
married. We decided not to put anythin 
in our section until the couples made jj 
legal. 

We put strict limitations on wedding; 
(all photos are 1 column, the informatio 
is very brief) and set up strict deadline 
(photos must be submitted one week be 
fore the wedding; if it’s an article only, i 
may come in after the wedding). And 
these rules apply to all, including the 
newspaper’s executives. | 

In the past few years we've cut the 
space devoted to romance to one-quartél 
of what it used to be. Our pages are no 
cluttered with weddings. And yet, every 
wedding photo and or article submitter 
according to our rules gets published. — 

We have no plan to drop wedding: 
Except in cases where the bridal couple 
are news figures, I consider wedding arti 
cles a public service of the paper. There’ 
the old saying that everyone has a righ' 
to have his name in the paper three times: 
when he’s born, when he marries, ang 
when he dies. General news takes care 0 
them in the beginning and the end; we 
take care of them in the middle. ; 

I consider news about community 
service, cultural and charitable orga i 
tions the “meat and potatoes” of womens 
sections. That’s a goodly part of our “Id 
cal” news. And the women’s section that 
isn’t covering the local scene isn’t doing @ 
good job. As we all know, a newspapen 
rises and falls on the quality of its local 
news coverage. When a newspaper stop 
covering the local scene is the day i 
begins to fold. 


Organizations not ignored 


Now notice I said we cover the news of 
the organizations. Long ago we stopped 
being the means of getting their members 
to meetings—that’s the job of the clubs’ 
bulletins or telephone committees. What 
we want to know about and report is what 
the clubs are doing that is of benefit 
the community—in short, what they’re 
doing that is of interest to our readers. 


There are more women’s organization! 
today than ever before—we’d be fools t 


Coverage of fashion, food and 
homemaking still is an important part of 
women’s sections. In fact, even more. 8@ 
today because this coverage has become 
more of a service to the reader. It’s not 
just lists of recipes and pictures of what’s 
smart to wear next season; now it in 
cludes information on how to buy t 
ingredients for those recipes; what to look 
for in a garment. It’s not just home 
economics, but also economics. 

What I’m talking about, of course, i 
consumer news. This window has been 
slow to open, but finally it is opening. — 


| 
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| FREDend BARNEY eve he I TERSTATES | 


ON THE 
INTERSTATE 
HIGHWAY 


60 MILES 
FROM HOME 


HEY, FRED! \ (oH YEAH? THE 
BOSS TOLD 

YOU TO ~ 
WORK LIKE 


4 | THOUGHT HE 
"|SAID“FOREMAN”} 


© 1973 Hanna-Barbera Productions, Inc. 


Now, no place is too far from your place. 


Interstate Highways bring everything closer. 


Including job opportunities. 

Interstate Highways make employment 
centers more accessible to smaller 
communities. 

Truck service helps revitalize aging 
communities. 


And, Interstates 
help save lives. 


We’re for that. 


Eaton Corporation, Axle Division, 
Cleveland OH 44110, manufacturers of 
heavy-duty Eaton® truck axles; Transmission 
Division, Kalamazoo MI 49001, manufac- 
turers of Fuller® Roadranger® transmissions. 
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AMERICAN TRUCKING INDUSTRY 
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Chronicle Publishing is 


granted license renewal 


Turning aside a challenge from two 
former employees of the company, the 
Federal Communications Commission has 
granted license renewals to a subsidary of 
the Chronicle Publishing Co. of San Fran- 
cisco, which also publishes the San Fran- 
cisco Chronicle. 


The decision solved more than five years 
of challenges to the licenses of KRON-tv 
and KRON-fm. The challenges had been 
made by two former employees of the 
Chronicle Broadcasting Co., who charged 
the Chronicle with “concentration of 
media control.” 


The two former employees, Albert Kihn 
and Blanche Streeter, said that in addi- 
tion to the radio and tv station, the com- 
pany also owned the Chronicle, and was 
part-owner of the only Sunday newspaper 
in San Francisco. In addition, the Chroni- 
cle has CATV holdings in the area. 

The settlement rejected this contention, 
and said that San Francisco was served 
by 29 daily newspapers, as well as 21 am, 
and 30 fm radio stations, as well as 7 tv 
stations, and 34 national magazines. 

The FCC ruling said that the joint 
agreement between the Chronicle and the 
San Francisco Examiner, which permits 
the sharing of printing and advertising 


ONE OF THE FREEDOMS 
THEY FOUGHT FOR WAS 
THE RIGHT OF THE PEOPLE 
TO BE INFORMED... 


we must PRESERVE 
THE FREEDOM OF 


The struggle for independence was a long and hard one . . , but the knowl- 
edge that they were right and a fervent desire for liberty gave the colonists 
the fortitude they needed to withstand the hardships of the American Revo- 
lution. Today, we Americans still prize our liberty... and one of our most 
cherished freedoms is the right to publish the news that keeps the people in- 


formed. 


NAME NEWSPAPER 


Two of the four full-page ads mailed this week to newspapers as the second 
part of the campaign to help newspapers tell their readers the meaning of the 
First Amentment guarantees of free speech and free press. The ads have been 
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costs, as well as the sharing of physical 
plants and profits from the joint operation 
did not violate the Newspaper Preserva- 
tion Act. 


Pollution campaign wins 
Sevellon Brown award 


The Sevellon Brown Memorial Award 
was presented by the New England Asso- 
ciated Press News Executives Association 
to the Providence Journal for its 1972 
campaign to clean up the Blackstone Riv- 
er. 

The Lowell (Mass.) Sun was cited for 
its series of articles on country patronage 
jobs; the Boston Herald American for 
series on taxpayers rebelling and the 
state fiscal crisis and the Boston Globe for 
stories on auto towing kickbacks to police. 


Signed editorial bill 


A member of the North Carolina legis- 
lature has proposed that newspaper edito- 
rial writers must sign the editorials they 
write. Sen. Herman Moore, of Mecklen- 
burg county, introduced a bill to that 
effect. It would require a writer violating 
terms of the bill be subject to a fine of 
$100 to $500 upon conviction. 


THE PRESS! 


A FREE PRESS + 
—— ee - 
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with perpetual vigilance! 


Many issues were at stake when the colonists fought for their inde~ 
pendence — the right to assemble, to bear arms. and other rights they be- 


lieved all men to be endowed with, including the right of the people to be 


70% of cents-off 
coupons are In 
newspaper ads | 


National advertisers expanded their 
of “cents off”? promotional coupons in 19 
and newspapers increased their don 
nance in the field. q 

A. C. Nielsen Co. reports that 23.4 be 
lion coupons were distributed last year | 
15.3% from the 20.3 billion coupons | 
1971. Approximately 16.6 billion of the 
coupons were distributed in newspape 
including Sunday supplements in 19% 
This was a 21.2% gain over the 13.7 bj 
lion coupons run in newspapers in 19% 


Newspapers including Sunday suppl 
ments accounted for 70.9% of the tot 
coupon distribution in 1972, as compar 
with 67.3% in 1971. Of the 1972 perce 
age, 51.3% went into newspapers @ 
19.6% into Sunday supplements. In 197 
50.59 went into newspapers, and 16.89 
into Sunday supplements. 

The 1972 newspaper and Sunday su 
plement percentage of “cents off” coupo 
was more than four times as high as the 
nearest competitor, magazines, which al 


counted for 15.99% of the distributio 


THEY FOUGHT FOR OUR FREEDOMS... 
NOW IT’S UP TO US TO GUARD THEM! 


WE MUST PROTECT THE 
FREEDOM OF THE PRESS! = 


a 
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A FREE PRESS & 


informed. Freedom of the press is this nation’s heritage — let's preserve it A M EANS A ne @ 


NEWSPAPER 


created by SCW, Inc., in cooperation with ANPA and the National Conferandy 
of Newspaper Associations. Two additional series of four ads each originated oF 
two other creative services will be mailed to newspapers on June | and July | 
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Chronicare— 


a national plan for 
long-term health care. 


Society’s neglect of the chronically ill and 
disabled is historic. Most cultures have been 
based on the ability of their members to 
work or fight. The problem of dealing with 


those who were permanently unproductive 


usually has been badly handled. 


Even in the United States—where we think 
of ourselves as an humane and compassion- 
ate society—we have never fully faced the 
responsibility of providing humane, long- 
term health services for the chronically ill 
and disabled. At best, our efforts have been 
half-hearted and inefficient. At worst, tragic. 


Today, we hear a variety of well-intended 
proposals to improve American health care. 
But, with the exception of CHRONICARE, one 
waits in vain to hear how chronic disease will 
be dealt with or, in fact, even included— 
even though chronic disease is the nation’s 
current major health problem. It affects 
more than 20 million Americans. 


This is why we’ve invested more than two 
years of intensive study in the development 
of CHRONICARE. It’s a bold, wide-ranging, 
innovative plan designed to provide com- 
prehensive health care services to the chron- 
ically ill and disabled. And we’ve rec- 
ommended it to the Congress to be included 
in any legislation that would revitalize our 
national system of health care delivery. 


Except for the promise of CHRONICARE, the 
best the long-term patient can hope for is a 
continuation of the inadequate and ineffi- 
cient Medicare and Medicaid programs. 
Most will continue to be cared for under a 
failing health system which provides few 
alternatives to high-cost hospitalization. 


Under CHRONICARE, conveniently located 
health care centers would offer a broad range 
of services to people living in specific areas. 
The centers would operate much like pre- 
paid group health organizations and special- 
ize in services for the chronically ill and dis- 
abled. 


Existing nursing homes would be used as 
centers. A certified home would be appro- 
priately adapted to enlarge its range of ser- 


- 


vices. A center could be a single nursing 
home or several tied together to provide 
services. Qualified persons would receive 
care without regard to the days of care 
needed. 


To understand CHRONICARE better, it’s nec- 


- essary to explain the umbrella term ‘‘nurs- 


ing home” because it describes several types 
of long-term care facilities—nursing homes, 
convalescent homes, rest homes, homes for 
aged, homes for adults, extended care facil- 
ities, etc. The essential difference is the level 
and type of personal, nursing and medical 
care each provides. Thus, several homes 
may be tied together to provide services in 


one community, while a single total-care 


facility would be capable of services in other 
towns. 


Today, there are more than 20,000 nursing 
homes in the United States with more than 
one million beds. They operate at about one- 
third the patient-day-cost of hospitals and 
represent the major quality source of long- 
term health care outside of personal homes 
for the chronically ill. 


CHRONICARE can reverse the present un- 
economical and inefficient emphasis on 
high-cost facilities by making available 
alternative forms of acceptable care where 
emphasis is placed on the service, not the 
setting, so long as it is performed by certified 
personnel. We think it’s time to end piece- 
meal approaches to health care by devel- 
oping a realistic, comprehensive and truly 
organized system. 


We care! 


To tell you more about CHRONICARE we've 
reproduced the earlier advertisements in 
this series and prepared a booklet that 
details the CHRONICARE plan. They’re free 
upon request. 


AMERICAN NURSING HOME ASSOCIATION 


1200 Fifteenth Street, N.W. 
Washington, D.C. 20005 
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THOUGHT OF | 
COTTON AS A 
~CUSTOMER? 


Sure, cotton is the leading 
textile fiber in the U. S. But 
did you ever think of it as a 
customer? 

Study the numbers: A 
recent crop used $450 mil- 
lionin power and equipment, 
$230 million in labor, $135 
million in chemicals, $115 
million in fertilizer, $44 mil- 
lion in seed. Total cost of 
goods and services con- 


sumed on cotton farms from 
California though the Caro- 
linas — over $2 billion. 

More than $13 billion is in- 
vested in land and equip- 
ment, with billions more put 
ingins, warehouses, oil mills, 
textile plants, and other fa- 
cilities. 

Employment? Over 5.2 
million persons live mostly 
or wholly on cotton income. 


WHEN IT COMES TO BEING A CUSTOMER, COTTON COUNTS. 


Also the livelihoods of an- 
other 12.8 million employees 
and dependents are tied 
closely to cotton. Employ- 
ees of companies which pro- 
vide financing, chemicals, 
machinery, fuel, etc. 

These are some of the rea- 
sons why it is essential to 
maintain cotton as a strong, 
viable industry. 

We all need cotton. 


Want to know more? 

Write for 

Cotton Today—Measurements 
of an Essential Industry. 
NATIONAL 

COTTON COUNCIL 

OF AMERICA 

Department PA 

Box 12285 

Memphis, Tenn. 38112 
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“We wanted a press that would fit 
our circulation needs and reproduce 
great color. We're getting both 
in the new Goss Cosmo’ 


—Willis H. Schulte, 
President, Kenosha News 


“We can't afford to be late getting out the paper. 

The new Cosmo will give us the extra speed we need 
for late news breaks and prompt delivery,” says 
President Willis H. Schulte. ‘‘We’ll also be ready to 
grow with both editorial and advertising color.” 


“Color is going to play a 
significant role in our future, and 
the new Cosmo will satisfy our 
editorial and advertising color 
needs,’’ states News publisher 
Howard J. Brown. ‘‘We’re 
into photocomposition, and 
it was logical to take the 
final step to offset. Goss 
developed the right press 
for our operation.” 


This advertisement was printed on a Goss 
press on 32-ib. newsprint. For complete 
information about the new Cosmo, call or 
write: Goss Division, MGD Graphic Systems, 
5601 West 31st Street, 

Chicago, Illinois 60650. 


“Going offset will give us improved reproduction,” 
i eh says Eugene W. Schulte, Vice President and 
Business Manager. ‘Improved color is certainly 
important. We'll go from photocomposition to 
press with faster throughput. Our plate costs 
will also be reduced.”’ 


* 


‘Changing to offset is a big 
challenge,’’ reports Stanley Prostko, 
Press Room Foreman, who has 
been with the News for 30 years. 
“The Cosmo has a lot of automated 
features, but we'll still need the 
human touch for quality control. 

| think we’ll do some great 
color work, too.” 


MGD Graphic Systems Division 
Rockwell International 


Where science gets down to business. 


Would you cover a trial without going to court? 


Of course you wouldn't. 

Yet with America’s grow- 
ng concern for the environ- 
ment, that’s exactly where 
‘oday’s forest is: on trial. 

There’ve been a lot of 
changes in modern forestry— 
and in the modern forest. 
Changes in industry technol- 
ogy and government policy. 
Changes in supply and de- 
mand and price. Changes 


JURY ROOM 


more than 200 newsmen and 
newswomen on candid fact- 
finding tours of America’s 
forests. Some tours last three 
hours. Some take three days. 
This year we'd like to add 
you to the group. So write for 
more information. Or call 
Jim Plumb at AFI in Wash- 
ington, (202) 667-7807. 

It’s time you talked to the 
trees. And listened. 


that are creating public 
debate—and making front- 
page news. And just as you 
wouldn’t cover a court case 
without going into the court- 
room, we don’t think you can 
cover the forest without 
going into the woods. So 
we'd like to show you what’s 
happening. 

In the past two years our 
forest experts have taken 


American Forest Institute 
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American Forest Institute 
1619 Massachusetts Avenue, N.W. 
Washington, D.C. 20036 


I’d like to know more about the forest — 
and about your forest tours. 


Name 


Title 


Company - 


Address 


City 


State/Zip 
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 § countries $25 a year. 


- was appointed a vicepresident of ‘the Eve- 
ning News Association and director of 
marketing for the Detroit News. 

y ue * * 
WILLIAM Jj. WHITE, sales promotion 
manager for the Philadelphia Inquirer and 
the Philadelphia Daily News, was ap- 
pointed general promotion and marketing 
manager for both newspapers. He suc- 
ceeds LEONARD E. BACH, who was ap- 
pointed to the newly created post of man- 
ager of marketing services. 

* * * 

GEORGE SCHULTZ, acting classified ad- 
vertising manager for Gannett Rochester 
(N.Y.) Newspapers, named classified ad- 
vertising manager. J. MICHAEL CARNEY, 
who previously worked as a property agent 


_ for New York State, was named advertis- 


ing services manager. 
* * * 

ROBERT J. HICKMAN, director of adver- 
_ tising for the Parkersburg (W.Va.) News 
— and Sentinel, was appointed general man- 
ager, succeeding the late Howarp C. 
MINOR. C. KENNETH SAMS, a 32 year vet- 
eran in newspaper advertising, was named 
retail advertising manager at the news- 
paper. 


je? HOW WILL As, 
__ {SUBSCRIPTION TO ‘ 
+ E&P HELP ME GET ! ! 


* A BETTER JOB?, +’ °° 
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THAT'S ~. 
* tata CLASSIFIED. : 
: ‘INFORMATION 
‘ Soteeeeeeee” 


ORDER YOUR OWN SUBSCRIPTION 
TODAY. JUST MAIL THIS COUPON. 
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: Hy $10 a year, 


(J My remittance is enclosed. 


U. S, and Canada; all other 


Ww. eM, formerly erecutive 
vicepresident of J. L. Hudson Co., Detroit, 


Editor & Publisher : 
850 Third Avenue, New York, N. Y. 10022 - 
_ Gentlemen: Please start my subscription now, : 
addressed to: 1 
| 
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Bowman English 


JOHN BOWMAN, sports editor of the 
Tifton (Ga.) Daily Gazette—appointed 
executive sports editor of the Fort Myers 
(Fla.) News-Press. 

* * * 

Tom ENGLISH, managing editor of the 
Anderson (S.C.) Independent, was ap- 
pointed managing editor of the Fayette- 
ville (N.C.) Times, a new morning news- 
paper to be launched by the Fayetteville 
Publishing Co., on July 2. 

* * * 

JUDITH TENNEBAKER LUDLUM, fashion 
editor of the Pittsburgh Post-Gazette— 
named fashion editor of the Cleveland 
Plain Dealer succeeding ANNE ANABLE, 
resigned. 

* * * 

STEVE BOSTER, sports editor of the 
Galion (Ohio) Inquirer—named sports 
editor-reporter for the Oakdale (Calif.) 
Leader. BoB LARKIN, a news staff member 
of the Galion, succeeds Boster as sports 
editor. 

* * * 

Les TRAUTMANN, managing editor of 
the Staten Island (N.Y.) Advance, re- 
ceived an honorary Doctor of Humane 
Letters degree from St. John’s University, 
Staten Island, New York. 


SPEAKING OF CO-OP 
ADS! ACB audits upwards 
of $250,000,000 in newspa- 
per co-op ads annually. We 
serve more than 350 adver- 
tisers. On many accounts 
ACB pays the dealer with 
-our own bank checks. ACB’s 
“Automatic Payment Plan” 
eliminates the need for co- 
op invoices or tear-sheets. 
Simplifies co-op advertising 


procedures — builds addi- 
tional linage. 


We read every daily 
newspaper advertisement 


gerne ADVERTISING 


CHECKING BUREAU, inc. 


NEW YORK (10) 353 Park Avenue, South 
CHICAGO (5) 434 S. Wabash Avenue 
MEMPHIS, Tenn. ® COLUMBUS, Ohio 
SAN FRANCISCO, (2) 20 Jones Street 
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_ of the Toronto Globe and Mail, who we 


BEN BOWERS, managing editor c of 
Greensboro (N. C. ) Record—named exe 
tive news editor of the Roanoke (V 
Times and the World News, effective Jy 
1. JuANITA N. WEEKLEY, executive woul 
en’s editor of the Greensboro Daily Ne 
and Record, succeeds Bowers as managi 
editor of the Record. O. E. (BILL) EL 
OTT, JR., news editor of the Record, ° 
named to the new position of assistg 
managing editor. 

* ok * 


Al 
| 


} 
DONALD W. SHARPE, named managi 
editor of the New Haven (Conn.) Jour 
Courier; ROBERT W. GRANGER was nalt 
assistant managing editor and city edite 
WALTER J. NESTER was promoted to t® 
position of national advertising managy 
and CurTIs L. POLLEN was named to t@ 
new post of coordinator of cooperative 2 
vertising and research for the Journ 
Courier and Register. 

* * * 


| 
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A. E. (AL) ROSENE, production direct 
of Ridder Publications, Long Beach, © 
ifornia, publisher of the Independet 
Press-Telegram, is marking his 50th a 
niversary in the newspaper business. _ 

* * * 


St. CLAIR BALFOUR, president ¢ 
Southam Press Ltd., Toronto was electe 
chairman of the Canadian section of th 
Commonwealth Press Union, succeedir 
JAMES L. COOPER, president and publishe 


elected honorary chairman. 


eY % 4 
Billups 


Mennenga y 


Harry D. BILLups, a student at Mar 
shall University, is a new staff membei 
at the Huntington (W.Va.) Herald-Dis 
patch news desk. 

* * * 


JOHN T. MENNENGA, manager of 14 
search and promotion for Harte-Hank 
Inc., San Antonio, Tex., named promotior 
manager. of the Omaha ( Neb.) World-Her 
ald, succeeding AL ALINGH—resigned. : 

* * * 


JOHN H. WOLF, staff member of Cincin. 
nati Suburban Newspapers, Inc., and vice 
president of Suburban Newspapers ot! 
America, Inc., Washington, D.C., electec 
president of SNA; Bruce HELBERG, wh« 
is with the Bellevue (Wa.) American, ani 
former secretary of SNA, elected vice 
president; JULES JACOBSEN, of the Engle: 
wood (N.J.) North Jersey Suburbanite 
remains treasurer of SNA; ORAN W. ASA 
of the Northeast Los Angeles Pu 
Company, named secretary of S 
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jraiG H. ANDERSON, assistant to the 
lic relations director at the Waukegan 
|.) News-Sun, promoted to public rela- 
hs director. LUCILLE PoreTT, food editor 
he News-Sun, named assistant to An- 
son. 


* * * 
LEXANDER FRERE, manager of the UPI 
ich bureau, named UPI sports editor 
- Europe, Africa and the Middle East, 
id will be stationed in the division’s news 
d pictures communications center in 
ssels. He succeeds Matcoum K. 
NGHES, now UPI’s executive sports edi- 
> in New York. 
* * * 
RoseRt BENJAMIN, manager of the UPI 
icago bureau, appointed UPI regional’ 
ecutive for Western Pennsylvania, suc- 
eding JOHN LANGDON, named special 
respondent in UPI’s Harrisburg, Pas: 
ireau. 


Davis Olson 


-Hamitton E. Davis, Washington bu- 
eau chief for the Providence (R.I.) 
‘ournal and Bulletin, appointed managing 
ditor of the Burlington (Vt.) Free Press. 
* * * 

Joun B. OLson, director of operations 
‘or the Chicago Tribune—appointed gen- 
ral manager of the newspaper. 

te * * * 

 Marcaret L. HAMILTON, vicepresident 
and assistant managing director of Thom- 
son Newspapers, Toronto, and a director 
of the Canadian Daily Newspaper Pub- 
lishers Association, the Ontario Provincial 
Dailies Association and the Institute of 
Newspaper Controllers and Finance Of- 
ficers, became the third woman elected to 
membership in the Canadian Press. 

e 


Booth names two 
regional directors 


_ Booth Newspapers, Inc., has announced 
the appointment of G. William Hein and 
James P. Brown, Jr., as regional directors 
of operations. 

Hein, the manager of the Jackson 
(Mich.) Citizen Patriot, was named 
regional director of operations for the 
Flint Journal, the Ann Arbor News, the 
Saginaw News and the Bay City Times. 
Brown, the manager of the Saginaw 
Mich.) News, was named director of the 
lamazoo Gazette, the Grand Rapids 
the Muskegon Chronicle and the 
Citizen Patriot. 


JorDAN M. FOoGEL, a former editorial de- 
partment staff member of the New York 
Daily News, and now a public relations 
consultant, has joined Dames & Moore, 
Los Angeles, Calif., as manager of public 
relations. 

* * * 

Rich MENSING, news editor-photogra- 
pher for the Lander Wyoming State Jour- 
nal—now newsman for KWRB-tv in Ther- 
mopolis, Wyoming. 

* * ; 

Gorpon KENNEDY, publisher of the Oak- 
ville (Ont.) Journal Record, was ap- 
pointed to the planning and development 
division of the paper’s parent company 
MetroSPAN Ltd., Toronto; JOHN STRI- 
MAS, editor at the Journal Record, was 
named senior administrator. 

* * * 

Don GILLEN, telegraph editor at the 
New York Times, and Jupy NELSON, tele- 
graph editor at the North Platte (Neb.) 
Telegraph, were chosen president and vice- 
president respectively, of the Nebraska 
Associated Press Telegraph Editors. 

* * * 


Ep SENYcCzKO, a member of the sports 
staff of the Lansing (Mich.) State Jowr- 
nal, named acting sports editor, succeed- 
Ropert J. HOERNER, resigned. 

* * * 


FRANK H. SHEPHERD, general manager 
of Inco Graphics, Mason, Michigan, 
named central Michigan regional manager 
by Panax Corp. Mr. Shepherd will direct 
the Mt. Pleasant (Mich.) Daily Times- 
News, and the Alma (Mich.) Daily Rec- 
ord-Leader as well as the commercial web- 
offset printing divisions in the Lower 
Peninsula of Michigan. 

* * * 

BERNARD L. HOHN, production manager 
of the Jackson (Mich.) Citizen Patriot— 
named manager of the Bay City (Mich.) 
Times, succeeding F. T. (BUCK) WEAVER, 
named manager of the Jackson (Mich.) 
Citizen Patriot. 

* * 

ArtHuR S. STACHOWIAK, marketing di- 
rector at the Booth Newspapers corporate 
office, Ann Arbor, Mich., named manager 
of the Saginaw (Mich.) News. 

* * * 


Rosert C. CurRTISS, manager of promo- 
tion services at Westchester Rockland 
Newspaper headquarters, White Plains, 
N.Y., appointed assistant promotion di- 
rector. 


Dee a 


We'll share your exposure to 
Publishers Liability losses 


You probably know how much you could afford to 
pay if you lost a suit for libel, slander, piracy, 
invasion of privacy or copyright violation. Here’s 
how to handle a bigger judgment: insure the 
excess with Employers. We have the experience 
and the personnel to help you set up a program 
and to assist in time of trouble. Write for details. 
Our nearest office will contact you at once. 
Employers Reinsurance Corp., 21 West 10th, 
Kansas City, Missouri 64105. Other U.S. offices: 
New York, San Francisco, Chicago, Atlanta, 
Houston. 
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‘of the Denver Post, named dean 0 


tigate t re bn, oe fe yh er a tite : 
Dr. Mort STERN, editorial page | 


new School of Public Communication i 
the University of Alabama, Tuscaloosa. 
+o kL ee - 


Rosert F. BECK, managing editor of the | 
San Pedro (Calif.) News-Pilot—appointed | 
editor-manager of the newspaper. 

x * * i 


GENE and JoeTTe STorM, former staff 
members of the Chicago Tribune, who now 
own and operate Storm Enterprises, a pub- 
lic relations and communications firm in 
Anchorage, Alaska, were named 1973 Sk 
Writers of the Year by the Alaska Divi- 
sion of the United States Ski Association. — 


Clark 


WESLEY C. CLARK, John Ben Snow Pro- — 
fessor of Newspaper Research at Syracuse — 
University (N.Y.), and former dean oft 
the School of Journalism, received the — 
Medal for Distinguished Service to Jour- | 
nalism, the highest award of the S.I. New- — 


house School of Public Communications at 2 
Syracuse. a 
ae See: os 


Dav A. Rok, assistant to the president — 
of the Washington Post, named vicepresi- a 
dent-operations of Park Newspapers, Incsas 
Ithaca, N.Y. < 
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GABRIEL GILBERT, staff member of Que- — 
bec Le Soleil—re-elected president of the © 
Canadian Press for 1973-74. bs 


€.. s . 


STEPHANIE WOLF is the columnist of the — 
new Sunday column “Tune In, Teens; a 
which emphasizes news for the teen-age : 
group, in the Montgomery (Ala.) Adver- — 
tiser. ee 

“+ 

Proressor LESTER L. HAWKES, a graph- — 
ies arts and community journalism instruc- — 
tor at the University of Wisconsin-Madi- — 
son, and a consultant to weekly Wisconsin ~ 
newspapers, retires at the end of the sum- — 
mer session, and was honored at the Wis- 
consin Press Association’s annual spring © 
meeting. 7 
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john AA. Park. Je. 
Confidential Handling 
Newspaper 
Ownership Changes 


(919) 782-3131 
BOX 17127. RALEIGH, N.C. 27609 


17 Years Nation-Wide Personal Service 
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Stack-pak is the first counter-stacker 
designed for those colossal press 
loads. Its 70 stack per minute capa- 
bility can maintain a sustained input 
rate of 90,000 papers an hour! 


Completely automatic and self- 
monitoring. 

Alternating automatic delivery 
permits equalized distribution be- 
tween tying lines. Your Stack-pak 
automatically turns on, tracks the 
press rate, senses and diverts bad 
stream segments, monitors and clears 


itself, and then, when all presses have 
stopped, it turns itself off. 


Truly portable. 

Stack-pak weighs only 1,200 Ibs. 
and doesn't have to be built into the 
conveyor line. This remarkable self- 
contained unit can be moved from 
one delivery area to another in 
minutes. 


Programmed control. 

Stack-pak allows you to program 
both quantity per stack and direction 
of discharge via manual keyboard, 
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Nothing stacks up to Stack-Pak 
in speed or automatic operation.. 


cements CNC QO OOO CA AEA 
— ~ 
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punched cards, or optic scan top 
wrap equipment. 

Field tests confirm: Nothing stacks 
up to Stack-pak. A completely reli- 
able, jam-free unit built to run at 
even the highest press speeds. Get 
the whole story. Contact your Cutler- 
Hammer man today. Contact us direct 
at P.O. Box 29, Denver, Colorado 
80201. Or Phone (303) 266-1943. 


Ce 


contre 


CUTLER-HAMMER 


DENVER, COLORADO 80201 
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then the Buffalo (N.Y.) Evening 
s decided on a gradual conversion to 
type, the newspaper’s management 
decided that cooperation by compos- 
room personnel was essential. 
b “before anything else’ News Pro- 
ion Manager Ralph Tufts said, man- 
ent and labor jointly called a Sunday 
rnoon meeting “to explain conversion 
photocomp and our procedures for 
ning.” 
TU members were invited to the ses- 
, and 187 out of 210 composing room 
bloyees showed up, Tufts said. 
the program explaining photocomposi- 
1 included slides and film. Later the 
pany submitted questionnaries to all 
members to find their interest in the 
methods and whatever background 
e of them might have had with photo- 
nposition. 
“ufts said that the Sunday afternoon 
sion and the questionnaire came ‘“‘be- 
e we did any work at all on the new 
iipment.” The News wanted its compos- 
room employees to be acquainted with 
~ composing methods and “we wanted 
‘tell them ourselves rather than learn- 
- through rumors.” 
The News has hired the Advance Com- 
ter Techniques Corporation to do key- 
ard training of News employees. Selec- 
n of trainees has been a joint venture 
tween composing room managment and 
union. The News has installed two 
ul-Star systems; Tal-Star is training 
ews employees on its equipment. 
‘Tufts said that the first group went 
rough “training for the whole system.” 
hese trainees now are advising the News 
- how to improve the retraining pro- 
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‘employees cooperate 


uffalo cold type plans 


News Production Manager Ralph Tufts calls the paper's new plant “a 
' The News completed its move into the new facility at the end of April. 
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gram, particularly in specialized areas of 
training. 

Tufts said that labor’s initial reaction 
to the conversion plans has been “surpris- 
ingly good.” Most of the ITU members, 
except some of the older employees, did 
fill out the questionnaires. 

Tufts added that the training program 
has “fallen behind a little” because of the 
News’ move to a new plant. | 


The News completed its move on Satur- 
day April 28. Tufts said that the News 
Saturday edition was composed in the old 
plant. But by 5:30 that afternoon the 
paper’s 45 Linotypes were in the new 
plant and operating. 


The Buffalo Evening News still uses 
100% hot metal composition, Tufts said. 
The News has installed two Linotron 
505s, and 15 keyboards, and hot metal will 
be “gradually disposed of” Tufts added. 

Tufts said he expects the News to have 
100% cold type display advertising by the 
end of the year. The News is printed on 
five letterpress Wood presses. In discuss- 
ing changes to offset or shallow plates, 
Tufts said “we’re not that far along to 
make that decision.” 

He added “we expect to make a change 
but we don’t know in which direction.” 
The News will “evaluate plate systems 
later,” Tufts said. 

The new plant was designed by ar- 
chitect Edward Durrell Stone. Tufts 
called it “a concrete palace.” He noted 
however, there were some problems with 
noise polution. “We’re taking steps to cor- 
rect this,” he added. Other pollution prob- 
lems are being met, Tufts said. The News 
is now using the Ball pollution control 
system in its engraving room. 


New equipment, other than composing 
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equipment 


room, includes an updating of the engrav- 
ing plant, Tufts said. The news has in-- 


stalled a Ball Metal processor and a 
nuAre flip-top plate burner in addition to_ 


the pollution control system. 
The plant itself is five stories, with 50% ~ 
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more space than the three buildings the | 


News had been using. The News first 


building on Main Street in Buffalo was 
built in 1896-7. 
The News acquired the present site in 


1955, first building a plant to house the 


News presses. 


Engraving, composing and stereotype — 


departments are on the second floor of the 
new building. Circulation and general 
business offices are on the first floor with 


editorial on the third. Advertising and — 


accounting is on the fourth floor and ex- 
ecutive and employee facilities on the 
fifth. 


ANPAJRI plans 
change-oriented 
meeting in June 


The American Newspaper Publishers 
Association/Research Institute and the 
Southern Newspaper Publishers Associa- 
tion Mechanical Conference will jointly 


sponsor the 45th Production Management — 


Conference in New Orleans June 10-14. 

The theme of the conference this year 
is “the Management of Change.” ANPA/ 
RI and SNPA will also jointly sponsor a 
change-oriented exhibit. 

Latest complete information on all new 
developments in composition, press and 
plate, mailroom and related systems for 
newspapers will be available at the con- 
ference. Over 100 companies supplying 
newspapers will have exhibits at the con- 
ference. 

Registration for the conference opens 
Sunday, June 10, with opening sessions 
beginning the following day. ANPA/RI 
recommends that hotel reservations for the 
week be made soon because of the expected 
record turnout. 

The opening session includes discus- 
sions on environmental control, daily news- 
paper economic growth and newsprint de- 
mands, and newspaper fire prevention and 
protection. 

Tuesday’s theme is the “Dimensions of 
Change” with discussions of Xylogics, use 
of OCR and VDT for news and classifieds, 


pagination, and direct and pattern plates. © 


Wednesday will have five concurrent 
workshop sessions on composition, press 
and plate, offset, mailroom and camera 
and plate processing. A second session 
Wednesday morning is designed specifi- 
cally for editorial personnel dealing with 
use of new electronic extras for the news- 
room. 

The final session Thursday will deal 
with the interrelationship of technological 
decisions with economic considerations. 
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New Atlanta ITU pact 


covers use of OCR’s 


As reported to members of the Southern 
Newspaper Publishers Association, the 
new contract between Atlanta (Ga.) 
Newspapers and the Local ITU will have 
special interest for newspapers planning 
the installation of optical scanners. 


The contract, agreed to locally on Feb- 
ruary 19, is effective October 1, 1972 
through September 30, 1974. The key 
change from the old contract is that it 
provides for the operation of optical scan- 
ners by journeymen or apprentice prin- 
ters, and establishes a “computer typist 
pool” within the composing room whose 
duties include the typing or retyping of 
news, feature, and advertising copy, used 
as input material for any computerized 
equipment. 

The new or changed sections are as 
follows: 


e Training—‘The company agrees to 
provide training for all employes whose 
situations are covered under the job secu- 
rity section of the contract and whose job 
opportunities within a classification are 
abolished as a result of new equipment or 
processes. The training of these journey- 
men shall be under the direction of the 
chairman and the foreman. A joint train- 
ing committee consisting of two members 
appointed by the company and two by the 
union shall be established. This committee 
shall have the responsibility of establish- 
ing training classifications for employes 
whose jobs within a classification have 
been, or will be, abolished; establishing 


_ training programs; and selecting specific 


employes to train and the classification in 


_ which they shall be trained. Should this 


committee be unable to agree, unresolved 
problems will be referred to the Joint 
Standing Committee. It is agreed that 


while an employe is undergoing training 


he shall be exempt from a priority claim. 
The union agrees that during the transi- 
tional period between training classifica- 
tion and the new job, an employe may be 
changed (with regard to priority) from a 
classification with surplus manpower to 
one where a shortage of trained personnel 
exists, provided such a change shall not 
prohibit his future training when the need 
arises.” 


® Reproduction—“It is agreed that the 


company will not subcontract any work — 


covered by this agreement to any other 


firm or employer. Local advertisements, ~ 


national advertisements, printed supple- 
ments, matrices, cuts, plates, or local mat- 
ter received from a customer may be used 
by the publisher.” 

® Computer—‘ . . . the union’s juris- 
diction includes the preparation of input 
and handling of all output operation of 
the computer and all input and output 
devices and other auxiliary equipment, the 
handling of all materials to be processed, 
programming (except when provided by 
lessor or manufacturer as part of stan- 
dard seryice), and maintenance of all 
computer equipment (except when 
provided by lessor or manufacturer as 
standard service).” 


42 


e Appendix A—“It is agreed when an 
optical scanner is used for typesetting, it 
will be operated by journeymen or ap- 
prentice printer. There will be a computer 
typist pool in the composing room staffed 
by employes covered by this agreement. 
Their duties will be typing and retyping 
news, feature, and advertising copy used 
as input for computerized electronic 
equipment which will accept copy in 
typewritten form. The publisher will have 
the right to use machine readable copy 
produced by advertisers or syndicated or 
wire service sources, or originally key- 
stroked by employes not covered under the 
agreement ... unless the foreman or his 
assistants determine keyboarding is neces- 
sary. The publisher will not establish 
typing pools outside the composing room 
for producing machine readable copy. 
There will be no other limitations placed 
upon input or editing of copy through use 
of video terminals.” 

@ Computer Typists—‘Wage rate for 
computer typists other than journeymen 
covered by this agreement shall begin at 
60% of regular journeyman scale, and 
shall be increased 5% each 6 months to 
maximum of 75% of journeymen scale. 
Computer typists shall be given same pro- 
tection as journeymen, and shall be 
governed by same shop rules, working con- 
ditions, hours of labor, and all other 
provisions. They shall be under the super- 
vision of the foreman and shall not be 
permitted to do any other work within 
jurisdiction of the Union, except by mutu- 
al agreement between Union and Employ- 
er.” 


Pulitzer prizes 
(Continued from page 18) 


Feature photography 


Brian Lanker in 1971 was the youngest 
news photographer ever to win the Na- 
tional Press Photographers Association 
title of Photographer of the Year. Two 
years later at 25, Lanker has won a 
Pulitzer Prize for a picture story on 
natural childbirth.” 

The picture sequence on the birth of 
Jacki Lynn Coburn in a Topeka hospital 
was shown in a special slide presentation 
last Fall during the University of Missou- 
ri photoworkshop with music background 
and received an ovation from the audience 
of the Lanker colleagues. 

Brian Lanker is the youngest of five 
children of a former Detroit Free Press 
reporter, Merrill R. Lanker. The family 
moved to Phoenix when Brian was 11 and 
his father went to work for the Phoenix 
Gazette. Brian attended Phoenix College 
for two years, but quit to take a staff 
photographer’s job on the Gazette. He be- 
gan winning in NPPA regional clip con- 
tests and then conducted his campaign to 
move to the Topeka Capital-Journal to 
work under Rich Clarkson, director of 
photography. He got there in 1969. 
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be back soon” and said the search is ¢ 
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Printers g0 4 
out on strike 


Publication of the Omaha (N 
World-Herald continued this week in 
wake of a strike by all except five n 
bers of the newspaper’s composing — 
force and the company prepared to 
permanent replacements for strikers. 

Harold W. Andersen, president © 
publisher, noting that electronic 
ment is being installed in newspaj 
throughout the country, expressed 
“that the union is having such diffie 
making a realistic readjustment 
new electronic realities.” The ) 
Herald is insisting on its right to use § 
equipment. 

All except five union printers 
striking May 4 when members of 
190 of the International Typograp 
Union walked out. The action ended, 
least temporarily, efforts to agree or 
new contract to replace one that exp 
last December 31. Management and sup 
visory employees are working © 
strikers’ jobs and Laurence Hoagla 
senior vicepresident of the World Pub 
ing Co., said printing and delivery of 
pers was normal. Most members of 0 
production unions were working. 


Hoagland estimated that about a do 
members of the World-Herald staff 
participated in production training § 
sions or hands-on seminars conducted 
the ANPA Research Institute at East 
Pa. and the Southern Production Print 
Institute at Oklahoma City. 


Supervisory staffers, including edi 
have been attending seminars at Hast 
on a regular basis, studying the operati 
of scanners and video display terminé 
The seminars are conducted on a regul 
schedule and are booked well in ¢ 
vance, 


4 

Andersen said the World-Herald h 
installed $300,000 worth of electror 
equipment in the plant in the past sever 
months. This fact eventually triggered 
dispute with the union over jurisdictic 
Copy-scanning equipment that helps trar 
late typewritten copy into newspaper ty 
was the chief matter of contention. 


Andersen said in a statement which a 
peared in the paper that the union insis 
its jurisdiction include typing of materi 
that goes into the scanning device. 
paper had agreed there will be no replat 
ment of employes, “but the union s: 
that is not enough.” 

Other contractual points still in que 
tion concern reproduction of ad copy, 
stallation of an ITU Pension Plan in adi 
tion to the paper’s pension arrangement, 
fifth week of vacation, vacation severan 
pay and early retirement. 


Andersen said the plant of Nebraska 
two largest newspapers is a combinatic 
of hot and cold type. It will be anothi 
two years before the complete transitic 
to cold type is accomplished. Hoaglar 
told E&P he didn’t expect the printers ‘ 
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for people to train in cold type opera’ 
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If you’re using our competitor’s keyboard we know two things 


about you. You paid too much for it and you settled for second best. 


But don’t feel bad. A lot of people 
simply haven’t heard of us. It’s 
just that we’ve been too busy sell- 
ing keyboards and other input 
systems for the past four years to 
spend much time talking about 
ourselves. 


We've decided it’s time to open 
up. 


Basically what we make are key- 
boards for practically any type- 
setting system in the industry: hot 
metal or photocomposers, with or 
without computers. We make over 
30 standard models, to say noth- 
ing about the custom versions 
we’ve been supplying since 1968. 


We also make markup and editing 
terminals and data transmission 


devices, all competitively priced. 
And people who have AKI sys- 
tems say they’re the best they’ve 
ever owned. 


Perhaps that’s why we sell more 


keyboards than anyone else in the 
business. 


Find out who’s using AKI systems 
in your area by calling us collect 
at (206) 747-6960. Or write our 
General Sales Manager, Automix 
Keyboards, Inc., 13256 Northrup 
Way, Bellevue, Washington 98005. 
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toyal Coating. 
wresensitized 
iiCRO-METAL 


That’s right — universal! Now there is a presensitized = | 
coating that can be developed in a// present equipment ae 
and etched in a// zinc and magnesium etchants. es 


It holds a dot better! It is simple to process — no burn in, 
no print cleaning! 


All these advantages at no extra cost! 
Royal Coating — Ball’s got it! bre stine ‘ 


Ball Metal & Chemical, Division of Ball Corporation, “4 
Greeneville, Tennessee 37743 


*New ROYAL COATING replaces Prosevenined Micro" Metal and 
Presensitized Micro-Metal I. Ia ara 


__ Sun-Reporter ae a new but 
Pas _ fast-growing family of newspapers built 
around the Daily Sun-Reporter in Miami 
Beach, soon will be headquartered in an 
Pe. ultra-modern plant representing a capital 
py improvements program of more than $1 
_ million, Paul M. Bruun, founder and pub- 
_ lisher, has announced. 


The Daily Sun-Reporter is the result of 

_ the acquisition 18 months ago by Bruun of 

the Miami Beach Sun. The Sun-Reporter 

is a marriage between the Sun and the 

Reporter, a paper which Bruun founded 

12 years ago as a weekly, entertainment- 
oriented newspaper. 


The publishing firm has grown since the 
first issue of the Sun-Reporter on Novem- 
ber 2, 1971. That growth includes the 
establishment six weeks ago of the Hal- 
_ landale-Hollywood Sun-Reporter as a 

weekly published on Thursday, and the 
_ addition of two weekly editions under the 
banner of the Hollywood Sun-Reporter. 

The newest member of the family will 
publish a West Hollywood edition and a 
Mira-Pines edition to serve an area which 
encompasses the fastest growing commu- 
nities in the Tri-County area. 


“A survey of the Miramar, Pembroke 
Pines and West Hollywood areas showed 
us that here was an area in which the 
experience and know-how of the Sun- 
Reporter team could establish a newspa- 
per which would serve the needs of the 
- communities,” Bruun said. 


“In tandem with the Hollywood- 
Hallandale Sun- Reporter, the new weekly 
_ hewspaper will give coverage to all of the 
_ south and west Broward County,” he 
added. 


_ The Hallandale-Hollywood paper, with 
_ offices at 3000 W. Hallandale Beach 
_ Boulevard, is edited by Ms. Ann Henry. It 
_ offers full weekly coverage of govern- 
ment, as well as community events, wom- 
_en’s news and features on a variety of 
- subjects. 
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Paul M. Bruun, founder and publisher of the 
eee. Miami Beach Daily Sun-Reporter 


The Hollywood paper, 5819 Johnson 
Street, in Hollywood, is edited by Jack 
Grant, a veteran newspaperman in the 
community. It, too, offers government, 
community, women’s and feature news. 


Voluntary pay basis 


Both publications offer full-service ad- 
vertising in both display and classified 
form. Both papers are distributed on a 
voluntarily paid basis. 


The Daily Sun-Reporter, with offices 
now at 1419 18th St., is edited by Ms. 
Linda Elfman, managing editor. Albert C. 
Burkert is general manager and M. H. 
Glazer is advertising director. 


“An especially significant point,” Bruun 
said, “is that now on one day each week 
(Thursdays) the combined circulation of 
the Sun-Reporter publications is in excess 
of 120,000.” 


The new plant, situated on what has 
been named Bruun Square, now is being 
readied for full occupancy. A new $400,- 
000, four-unit Goss Urbanite offset press 
has been installed and is in use in the new 
plant. In addition, a Fairchild Color King 
four-unit press, now housed in the old 
Reporter building at 1419 18th Street in 
Miami Beach, will be moved to the new 
plant. 


The building, constructed seven years 
ago by Ben Levin for International 
Lithographers, is of two-story, fire proof 
construction with about 10,000 square feet 
of space per floor. Business and classified 
advertising offices will be on the main 
floor, with the entrance at the corner of 
West Avenue and 18th Street. The presses 
occupy the bulk of the main floor area. 

Advertising and executive offices, along 
with the editorial and composing depart- 
ments, will occupy the second floor. 


Previous Sun owners 


The Miami Beach Sun was founded in 
1929 by John D. Montgomery, now pub- 
lisher of the Junction City (Kansas) 
Union and Director of the Kansas High- 
way Department. Montgomery sold the 
paper to Storer Broadcasting Corp. Suc- 
cessive owners were executives of the Mi- 
ami Herald, Major Richard Reynolds of 
the Reynolds Aluminum family, financier 
Louis Wolfson and State Senator Jack 
Gordon, president of Washington Federal 
Savings and Loan Association of Miami 
Beach. 

The Daily Sun-Reporter publishes five 
days weekly—Tuesday through Friday 
and Sunday. 

In the 12 years since the founding of 
the Reporter on a capital investment of 
$5,000, the firm has grown to a value in 
excess of $5 million. \ 

_ In addition to the newspapers published 
by the firm, the mechanical department 
prints numerous weekly, semi-weekly and 
monthly periodical for other publishers, as 
well as handling an expanding volume of 
commercial advertisement printing for in- 
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The Daily Sun-Reporter's new presses, 
sertion in other publications and f 
mailing. 

Many of the publications printed by 
Sun-Reporter also are composed in t 
plant. Others come to the paper came 
ready. 


The composing room two years ago col 
verted from mechanical typesetting fe 
photo offset printing to computerize 
typesetting, incorporating sophisticate 
high-speed equipment with the flexibilit 
to handle virtually any kind of assig 


The publisher said additional mode 
equipment will be installed in all depari 
ments as they move to new quarters, if 
cluding an addition to the inserter n 
chine to increase its capacity to inser 
multiple sections, a new camera an 
platemakers for the camera departmen 
and additional computerized typesettin; 
equipment for the composing room. 

Even as the newest member of th 
family—The Hollywood Sun-Reporter— 
becomes a reality, the firm is studyinj 
other areas of the Gold Coast with an ey 
toward establishing additional subarea 
newspapers. 
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RIT to hold seminar 
on newspaper color 


A newspaper color seminar to provid 
newspaper management, supervisory an¢ 
sales personnel with an understanding 0: 
newspaper color reproduction methods 
equipment and systems for letterpress anc 
offset newspapers will be held at Roches 
ter Institute of Technology June 20, 21 
and 22. 


Seminar topics and demonstrations in. 
clude color separation methods—scanner 
direct screen and indirect screen, three 
color vs. four-color; quality, time anc 
costs considerations; and equipment, per. 
sonnel and production needs. Cost of the 
program is $210, which includes tuition 


and reference materials. a 5 
wre eS 


the toughest man in the news ink business 


He’s got to be. Because he’s responsible for the quality and uniformity of U.S. newspaper black and 
i color inks. He must make sure that every ink delivery you get is exactly to your formula. Week after 
| week after week. So you can depend every day on the performance of U.S. news inks, whether you're 
printing letterpress or offset. We'll formulate the right ink for your paper and press. For the most 


trouble-free runs you've ever had. 


United States Printing Ink Corporation 


343 Murray Hill Pkwy., E. Rutherford, N.J.; Cincinnati, 0.; Jacksonville, Fla.; Dallas, Tex.; San Francisco, Cal. 
A subsidiary of Millmaster Onyx Corporation 
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converts daily 
to photocomp 


Technological changes have been rapid- 
ly taking place within the Harte-Hanks 
organization. Recently the fast-growing 
group announced the completion of the 
conversion of the San Antonio Express- 
News to 100% photocomposition and direct 
printing. 

The Express-News, largest of the 
group’s publications, is now setting type 
with a fully automated composing room 
and printed direct on shallow relief zinc 
plates. It is one of the largest newspapers 
in the country to be converted to 100% 
photocomposition, averaging nearly 1,000 
pages-per-week with combined circulation 
in excess of 148,000. 


Gene Falk, Corporate Director of Sys- 
tems and Engineering, said the Express- 
News carefully evaluated present and fu- 
ture productions and selected Harris- 
Intertype TXT phototypesetting equip- 
ment because of the equipment’s flexibility 
and future applications. 


Two ECRM scanners are used to set 
98% of the straight matter and classified 
set-solid copy. Presently, paper tape is 
used, but plans are now being concluded 
for interfacing the scanners with the 
TXTs. 


Falk also indicated a complete on-line 
computer system using Harris CRT ter- 
minals for news and ads is being designed 
and will be implemented by a building- 
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A Wood-Hoe Lithoflex press contract is being signed by Char 


a) Ps oe a .. ie a ae Es a a Tra oo Se oe al 


block approach. The first terminal has 
just been implemented for use in editing 
wire-service copy. 


Corpus Christi system 


Another complete system, incorporating 
the Harris 2500 and 2200 systems is being 
designed for the group’s Corpus Christi 
Caller-Times. The Caller-Times was the 
country’s first direct printed newspaper 
using shallow relief zinc plates. This 
newspaper is destined to become the Hart- 
Hanks laboratory for testing and de- 
veloping systems and equipment. 

The economics associated with the San 
Antonio conversion are significant. Com- 
posing room hours-per-page have been cut 
from an average of 8.5 in 1972 to the 
present levels of 3.7. The production work 
force has been decreased from 219 in 1971 
to the present level of 134 people. 


The new processes have been well ac- 
cepted by editors and the advertising 
staff. Printing quality has improved con- 
siderably over the old hot metal process. 
Deadlines have been pushed ahead allow- 
ing better coverage of such items as late 
sports in the morning paper. 


Charles Kilpatrick, Publisher of the two 
San Antonio newspapers, indicated that 
the product quality has been significantly 
improved by the conversion. He said the 
objective of achieving a better newspaper 
at a lower cost has definitely been at- 
tained. 


Falk also indicated that the company is 
continuing to evaluate printing plates and 
when the economics of converting to a 
plastic plate offering quality printing be- 
come attractive, both the Express-News 
and the Caller-Times will be prepared to _ 
change the present systems. 
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les M. Morrow, general 


manager of the Galesburg Register-Mail (seated). Wood-Hoe will build a 4-unit web offset 

Lithoflex press for the Illinois daily. Also present (left to right): Philip Gustafson, adver- 

tising director of the Register-Mail; William Gardner, Central States Sales Manager for 

Wood-Hoe; and Willis Hodgeman, pressroom superintendent; William McGee, assistant 

pressroom superintendent; and J. R. (Pat) Ostrander, business manager, all of the Register- 
Mail. 
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PICTURE EDITING BY COMPUTER—Comput 
storage of pictures and editing via cathode ri 
tube. Screens and electronic cursors are amon 
changes in the AP plans for the future, Edito 
will be able to view photos on ty screen, upp 
left, and then recrop and retransmit the phote 
by using a cursor in the electronic board, lo 

right. Captions can also be rewritten witho 
rehandling the photo in a traditional darkroon 


lowa paper 
adds CompStar 
to handle ads 


Beanstalking ad increases have resul 
in the installation of two, high-speed St 
Graphic Systems CompStar 191 phot 
typesetting machines with built-in, co 
pletely programmable, 8K computers — 
the Marshalltown (Iowa) Tr 
Republican, a 15,800 circulation evenii 
daily. | 

The. new machines interface with fi 
Star AutoPerf keyboards—two with visi 
al displays— and are geared for 
planned total conversion of typesettin 
production from hot metal by July © 
1973. é 

“Primarily because of new shoppin 
centers in the area—one large one opel 
ing last summer—we experienced an init 
al 42% jump in advertising,” notes Davi 
Norris, vice president and general manaj 
er. 
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Tremendous demands 


“This put tremendous demands on 0 
hot metal production facilities. We wante 
a relatively low cost system which woul 
give us the speeds and flexibility we nee 
ed—especially in terms of on-line mixin 
and format storage capabilities. 

“One of the CompStars will handle pr 
marily straight matter; the second, cla: 
sified and display advertising. In additio. 
each is fast and powerful enough to sery 
as back-up for the other as needed,” No: 
ris added. ’ 

Once the conversion has been con 
pleted, plans call for conversion to a d 
rect printing plate to utilize the plant 
64-page letterpress. 
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For top performance... 


backup makes the 


difference! 
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Just as a sailboat skipper counts on his crew for backup, stereotypers can 
count on their Burgess crew. Burgess means top capability all the way... 
research and development, production and inspection, and field service 
right in your plant. Burgess mats and 3M blankets help you make a good 


impression. 


get the Burgess backup 


BURGESS MATS 


HELP YOU MAKE A GOOD /MPRESSI/ON 


Printing Products Division am 


BM CENTER +: SAINT PAUL. MINNESOTA 55 


It’s hard to improve on a good thing like the LETTERFLEX relief printing plate. So we’ve 
done the next best thing — improve on the processing. 


These revolutionary new LETTERFLEX processors remove the polymer coating from the 
plate automatically with an air knife, rather than liquid washing and rinsing. Operation and 
maintenance are simplified, production is higher, equipment cost is lower and quality is 
improved. i 


no waste drainage... ; 
Excess polymer is collected within the processor for solid waste disposal. The processing environment 
is much cleaner because there is no need for drains, plumbing or liquid disposal. 


more plates... ‘ 
90 per hour with the fully automated LETTERFLEX 290, and 35 per hour with the semi-automatic 
LETTERELE XS aso: 


lower cost... 
Higher production, coupled with reduced equipment cost, equals substantially lower platemaking costs. 


improved tonal range... 
Highlight dot retention is much greater in plates produced with this new equipment. 


see it in action at the ANPA Show, 
June 10-14 in New Orleans. 


= 


90 plates per hour 


full support... 
As with all LETTERFLEX Systems, these new LETTERFLEX Systems are supported by the extensive 
engineering and research know-how of the worldwide organization of W. R. Grace. 


the proven link... 
Isn’t it time you moved to LETTERFLEX? It’s the one proven link between the substantial savings of 
photocomposition and the proven performance of letterpress. 


When you’re ready for LETTERFLEX, we're ready for you. Send for literature now. LETTERFLEX 
SYSTEMS, W. R. Grace & Co., Clarksville, Md. 21029. 


i LY LETTERFLEX< 


na _.. makes letterpress make sense 
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By Robert Crocco 


At the Army Times we are 100% photo- 
comp, presently producing several newspa- 
pers and magazines with six TTS key- 
boards, one Autoreader, a 370/135 com- 
puter using Pagination with classified 
storage and a Linotron 505C. 

Each publication has its own editorial 
staff and typesetting formats. 

In the near future we plan to be on line 
to two Autoreaders and to one 505TC. We 
will have text retrieval with a storage 
capacity of one week’s work accessed 
through two VDT’s with an on-line clas- 
sified system. We plan to eliminate paper 
tape completely. 

All of our display ads, one tab and both 
magazines are presently utilizing cag Au- 
toreader. 

The reason we are not 100% scanner is 
because we chose to field test Olivetti 
typewriters and have held up on ordering 
additional typewriters waiting for 
ECRM’s approval. 

We originally ordered IBM Selectric 
Il’s which were to be 10 pitch with three 
lines to the inch. We found that when 
making corrections, it was difficult to keep 
the vertical deletes from infringing on the 
correction insertion the line above. It was 
determined that we were getting two and 
a half spacing and not three. 

Other installations at that time were 
and still are using what is called, two-and- 


a-half spacing, but it was recommended to 


us by our salesman to specify three lines 


Robert Crocco is with the Army Times, 


Washington, D.C. The article is from a 
speech Crocco gave at the Mid-Atlantic 
Newspaper Mechanical Conference. 


Engineers 


CONSULTATION 


NEW PLANT 
DESIGN 


PLANT EXPANSION 


CONSTRUCTION 
ADMINISTRATION 


Over four decades 
of service ... to the 
newspaper industry 
and the graphic arts. 
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per inch because of the correction prob- 
lems. IBM corrected the problem by chang- 
ing the sprockets. 


Auto function character 

ECRM suggested the use of the delta as 
our Autofunction character on _ the 
typewriter. The Autofunction is a charac- 
ter designator to distinguish text from 
coding. The reason the delta was sug- 
gested is because it is the easiest charac- 
ter to distinguish in the Courier 12 lay- 
out. 

It is located on a low velocity key in the 
shift position of the hyphen. Because the 
delta was a large character on a low 
velocity key it would not strike evenly on 
all three corners causing many instruction 
misreads. 

The Courier 12 element has since been 
redesigned with a smaller delta and 
IECRM has reprogrammed the software to 
read either one. We elected to use the 
equal sign rather than wait for ECRM or 
IBM to come up with a solution. 

While trying to resolve our typewriter 
problems, Olivetti offered to let us try 
their Editor 4 with their Courier font. 
The Editor 4 has an addition key with 
fractions on it so we requested that this 
key be modified to have a vertical delete 
in the shift and unshift position. The Edi- 
tor 4 also has single, double and triple 
spacing; whereas, IBM can only provide 
double and triple spacing. 

Olivetti’s delete is a vertical rule. If the 
editor catches an error, all that is neces- 
sary is to back space, strike over with the 
vertical delete character and continue to 
type without having to stop and use a 
pen. 

IBM will make any modification to the 
Courier element at a one-time charge of 
twelve hundred dollars. IBM has just an- 
nounced an erase feature at a sixty dollar 
addition charge per typewriter that will 
actually lift the character off the paper. 

IBM has not released this correcting 
typewriter for OCR use because it is 
using a special ink that can be lifted by a 
special erase ribbon. IBM is testing rib- 
bons to be used with the erase feature 
that will be OCR reliable. 


IBM reliable 


So far, only the IBM typewriters have 
been consistently reliable. Olivetti is 
working closely with ECRM’s engineering 
research department to improve the relia- 
bility in character recognition. 

The scanner, like any typesetting com- 
puter, can develop problems with reading, 
improper coding, software bugs, CPU 
hardware or the punch and interface. The 
major difficulty in getting any system up 
and running is identifying the problems. 
Our problems developed in the CPU ‘hard- 
ware of the PDP8M computer controlling 
the Autoreader. From August 7, to De- 
cember 8, we were never up more than a 
week or two at a time. Digital and ECRM 
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: Army Times finds problems | ‘ 
in switching to OCR input 
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MGD radon histon u 
of journalism on film 

; 

A new film that portrays to Smithso 
an Institution visitors the 200-year ] 
tory of American commtnity journali 
will soon be available nationally on sale 
loan. 

The 28-minute color film, “An Indep 
dent Voice,” premiered at the recent de 
cation of the Smithsonian’s new Henry 
Luce Hall of News Reporting in Washir 
ton, D.C. | 

Produced by MGD Graphic Systems | 
vision, Rockwell International Corpo: 
tion, in cooperation with the Smithsonig 
the 16 mm. film uses over 300 pieces 
historic art work and filmed intervie 


with modern publishers to trace f 
growth of a free press. 


replaced two front panels, the extend 
memory Fabri-tex, and many cards befe 
the power supply was replaced to reso 
the problem. Presently ECRM will on 
supply a PDP8M on request in place of : 
E until they are confident that Digital h hi 
improved the M. 

Because of the difficulty in debuggir 
the software with hardware problems, y¥ 
did not attempt to test the classified pr 
gram for scanning. We are present 
waiting for our finalized up-date befo: 
we start scanning classified. 

Even with the above problems we wel 
pleased with the field service response 2 
the software programming provided 
ECRM. If the system had arrived with 
PDP8E, I am sure we would have had> 
much smoother installation. 

With the scanner up and running, 
recall how many times we wished 
could put copy into a machine, and lik 
magic, have it come out as type. It sount 
ed as though this would be the ultimate 
simplifying our production problems 
input. | 

But the transition from TTS keyboa d 
to OCR is also the transfer of the respor 
sibilities of input out of the composin 
room. 

The editor must now create cleané 
copy, insert codes and corrections withot 
inhibiting his creativity. 

The ad taker will now suddenly b 
aware that punctuation occurs other thai 
at the end of a sentence. 


{ 
Is each department to be responsible fo 
inserting codes and making all corr 
tions, or will the displaced TTS operato 
be retrained as correction typists? 


If the latter is adopted, each depar' 
ment will continue to use the composin| 
room as a crutch and the frequency an 
difficulty of inserting corrections will b 
increased. If retyping is the answer, thei 
typewriters have only replaced the TT; 
keyboards and the conception of just put 
ting copy into a machine and having i 
come out astypeisjustadream. ; 


The scanner is nothing more than al 
input device, either to a computer or di 
rectly to a typesetting device. Therefore 
the information each device receive 
should be designed by the persons wh 


(Continued on page 53) — r 


(Continued from page 52) 
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4 previously generated it. Two or 
persons should be selected from 
department to design, train and coor- 
te the implementation of the scanner. 

the composing room, the most 
ified mark-up men and perforators 
ild be responsible for designing the 
1g structure for the scanner and for 
output to the computer or typesetting 
‘ce without dazzling the editors or ad 
Ts. 


Train personnel 


he ad and editorial departments 
ld select persons most familiar with 
les who could readily learn typesetting 
scanner coding. The responsibility of 

department should be to train its 
1 personnel. The ad department should 
work with Data Processing in forms 
ign for classified billing. 

program design, we had to consider 
at we were doing and what we planned 
Jo. When designing the input coding we 
not want to confuse the editors with a 
of coding instructions. So we studied 
present styles to determine what our 
ds were. ECRM provides several auto- 
ic features that appreciably reduce 
ing. We selected the automatic para- 
phing feature, automatic fractions, 
tomatic single and double opening and 
ising quotes and automatic tabs. 
e determined that we would need 
‘ee programs that could be called in 
parately with special Autofunction 
des. 


Automatic default 


The first program was to handle the 
s and ad display coding. This program 
automatically defaulted to if no pro- 
am coding is specified. Formats which 
‘e used most extensively should consist 
a minimal amount of coding. 

‘All our formats are specified with an 
ual sign followed by the format number 
id a space. All other Autofunctions must 


ve a single alpha character following 


e equal sign. 

| For example, =a- will terminate the 
sevious line and set a line of 3 asterisks 
ontered. =b will set the bullet which is 
pi character. 

Our typesetting program was changed 
» handle an alternate face. Light face 
yuld be specified with —s for standard 
nd an =h for heavy so the editors would 
ot have to specify face change numbers. 


Develop fonts 


“When designing your Autosystem pro- 
ram, a table of fonts can be developed to 
andle this problem without typesetting 
rogram changes. 

Because of many military listings, 
hich we set flush left, we added an auto- 
1atic flush left option which outputs a 
uad left code at the end of every 
ypewritten line. For ads we added an 
utomatic merge mode which uses the 
tone logic as the tab mode. 
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sidering the OCR ap- 


Press manufacturers 
schedule symposium 


ENVIRONMENTAL 


installation that has the same applications 
and equipment that you intend to design 
your system around. Find out how their 
coding structure is designed and what 
problems they encountered. Try to select 
the best features of many systems before 
designing the software for your applica- 
tions. 


e 
Scan-A-Web sold 

The Scan-A-Web product line, manufac- 
turer of a precision optical inspection unit 
for use on web-fed printing presses, has 
been sold by National Laboratories & 
Manufacturing Corp. of Midland, Park, 
N.J., to Fife Corp. of Oklahoma City. Fife 
will market the line internationally along 
with its other industrial process controls. 


73, an interna- 


Industries, Inc. of the United States and 
AB Nohab of Sweden. 


ENVIRONMENTAL ’73 is open to all 
printing executives including publishers 


for 2:30 p.m. May 16, 1973 at the Esso 
Motor Hotel in Amsterdam, Holland. 

Technologies used to cope with sound, 
ink mist and dust pollution will be de- 
tailed, demonstrated and actual materials 
used will be displayed. 

For additional details contact Wood In- 
dustries, Inc., Plainfield, New Jersey. 
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The fastest, easiest and most economical way to 
put top quality color photos on every page of 
your paper is by direct screening separations. 
With the Carlson Enlarger Unlimited. 

It's the fastest of all separation techniques. 
You'll have full color seps for even the one 
hour deadlines. Simply feed it a little 
information, and the Carlson Exposure 
Computer figures and controls the entire 

~ exposure—even for “flat” or tough newspaper 
copy. Since it’s designed specifically for 
direct screening convenience, it’s also easier to 
learn and use. With all of these advantages, a 
it has to be the most economical. 

And, best ofall, predictable and dependable 
Ask for asample of direct 
screened color printed by a 
newspaper. 

_ We'll also send our easy- 
to-use analysis brochure 
that shows how fast your 
production will pay for the 
Carlson Enlarger Unlimited. 


Chesley F. Carlson Company 
2230 Edgewood Avenue, Dept. 111E 
Minneapolis, Minnesota, 55426 


quality. 
eee 


Send me a 
O Samples O The profit analysis brochure & | 
Title 


Name 
Firm 
Address 
City State Zip - 


Choctey F Carlcon Company 


2230 Edgewood Avenue / Minneapolis, Minnesota 55426 ) 


tional symposium for the printing indus- 
try, is being jointly sponsored by Wood 


and technical directors and is scheduled 
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"Newspapers move into their new 


Next to presses, one of the most essen- 
tial pieces of equipment in America’s 


_ newspaper offices is the telephone. 


Subscribers’ contact with the office is 
usually by phone. Majority of classified 
customers place ads the same way. Virtu- 
ally all newsgathering depends on the 
telephone at some point. Display advertis- 
ing and other business functions are coor- 
dinated in phone conversations. 

Providing enough lines and equipment 
to serve both customers and employees 
promptly and efficiently makes phone ex- 
penses a large item in every publisher’s 
budget. But in most cases these costs can 
be reduced, without impairing service, 
according to the head of ComTrol, Inc, a 
communications consulting firm. 

“The potential savings to America’s 
newspapers may total in the scores of 
millions of dollars,” said Edwin E. Kirby, 
Chicago, ComTrol president. “This  ball- 
park figure is based on our consulting 
work for newspapers, large and smaller, 
in many sections of the U.S., where we’ve 
recommended cost-reductions of up to 25 
percent of a publication’s phone bill. 


“A newspaper’s phone system may well 
be over (or inefficiently)-equipped, over- 
taxed and over-billed,”’ Kirby pointed out. 

For example, when ComTrol’s St. Louis 
office surveyed the Post-Dispacth, consul- 
tants compiled a 17-page list of phone 
company billing errors—and obtained a 
refund of more than $6,000 for the news- 
paper. On a continuing basis—by tailor- 
ing phone equipment to the staff’s needs, 


recommending more efficient use of Wide 
Area Telephone Service (WATS) lines 
_ instead of long-distance toll calls, pointing 


One Operation 


‘cues POygS Tams 
24,000 TV Magazines per Hour! 


COLE (Model 101) Combination Quarter-folder_with two-knife 
trimmer, and vacuum system can be mounted on your rotary 
press to produce TV magazines, mini-tabs,. comics, booklets, 
etc. as the poe leaves the press. 


OKLAHOMA CITY MACHINE WORKS, INC. 


1637 W. Main Oklahoma City, Oklahoma 73106 Phone AC 405, 236-8841 


s Proto: cost reductions 


out tax exemptions that hadn’t been. 


claimed and making sure that billing er- 
rors wouldn’t recur—the independent con- 
sultants helped Pulitzer Publishing Co. 
implement annual phone savings of more 
than $25,000. 

“As a business grows, so does its tele- 
phone system,” Kirby said. “Multiple- 
button sets and other modern parapher- 
nalia are added as they become available— 
frequently without any attempt to relate 
such new equipment to the over-all sys- 
tem. And each new item that is added 
becomes the subject of an additional, mon- 
th-to-month rental charge. 


Look for efficiency 


“Our function as consultants is not to 
tell a publisher: ‘You don’t need it; pull it 
out.’ Instead, we recommend the most 
efficient piece of equipment for each func- 
tion, looking toward the most cost-effective 
total system.” 

The way monthly charges for equip- 
ment can mount was illustrated in 
Tucson, Ariz. Carl Rite from ComTrol’s 
Denver office surveyed the telephone sys- 
tem of Tucson Newspapers, Inc., which 
operates business, circulation and mechan- 
ical departments for the corporately sepa- 
rate Arizona Star and Tucson Citizen. 
Objective: to recommend a phone installa- 
tion for the newspapers’ new plant. 

The Tucson study determined that the 
newspapers at present spend about $2,000 
a month for rental of six-button sets, Call 
Directors, lights, buttons, buzzers and oth- 
er peripheral equipment. Kirby character- 
ized this amount as “extremely high” and 
projected savings in equipment rental 


Up to 
48 Pages 


wIT ©} >.%60T 


7¥2" to BY2" 


A COLE gluing system is available 
for your press to glue the product 
as it comes through the press 
and over the former. The glued, 
folded and trimmed product de- 
livers out onto the conveyor ready 
for the customer. No other oper- 
ation is required. 

Other equipment 
available for rotary presses: 
Double Parallel Folders 
Eighth Folders 
Any combination of operations 
Asbestos Brake Shoes for roll stands 


see the layout and installation of 

phone system in the new building, dow: 
such details as to whether the assig¢ 
user of each set is right- or left-hand 


This equipment-rental reduction will 
part of a $25,000 annual saving in phe 
costs the newspapers will realize | 
adopting the consultants’ recommend 
tions instead of the phone company’s p 
posed installation. Included in their o 
line: 


Control recommendations 


Direct call-ins to personnel in Cireu 
tion-and Classified, enabling customers 
by-pass the switchboard. ComTrol’s pe 
table electronic Telephone Traffic Cor 
puter (TTC) determined that the two 
partments generated about half the new 
papers’ load of incoming calls; 

Installation of a two- instead of thre 
position switchboard; 


Leasing of foreign-exchange lines ) 
tween Tucson and the papers’ state cap 
tal bureau in Phoenix, with a résulti 
net reduction of $500-600 a month in lo 
distance costs, already implemented. 


Besides a more efficient selection 
equipment and further savings throu 
uncovering errors in billing, ComTrol re 
ommended a rescheduling of telephone of 
erators’ duty hours that will result i 
payroll savings of an additional $25,00 


The company’s Detroit office manage 
to put the shoe on the other foot when t 
Free Press called on it for help afte 
being dunned by the local phone compan 
for $2,500. The utility claimed that son 
service had been under-billed. Instead, 
careful analysis of monthly statements 
the consultants found the Free Press har 
been over-billed. A refund to the paper 0 
$9,500 resulted, as well as continued sa 
ings of $6,700 a year. 

In Macon, Ga., officials of the Tele 
graph and News turned to the consultin 
firm’s Atlanta experts, who used TTC } 
pinpoint a need for more efficient use 
lines serving the Classified Department. # 
phone company refund of $1,069 and re 
duction in annual phone costs of $1, 44 
resulted from the revised service and sa 
ings in directory advertising. 


For Lerner Newspapers, a chain ¢ 
community publications in Chicago, Com: 
Trol developed a form for claimi 
exemption from federal taxes for i 
phone service used in the gathering 
news. Tax savings plus equipment strear 
lining as a result of a general survey 0 
Lerner’s phone installation reduced cost 
by $2,000 a year. 


Refunds acquired 


Rearrangement of newspapers’ tele: 
phone service “consistent with actual 
needs,” Kirby reported, have resulted in 
annual savings of $2,400 for the South 
Bend Tribune, $3,840 for the Gary Post- 
Tribune and $1,400 for the Aurora, Ill 
Beacon-News. And, by uncovering improp- 
er applications of tariffs, ComTrol 
achieved the major portion of a $3,400 
refund for the State Journal, Lansing, 
Mich., at the same time as consultar 


(Continued on page 55) 


lephone 


(Continued from page 54) 


outlining service modifications that 

tually will reduce the paper’s phone 
by $6,400 a year. 

a continuing study for the Journal & 
ier in Lafayette, Ind., consultants 
d that equipment then in use in the 
ified Department was the most ex- 
ve available. Its replacement reduced 
rtmental phone costs by 80 percent, 
out hampering efficiency, for a dollar 
hg to the newspaper of $2,500 a year. 
‘sides analyzing bills and designing 
ency into phone systems, ComTrol ap- 
's on behalf of clients in proceedings 
e governmental regulatory bodies. 
firm’s Denver manager presently is 
lesenting the Denver Post in a tariff 
te before the Colorado Public Utili- 
Commission. If the matter is resolved 
the Post’s favor, the annual savings 
ntial, from measured-rate rather than 
rate Centrex trunk lines, will be dra- 

lic, according to Kirby. ; 

We used our unique Computer As- 
od Toll Analysis (CATA) to help save 
Courier-Journal and Louisville Times 
more than $19,000 in long-distance 

WATS charges,” Kirby reported. 
is was a large part of about $32,000 in 

1 annual cost-reductions for the news- 

er complex and WHAS-radio and TV, 

will result from our just-completed 
dy.” 

!ATA, developed by ComTrol, uses a 

hputer to analyze long-distance toll 

sets and use of WATS lines, by geo- 

\phic destination and area codes. More 

sient procedures then are developed. 

Analysis showed that long-distance calls 

ide from the Courier-Journal and Times 

re to states surrounding Kentucky, and 

‘New York and Washington, D.C. To 

ruce tolls, WATS lines were installed— 

» band to reach neighboring states and 

‘econd for calls to New York and Wash- 
on. 


WATS use control 


‘We also recommended careful control 
WATS use,” Kirby said. “Line selection 
ides were developed for the use of the 

rier-Journal’s operators to insure the 
pe use of WATS. and long-distance. 


COLD TYPE EQUIPMENT 


'NAPSCO has one of the largest selections of 
cold type equipment in U.S. Many trade-ins 
‘from Compugraphic equipment, often 
“priced lower than trade-in allowed. 
@ Justowriters @ Compugraphics 
® Headliners ® Linofilm Quick 


® Varitypers ® TTS—IBM 
® Friden 8201 @ ATF 
® Photons Sri tc; 


LEASES — TERMS — CASH 
TRADE UP TO COMPUGRAPHIC 


Use your old cold type setters as down 
payment. 


Write for new list of Used Equipment 
~ & Prices 


NATIONAL PUBLISHERS’ SUPPLY CORP, 
Box 29, Berlin, Wis. 54923 © 414-361-0660 


18 W. 22nd St., NYC 10010 » 212-691-9850 


Calls that can be placed more economical- 
ly on long-distance are now placed that 
way. Valuable WATS time is therefore 
available for calls that are cheaper on 
WATS.” 

In addition, CATA surveyed an entire 
year’s traffic on a measured-charge in- 
coming WATS line from throughout Ken- 
tucky—and found that a _ full-period 
WATS line would be less expensive. 

ComTrol also discovered billing errors, 
and recommended more efficient equip- 
ment installations and a rescheduling of 


PRESS DRAWING for new five-unit Goss Cosmo-Offset press to be installed at the Red 
d by Wayne Current ( 


Bank (N.J.) Register is examine 


development of the Toledo (O.) Blade. With him is Mark Hill, Goss manag 
sales. The Blade Company owns the Register. 
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PROOF ITt 


. phototypesetting output... 
. office and accounting requirements — COPY- 
STAR Proofing meets all these needs at a price even the small plant 
can justify. Original remains flat. Proofs cut automatically and waste- 
free to copy-length from rolls 17’, 11”, 8%" or 5%" wide. COPYSTAR 
operates on 115-130 volts. It measures 25'’ wide, 22¥,"" deep, 14%” 
high. It weighs 154 pounds. Priced at less than $3,500. 

For more information: QUIDO E. HERMAN 


copystar 


HAMADA PRINTING 
PRESS OF AMERICA, INC. 
1100 East 11th Street « Los Angeles, California 90021 ¢ 213/622-9245 


telephone operators’ time to bring total | 
cost reductions to $32,000. Refunds to- 
taling $4,600 were secured, in addition to © 
the recurring annual savings. b 
“Telephone equipment is a tool that 
must pay its way in any business oper- 
ation, through either increased efficiency 


or customer service,” Kirby observed. “It 


certainly is one of the most necessary and 
expensive tools, for newspapers as well as 
other businesses. One dollar spent unwise- 
ly continues to be wasted for years to 
come.” 


right), vicepresident and director of 
er-east central 


i 


art department 


Director of Marketing 

1372 BALHAN DRIVE 
CONCORD, CALIF, 94521 
415/682-5002 
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Division of Oklahoma papers 
expands printing operation 


Oklahoma Graphics, formerly the Web 
Offset Division of the Oklahoma Publish- 
ing Company (OPUBCO), is completing a 
broad growth program initiated several 
years ago. Included are a new location, 
the renaming of the company, and the 
order of a new nine-unit, Harris-Cottrell 
M-1000 web offset press. 

According to Alan Hayes, Division 
Manager, the program began with the 
phasing out of all sheetfed presses. The 
existing 12-unit web offset press was re- 
tained and augmented with a new five- 
unit Harris-Cottrell M-1000 web offset 
press, installed in 1972. 

At the same time, plans for a new plant 
to be located near the Will Rogers Airport 
and Interstate 40 were formulated. The 
plant was designed by Charles T. Main 
Company, architects and engineers spe- 
cializing in the printing and publication 
fields. The structure is rising on an eight- 
acre site and has been engineered to 
provide modern material handling effici- 
ency and to meet the new OSHA stan- 
dards. 

The Oklahoma Publishing Company was 
founded in 1903 by E. K. Gaylord, now 
President and Publisher of The Daily Ok- 
lahoman and the Oklahoma City Times. In 
1911, the weekly edition of The Oklaho- 
man, a supplement devoted to the interest 


Any PRINTED 
MATERIALS — 
~~ PACKAGES 

~ BOXES 

vy CIRCULARS 
yw NEWSPAPERS 
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NEW TYING MACHINES 
® All sizes for all purposes. 
® Single, double or crosswrap. 
®@ Up to 38” high and 52” wide. 
@ All competitively priced. 


Also: ALL MAKES RECONDITIONED TYING MACHINES 
All Machines on 5 Day Free Trial 
MAILERS TYING MACHINES CO. 

\ Divisio@ Equity Enterprises 
40 West 15th Street, New York, N.Y, 10011 


212-243-3442 


of agriculture, became the Oklahoma 
Farmer-Stockman which, in turn, became 
the Farmer-Stockman, a farm journal 
serving all the Southwest. Today, the 400,- 
000 circulation monthly is printed by the 
Oklahoma Graphics Division. 


Flexible operation 


The first press scheduled to be installed 
in the nearly completed, 130,000 square 
foot, building is a nine-unit duplex Har- 
ris-Cottrell M-1000 equipped with a split 
drive, which affords operation as two sep- 
arate presses. Haynes said “when looking 
for flexibility you go to the top-of-the-line 
and include all the options that best fit the 
operation.” He cites as examples the Cot- 
trell Electronic Infeed, Electronic Chill 
Rolls, and Digital Register System for 
color registration. 

After the nine-unit press installation is 
completed the existing M-1000 press, as 
well as other equipment, will be moved to 
the modern facility. ‘‘The new plant and 
additional M-1000 press comes just in 
time to accommodate new business,” says 
Bill Jones, Director of Manufacturing. 

Since 1969, Oklahoma Graphics has in- 
creased productivity by over 20% which, 
coupled with the tripling of the web sales, 
has resulted in the company’s national 
growth. 
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Larry Newman (left) and Charles Whit 
operate the five-unit Harris-Cottrell M-!0¢ 
web offset press at Oklahoma Graphics. TI 
firm, a division of the Oklahoma Publishin 
Company, has just ordered another Harris- Co 
trell M-1000—a nine-unit duplex model. 


The new site will adjoin a six-acre § 
containing a sister firm, National Packs 
ing Company, specializing in flexograp! 
printing, as converters of polyethyl 
and cellophane packaging material. Bé 
firms were acquired by OPUBCO 
1966. 


SA 


H. Hale (left), publisher of the Clearwater (Fla.) Sun, signs a contract for a six- 


unit Goss Cosmo-Offset press. Looking on are (seated) Carmage Walls, chairman of the 
board, Jefferson Pilot Publications, and Les Kraft, Goss vice president-Sales. Standing are 


SKIDMORE & MASON, INC. 


PRINTING PRESS ENGINEERS 
MACHINISTS - TRUCKMEN - RIGGERS 


Estimates given 


1 Sherman Avenue, Jersey City, N.J. 07307 
(201) 659-6888 
N.Y. Phone: (212) 267-3375 


Goss sales managers Charles Keeter, Dallas, and Ron Ehrhardt, Atlanta. 


Chicago firm to make 
3M rollers, sleeves 


Chicago Manifold Products, Inc., ha 
been named an approved manufacturer 0 
rollers for 3M brand duplicator dampen 
ing sleeves, 3M Company’s Printing Prod 
ucts division has announced. 

The designation was made on the basi 
of tests for eccentricity, in-roll variations 
compression set, durometer and surface 
grind, according to J. R. McClintick, divi 
sion vice president. 
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issifieds at the Wilmington (Del.) 
ving News and Evening Journal are 
‘being set by IBM 1130 computer. 
‘type printouts are produced by a 
cron 505. 

e changeover to 100% computer set, 
type classifieds was completed April 
he News-Journal Co. has reported 
the classified section has a brighter, 
» legible look with cold type. The new 
od also has enabled the Wilmington 
rs to increase the number of clas- 
‘groupings and to use art in classifi- 
mn heads. 


th the News and the Journal are 
ed by letterpress Goss Headliner. 
classified page cold type paste up is 
sent to stereotype for a page mat and 
s plate. Photo printouts of classifieds 
made fresh each day to eliminate the 
sibility of worn looking type in multi- 
insertion ads. 
* * * 
he Homestead (Fla.) News Leader is 
- operating a four-unit Harris N-845 
offset press, equipped with an auto- 
ie sequencer. The News Leader is a 
00 circulation daily in South Dade 
ity and a member of the Calkins 
p. 
ik ae 3 
the Los Alamos (N.M. Monitor cel- 
ated its tenth birthday with a change 
akeup and equipment. The Monitor 
gone to a five column format and is 
7 using photocomposition, OCR and 
‘Ts. 
"or composition the Monitor is using a 
sesetter and a Compugraphic 2961-HS. 
iting is now being done on a Hendrix 
ing terminal with editorial and adver- 
ng copy fed into the Hendrix via OCR. 
* * * 
he Boulder (Col.) Daily Camera is 
talling five units of a Goss Metro offset 
»ss. The new press will have a capacity 
‘printing 80 pages at 60,000 copies per 
ar. The press is expected to be in oper- 
on in September. 
The Press is being installed in a new 
‘ding addition to the west of the 
ssent Daily Camera building. 
* * * 
The Enid (Okla.) Publishing company 
3 completed a three-year building and 
set conversion project in time for the 
mpany’s 50th anniversary. The company 
blishes the Enid Morning News and 
vid Daily Eagle. 
The newspapers printed a special tab- 
d section on the history of the papers, 
w offset works, how the News and Ea- 
2 are assembled and printed, plus other 
formation, on March 16. 
- * * * 
The Pauls Valley (Okla.) Daily Dem- 
rat has purchased two new press units 
om King Press, Inc. The new press will 
rmit a 16-page press run. 
* * * 
The Dallas (Tex.) Morning News has 
dered five additional IDAB NS330 Com- 
msating Stackers from Sheridan divi- 
om of Harris-Intertype. The Morning 
ews reports successful operation of its 
- stacker delivered earlier this year. 
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“LEKTRO MODWEST 
SOLVES NEWSPRINT = 


HANDLING PROBLEMS 


e Engineered to meet all the 
needs of the newspaper 

e Stacks 5 rolls high 

e Can right-angle stack in a 744 
foot aisle 

e Picks up rolls when laying on 
round side 

e Unloads and stacks a truck- 
load of paper in less than an 
hour 

e All battery powered 

e Clamp will hold any size 14 
to 42 inches 

e Clamp rotates in either di- 
rection 360 degrees 

e Clamp lifting capacity 1850 
Ibs. at 21-inch load centers 

e Change from clamp to forks 
in less than five minutes 

e Fork lifting capacity 2000 Ibs. 
at 24-inch load centers 

e Built with precision skill and 

simplicity 

Standard mast 83 inches 

nested 

Width 39 inches 

Excellent indoor-outdoor truck 

almost year around 

Most parts available in your 

town 

e Cost to operate, 
day 


pennies a 


You can buy this truck 


and roll clamp for 
about 14 the price of 


similar equipment! 


YOU DESERVE TO MAKE YOUR OPERATION MORE EFFICIENT AT A 
COST YOU CAN JUSTIFY. WRITE OR CALL FOR A QUOTATION. 


Lektro Midwest 


1360 No. Sandburg Terrace, Suite 1502, Chicago, III. 60610 
Call (312) 944-1140 


JITOR & PUBLISHER for May 12, 1973 


eerie a 


ke 


ee 


goed 
im <ss e. 


te 


» | 


New products 


Letterflex has announced a new dry de- 
velopment system for its shallow relief 
photopolymer plates. The system uses an 
air stream, rather than acids, caustics or 
other chemicals, to develop the plates af- 
ter exposure. 

Letterflex said that, with its new Sys- 
tem 135 and System 290, only air and 
electricity is required, eliminating drains 
and plumbing. 

Letterflex, a division of W. R. Grace & 
Co., also said the new systems would 
affect a reduction in initial capital invest- 
ment, higher productivity rates, and im- 
proved quality printing. 

The Letterflex System 1385 and System 
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290 are now available for sale, with delivy- 

eries beginning in mid-year. The machines 

will be demonstrated at the ANPA/RI 

conference in New Orleans, June 10-14. 
* * * 


Compugraphie has introduced a new 
magnetic tape cassette option for its Com- 
puWriter series. MAG-SET is priced at 
$3500 and will record keystrokes on mag- 
netic tape simultaneously as they are in- 
put to the photo unit of the CompuWriter. 

Compugraphic expects MAG-SET to be 
used as a convenient method of data stor- 
age and for generating additional repro 
copies of original text. 

Compugraphic also is marketing a char- 
acter display option for its 7200. The op- 
tion is priced at $1500 and is available on 
new machines only. 
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For a fresh view of 
America and the world... 


The REUTER 


e 
@ cece secs 


NEWS 
REPORT 


_THE LEAN AND LIVELY ONE 


There’s no fat in the REUTER NEWS REPORT. Neither in 
the writing nor the content. Just tight, incisive reporting 
of the NATIONAL and INTERNATIONAL scene. 

Reuters coverage of the U.S. i$ as fresh and distinctive 
as its reporting of foreign news. The supporting copy— 
quickly produced background material written in Reuters 
lean and lively style — adds to the unique flavor of the 


REUTERS NEWS REPORT. 


Feature Editors like our wide-ranging flow of articles, 
while Business Editors are finding REUTERS BUSINESS 
BEAT the answer to their need for a service to give their 
pages a distinctive appearance. BUSINESS BEAT is avail- 
‘able either within the REUTER NEWS REPORT or 


Separately. 


The REUTER NEWS REPORT is designed to have the 
maximum reader appeal. It is a luxury only in terms of 
the high quality and content. The rates will appeal to the 
‘most .budget-minded publisher or editor. A very reason- 


ably pri 
er details write: 


iced trial subscription is available. 


THE REUTER NEWS REPORT 
1700 Broadway, New York, N.Y. 10019 
“Or call: (212) 582-4030 


Singer Products Corporation has | 
veloped a Self-Cornering Table-Top 
veyor to convey newspapers more rapi 
from the press room to circulation. 

ee Vem 


B. H. Bunn Company has announce 
new semi-automatic polopropylene str; 
ping machine and an automatic pla 
strapping machines designed for conti 
ous high-speed operation. 

The latter machine, the Bunn-Akeb 
Automatic Strapper, is capable of ap 
ing up to 1680 straps per hour dependi 
on package size. 

The semi-automatic Bunn/Ake 
Model SA-500 does not require a rest 
tive arch-like overhead track or yoke 
guide the polyprophylene strapping ma 
rial. 

* * * 


A heavy-duty full automatic addressi 
machine is now available from Scripto 
tic, Inc. The machine is able to addr 
any type of mailing from newspapers 
business envelopes at speeds from 3200 
6,900 per hour. 


a eS 


Berkley-Small, Inc., has introduced # 
K-500 model SHO-RACK Coin Opera 
Rack for newspaper sales. The iron ba 
rack was manufactured by Kaspar Wi 
Works, Inc., of Shiner, Texas and d 
signed by Fred M. Gore and Associates 
Dallas. Racks are now in production a 
available in a variety of colors. 

* * * 


Bell & Howell’s new Autoset Series i 
corporates automated set up devices, pla 
stops, oiling systems and other features 
simplify and speed up operation of fol 
ers. | 

The new folders include an automa 
setting device by which the paper sto 
itself sets the rollers in position, elimina 
ing hand adjustments and other manu 
operations. 

The Autoset Series was designed an 
built by the company’s Baumfolder Divi 
sion. The series also includes an “Auto 
mated Plate Stop” which lets the operato 
change from one folding imposition t 
another simply by turning a dial. 

ro) 


200th Linotron 505 
installed in Memphis 


Paul S. Chisholm, vice-president 
domestic sales of Mergenthaler Linotyp 
Company, presented James L. Fenley 
production manager of the Memphis Pub 
lishing Company, a Scripps-Howard news 
paper, with an engraved plaque markinj 
the installation of the 200th Linotron 505 

The 200th unit is a model 505TC, th 
second such model to be installed in thi 
Memphis plant, to be used initially fo! 
setting display ads, classified display an 
features for their Sunday edition. Plan 
are underway for complete photocom] 
production. Among other Scripps-Howart 
newspapers set on Linotron 505s are tht 
Albuquerque (N.M.) Tribune, Bir 
mingham (Ala.) Post-Herald, Cincinnat 
(O.) Post and Times-Star, Denve 
(Colo.) Rocky Mountain News, El Pas 
(Tex.) Herald-Post. 
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ginning June 18, the Chicago Tribune- 
' York News Syndicate is distributing 
'w romance story strip. Titled “My 
y,” each tale will run 7 days—and 
a happy ending. 

e strip is by James Duncan 
rence, who has been a script-writer 
echnical films and such radio adven- 
; as “The Green Hornet,” and his 
ish collaborator, Jorge Franch of Al- 
e, Franch is a fine artist and one of 
ype’s best-known illustrators. 

1e story strip will cover a gamut of 
ance themes from heartbreak at the 
school prom, the too-soon marriage, 
in the office, and romance at the 
ably line, to love among the “beauti- 
deople.” 

wrence is a prolific free-lance writer 
got his bachelor’s degree in art edu- 


chelor of science degree in mechanical 
neering from the Detroit Institute of 
nology. Since 1945 he has written 40 
nile mystery and science fiction books. 
bral years ago Lawrence joined with 
cher Spanish artist, Jorge Longaron to 
te the strip “Friday Foster.” 

ach story starts on a Monday with the 
‘luding episode in color the following 
day. Papers without color comics sec- 
s will run the conclusion, black and 
e, in weekend editions. 


2ws sports column 


All You’ve Got To Do Is Ask” is a new 
ikly sports column by Murray Older- 
set to begin May 21 from Newspaper 
serprise Association. Olderman, a news 
m on the sports scene for more than 25 
irs, is taking his cue from the success 
mewspaper action line columns and is 
ing readers for tough questions. The 
umn’s opening “tipoff’ and _ closing 
urting shot” boxes give inside looks at 
rent rumors and issues in sports. 


@ 
i] e e 
i UPI, retires 
denry Shapiro, whose byline has ap- 
wred | over almost every major news 
ry from the Soviet Union in the last 40 
urs, retired May 10 as Moscow bureau 
ef of United Press International. 
apiro, 67, will return to the United 
ates to write his memoirs and to join 
: faculty of the University of Wiscon- 
. He has been appointed to the Kemper 
Knapp university professorship for the 
ademic year 1973-74. 
e 


lilton Gross dies 


Milton Gross,-61, sports columnist for 
> New York Post, died May 9. He had 
en ill for over a year. Gross joined the 
st in 1937, and in addition to his 
lumn, he had collaborated on several 
DES. 


om from Wayne State University and . 


comic page story strip 
devoted to the romantic 


Home News Enterprises 
buys Greenfield daily 


Home News Enterprises of Columbus, 
Ind. has purchased the 65-year-old 
Greenfield (Ind.) Daily Reporter from the 
estate of Mrs. Dorothea B. Spencer, ac- 
cording to Robert N. Brown, managing 
partner in the Home News organization. 

Current publishers of the Daily Report- 
er are Mrs. Spencer’s daughters, Mrs. 


Dale S. Miner and Mrs. Phyllis 8. Berndt 


of Greenfield. 

Newspaper consultant for Home News 
in the transaction was Maurice K. Henry 
of George J. Cooper Associates, Rockville 
Centre, N.Y. 

Home News publishes six other newspa- 
pers in Indiana. 

e 


Book editor joins 


Publishers-Hall 


Ivan R. Dee, former editor-in chief of 
Quadrangle Books, has joined Publishers- 
Hall Syndicate as executive editor. The 
new position has been added to handle the 
syndicate’s expanded editorial services, 
particularly in the book field, according to 
Robert G. Cowles, president. 

Publishers-Hall Syndicate has _ been 
excerpting articles from new books since 
January, 1973, in a service called Exclu- 
sive Book Excerpts. 

Dee was with Quadrangle for eleven 
years. More recently, he has been associ- 
ate editor of the Chicago Tribune Book 
World, where he selected books for re- 
viewing and excerpted articles for the 
Tribune and its syndicate affiliate. 
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Humor column is 


now with Columbia 


“No Laugh’n Matter,” a column by Glo- 
ria Pitzer, is now being syndicated by 
Columbia Features, New York, after 
being sold for the last four years through 
her Algonac (Mich.) Feature Service. 
The twice-weekly column, which has a 
humorous family and social commentary 
theme, is also carried by weeklies. Mrs. 
Pitzer, mother of five, is staff cartoonist 


for the Richmond (Mich.) Review. 


SERVICE 


150 Broadway, New York, N.Y.10038 
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FOr night in ‘. 
Washington aad the 
World, here’sa 

penetrating lineup: 


JACK ANDERSON 


MARQUIS CHILDS 


i] 
ERNEST CUNEO 


DON MACLEAN 


MARTIN F. NOLAN 


b> 


HENRY J. TAYLOR 


£ E: 


WILLIAM S. WHITE 


As the political news keeps 
boiling, you'll want cool heads 
and sharp eyes to dig out and 
analyze the headline stories of 
the day. 


ACCURATE 
PERCEPTIVE 
ANALYTICAL 
_PENE TRATING 


Phone or write for sample columns. 
UNITED FEATURE SYNDICATE 
220 East 42nd Street 
New York, N.Y. 10017 
(212) 682-3020 
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Weekly newspapers are being considered 
. more often in all types of newspaper 
advertising campaigns. _ 

And when national and regional 
advertisers and their agencies look for 
weekly newspapers to complete their 

coverage, they go to the one source 
they know and use — SRDS Weekly 
Newspaper Rates and Data. 

They use Weekly Newspaper 
whenever they need information for 
national campaigns, regional campaigns, 
and for co-op advertising checking 
and verification. 

Weekly Newspaper is the book that’s 

always there. In fact, 85% of the top 150 | 
agencies billing $10 million or more, 
receive and use Weekly Newspaper 
Rates and Data. 

If your paper is listed in SRDS, you 
are assured of consideration for advertising 
and certification for co-op programs. 

Be sure you’re there whenever and 
wherever the buyers of weekly newspapers 
are analysing, planning and buying witha . 
listing in Weekly Newspaper Rates and Data. 

Use the handy coupon below for 
full information. 


Plan now to have your listing in the 
September, 1973 issue. 


Closing Dates: 

New Listing Closing: August 8 
Ad Forms Closing: August 4 
Plate Closing: August 11 


‘Considered 


é 
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e Pelected 
} top posts 


eae Graham, president, and Lar- 
. Israel, executive vicepresident, of 
ashington Post Company told an 
‘ly and apparently well-pleased meet- 
of stockholders that 1972 was a year 
ogress journalistically and financially 
the Post, Newsweek and the compa- 
broadcasting division and that pros- 
for 1973 were bright. 
‘s. Graham and Israel were the prin- 
. speakers at the annual stockholders 
ing. It was announced that Mrs. 
1am had been elected chairman of the 
d and chief executive officer, while 
inuing as publisher, and that Israel 
d become president and chief oper- 
2 officer of the company. The change 
he top management was necessitated 
e death last week of board chairman 
derick S. Beebe. 
ast year was a “year of real journalis- 
achievement for all divisions of the 
pany,” Mrs. Graham said. And it was 
“the greatest financial year in the 
pany’s history, with record sales and 
nings that enabled us to double the 
dend. 


New records in sight 


This years strong first quarter is al- 
ly on the books and we are most surely 
ded for new records in sales and earn- 
3 again this year.” 
srael buttressed Mrs. Graham’s state- 
ats, reporting that in 1972 for the first 
e, the Post Company’s revenues ex- 
Jed $200,000,000, a 18 percent increase 
1971, and for the first time after-tax 
me exceeded $10,000,000. An increase 
almost 48 percent over 1971. 
rom the standpoint of operations, Is- 
1 said, the Washington Post was up 17 
ent, ‘the broadcasting division up 55 
cent and Newsweek, despite the burden 
‘increased postal rates up by “a truly 
rtening 111 percent.” 
Referring to the current level of Post 
ck on the market, Israel said he had 
)» better explanation than anyone else of 
yy my shares of the Washington Post 
apany and other major . companies are 
ling at historic lows in terms of price 
ing ratios,” but he assumed that 
yoner or later the stock market will 
rn to its traditional methods of valu- 
- common stocks and that, based on 
adamentals, the market price of our 
n stock will then raise appreciably.” 
Mrs. Graham referred to the Pulitzer 
izes won by the Post as “ample evi- 
ace of our commitment to tough, prob- 
5 and distinguished journalism” and 
ked the newspaper’s journalistic excel- 
ice to its financial strength. 
Mrs. Graham told how the Watergate 
wry, which brought the Pulitzer Prizes, 
is handled. From the first, she said, “we 
solved to handle it with more than our 
ual scrupulous attention to detail. 
“Our two young reporters were backed 
by not one but four editors—Barry 
sman, the city editor, Harry Rosen- 


< Bradlee, the executive editor: 


“No Watergate story—in fact, not a 
single word—went into print until at least 
one of the three top editors had read it. 
That was one rule. There were two other 
rules as well: one, that every fact based 
on anonymous sources had to have at least 
two independent sources; and, second, that 
we would not print anything reported by 
any other media—any other newspaper or 
station—unless we had verified it our- 
selves. 

“In other words, we refused to print 
anything floated by a single, unnamed 
source—and we refused to take any other 
reporter’s word for anything.” 

@ 


Watergate coverage is 
hit by Agnew, Proxmire 


Vice President Spiro Agnew said May 8 
that while he applauded the news media 
on its coverage of Watergate, some of its 
reporting techniques were “a very short 
jump to McCarthyism.” 

Speaking at the University of Virginia 
student legal forum, Agnew denounced 
the press for what he called its “prolific 
use of hearsay material’ and use of un- 
named sources to substantiate its wide- 
spread allegations. 

He lauded the Washington Post for its 
Watergate reporting, but criticized that 
paper also for reporting hearsay informa- 
tion. Agnew said “some elements of the 
press” had made some contribution to the 
case, but its contribution has been “over- 
blown by self-adulating rhetoric.” 

He asserted that the public would have 
eventually been informed of all details of 
the bugging and related incidents without 
this kind of reporting. 

On the Senate floor, Sen. William 
Proxmire (D.-Wisc.), a persistent critic 
of the Nixon Administration, said May 8 
that news stories linking President Nixon 
with the Watergate coverup are “McCar- 
thyism at its worst.” 

“President Nixon is being tried, sen- 
tenced and executed by rumor and allega- 
tion,” said Proxmire, referring to reports 
of charges by former counsel John Dean 
that the President was directly involved 
in the coverup. 

His speech before the Senate was sec- 
onded by Senate Republican Leader Hugh 
Scott and Senate Democratic Whip Robert 
C. Byrd. 
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D. Eisenhower hired 
by Phila. Bulletin 


Philadelphia Bulletin managing editor 
George B. Packard said May 9 that David 
Eisenhower, 25, President Nixon’s son-in- 
law has taken a job as a baseball writer 
for the newspaper. 

Packard said Eisenhower will cover the 
Philadelphia Phillies and write a Sunday 
sports column. Eisenhower, an avid base- 
ball fan, once worked as a statistician for 
the old Washington Senators ballclub as a 
summer job. 

President Eisenhower’s grandson “said 
he could not write about government or 
politics,” Packard said. 
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Past Week’s Range 
of Stock Prices 
NEWSPAPERS 


5/2 5/9 
American Financial Corp (OTC) ...... 13!/, 13! 
Booth Newspapers (OTC) _.....-..-.-++ 18!/2 1834 
Capital Cities Com (NYSE) .....--.---- 46 4445 
Com. Corp. (OTC) 2... cces see weweee eves 4% A & 
Cowles Comm (NYSE) ......+--seeeeeees b7, bi, 
ich Vories (OTS) el, Sasa ee ieeierere 3314, 334, 
Downe ri fils Adhieds : 2%, 
Gannett (NYSE) ........-.--00+ 39\/p 
Harte Hanks Nyse; 11%, 
Jefferson-Pilot (NYSE) 633% 
Knight’ (NYSE) ........ 00s. sees ee ren caees 44 451/4 
Lee Enterprises (AMEX) .....+-.seeeeeee 17 16, 
Media Genral Lag att 5, baat 36% 3534 
Multimedia (OTC) ..........-.eeeeeeenee 23%, 23 
New York Times  KME) 13! 13 
Panax 1(OTC) 0 aiiecianantie cae eeiiieen a & 
Post Corp. (WISC.) (OTC) sete 2) 2 
Quebecor ( EXhioo. 5, Pines chet tees 163% 1734 
Ridder Publications (NYSE) .........--- 19!/, 18!/p 
Southam Press ech eraitase Glace Saree aes 30!/, 31, 
Soe COT CM ecepsie crete ce ee layaroie ieee taints 14%, EVA 
Thomson Newspapers (CE) .........---- 13% 14 
Time Inc. ENO e a entoaen: sn atetee eee 7 38 
TimecoMirror (NYSE) scce oo <-lmsw.. etter 18 1834 
Taranto velar (GE): cs ect Ge sce elem setae ren 22 224, 
Washington Post (AMEX) ........-.-.-+- 24\/2 25/4 

SUPPLIERS 

ABebt (CE) Orerdsteicnac cc's va alemarelce sé eerie 1034 
Addressograph Multi. (NYSE) ........-. 1754 17!/2 
Alden Toren oe (9) (ey on as coe oGne e WA 
Altatr (OTE) Sicicnit Gee sic shee o sisieie'n eos 4, 4 
Anglo-Gaftadian (CE) «2.000... cece tess Ty, 8l/, 
Bath Gotta, (ONG) rit sens vmlecie cna eine 16!/, 16 
Bip POrese (GE). 3 foe edasiinins Wactyyen ae 34 18%/, 
Berkey Photo Mali ne Ae Aco Gaboon 6-5 13 1234 
Boise Cascade (NYSE) ... if} 
Compugraphic nes 261, 
Compascan (OC) ye dase ats. fe asians rere 6/4 
Crown Zellerbach Fs 28'/g 
Cutler-Hammer =) ae es eee erect 3534 
DaVCOM UNV SE tf titer cnt silence 6 satan wale clas 16! 
Digital Equipment (NYSE) 87!/, 
Domitape (AMEX) 2o2-2 fen amneeee. Bee 20 
Dow Chemical (NYSE) .......... Ae Ss. 109 
Dyno (NYSED) ire sot taicis Gor scitian Spears Bl) 18 
EGRM sGOTG)eenk kana cmaenecateseats Ih 
Eastman iKodak® NYSE) tint 00. 3a. 2 he 138 
Ehrenreich Photo (AMEX) 9%, 


Bltrar (NYSE) 20 ceiten con eotinaeiise sete tee 30!/p 


General Electric (NYSE) $134 
Georgia Pacific (NYSE) 3314 
Sracess We IRN YSE)* Bes cece ts pacer 245 
Great Lakes Paper (CE) 22 2' 
Great No. Nekoosa (NYSE) ..........-.. 45 4534, 
Harris Intertype (NYSE) ..........-.+-8: 29 2955 
WOMnOnh AWYGED db dos a brc ee poienes We ex nen 854 5 

International lag (NYSE) Peoecuestaasnicte 5 3754 
HHeky Gorm ciUNVSED «sfc ite eo 06 ot otrtine 27%, 28\/, 
Kimberly Clark ae Lashes a 0 ee ee 405; 41% 
Logetronics, . COTG)i cca 2eSecreiats a weeainete 43/, 43/4, 
MacMillan, Bloedel wah Se BA oe 2934, 31 

Milgo Electronics pegs 1 @ | Se Aen os 18l/4, 2I', 
Millmaster Onyx (AMEX) ......... Ax 0 10!/g 
Minnesota Min. & wie (NYSE) . 77%, 4 

“Photonat OlG) tiihe vee seaacaaind« <eat = 

Richardsone . (NYSE) a. sanatman-l ace oseaas EVA 133% 
ROCKWetlL Totle SUNVSE) Ev shtaaieic ssc. slap 2454 
Sinder. UNYSE) epee ede s sacs ecstas kee 51% 51, 
Southtand, paper (OIC) i... 2s siee ona ale 17'/, 


Southwest Forest Ind. (NYSE) ........... 9 9! 
Sun Chemical (NYS Se)! ue i 
Wheelabrator-Frye (NYSE) 
White Consolidated (NYSE) ............ 13% 15! 


Wood Industries (AMEX) ...........+-.- EVA 13!/2 
ADVERTISING AGENCIES 

DOr Gtrrg CONG) Meat ra sstenes: lesa’ c.ns 50 elp oun td 6l/, os 
Doyle, Dane, Bernbach (OTC) .......... 15 1434 
Foote, Cone, Belding pater] ea Rar eee cA NY 
Frank, Clinton ect ONG) ai. costes 9 83h 
Grey Advertising tr ie ath sie sitia sttenete 12 II 

Interpublic Group is SED fe osc erent 17 ITs 
Needham, Harper & ‘Sie (OTC) wae 13!/, EVA 
Ogilvy, Mather RPT et Sew nantes crereeteeeae 221, 20!/2 
Ags Shot RO] AS) | eo Sete NIRS ery I'/ WA 
ce We THOMPSON LN Y SE). itil. jcisicemsstevnie 147, 15 

qaeee LockemOlG) \ 1 viscst eran conics 53%, 6l/, 
Wells Rich Greene (NYSE) .............. 1234 1% 


*Trading suspended 3/26-5/14. 
** 2 for | split 


Newsroom shooting 


Jean-Pierre Charbonneau, a reporter 
for Le Devoir in Montreal was shot and 
wounded May 1 by a man who walked into 
the newsroom asked for him by name. He 
was hit in the left arm by one of three 
shots. The gunman fied. Charbonneau, 23, 
has been reporting regularly on the Que- 
bee Police Commission inquiry into orga- 
nized crime. 
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FEATURES AVAILABLE 


ANTIQUES 


Antiques in America 
“Antiques in America” is 
written by Harry Baker, a 
newspaperman who grew 
up in the furniture design 
business, is himself a collec- 
tor and antiques expert. It 
is specific, illustrated, prac- 
tical. His column is respect- 
ed by professionals but 
profitable to amateurs and 
is written with real Yankee 
humor and literary econ- 
omy. The Washington Post 
and the Baltimore Sun are 
two of the subscribers. For 
samples and prices write 
The Providence Journal, 
Room 416, Providence, R.I. 
02902. 


CONTESTS 


PLAY “NAMES” IN YOUR NEWS- 
PAPER. The new people-pleasing fun 
game for all ages. Readers use their 
own names to play this fascinating, 
computerized, alphabetical 
take-off on ‘‘Bingo’’! Implement for 
Reader Interest, Circulation, Merchant 
Tie-In, ete. (Let us help you count 
the ways!) Send for sample package: 
NUWORD GAME, INC., BOX 413, 
SOUTHFIELD, MICH. 48075. 


ENERGY CRISIS 


-ee—e eae es 


A NEWSMAN with years of experience 
in covering the energy industries writes 
The Energy Report, a unique weekly 
feature that. examines significant de- 
velopments in an increasingly impor- 
tant field. For sampies and cost, write 
to: Bill Mullins, The Energy Report, 
J-2 Oaktree Drive, North Brunswick, 
IN.J. 08902. 


RN, 
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GET SMART: “Ask Aunt Madge,” 6§ 
questions and answers column. Free 
samples. Madge, 3735 Macbeth, San 
Jose, Calif. 95127. 
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GENERAL 


CONTEMPORARY FEATURE SERV- 
ICE writes today’s articles for to- 
day’s editors: Future Tense, Changing 
Woman, Stock Pot, Contemporary 
Newsfeature of the Week. For now 
subjects in now style: Contemporary 
Features, Box 404, Chappaqua, N.Y., 
10514. Today. 


HUMAN BEHAVIOR 


FEATURE ON CONTROL OF SHOP- 
LIFTING AND CRIME (1000 words) 
written by accomplished professor 
available from Eagle Feature Syndi- 
cate, 627 Beverly Road, Pittsburgh, 
Pa. 15248, or call (412) 343-2508, 


WHY YOU BEHAVE THAT WAY— 
by Dr. S. Didato (nationally known 
behavior scientist). Explains why 
readers act, think, feel as they do. 
Gives practical science-based tops on 
the topic, e.g. child development, 
school study, depression, job satisfac- 
tion, ete. Samples. Box 798, Editor & 
Publisher. 


NEWS FILLERS 


NEWS FILLERS—2 to 8 lines, Camera 
ready copy or set your own. Our 42nd 


year. Samples, prices on request. 
Standard Filler Service, Box 189, St. 
Cloud, Minn. 56301. 


NUTRITION 


WEEKLY RECIPE FOR HEALTH 
column, offers readers help with special 
diets (low calorie and restricted). All 
approved by graduate nutritionist. 
Samples: Jay-Kay Recipe Service, Box 
598, Pontiac, Mich. 48056. 


PSYCHIC PHENOMENA 


“THE STRANGE WORLD OF BRAD 
STEIGER”, now in 45 U.S. papers 
with over 5 million readers. Samples, 
rates and date on request, Other Di- 
mensions, Box 140, Decorah, Iowa 
52101. 


TRAVEL 


UNUSUAL COLUMN. High reader in- 
terest. By car: USA, Canada, Alaska, 
Europe and Africa, all of it! Trained 
reporter, experienced traveler  con- 
cerned with economies, sociology, phil- 
osophy, literature, journalism and 
ecology. Emphasis on people. Write 
Box 822, Editor & Publisher. 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


SwO__A AAA ATTA ATT ll 
CLASSIFIED ADVERTISING 
Order Blank 


Name 


Address 


City State Zip | 


Authorized by 


Classification 
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YOUR WEEKLY TRAVEL and recre- 
ation page or supplement. No work for 
you, only profit. Travel Rates & 
Places, Box 246, Woodside, N.Y. 11377. 


WINES 


ON WINES. Illustrated column fea- 
ture. Samples. Bill Sonstein, P.O. Box 
11278, Elkins Park, Pa. 19117. 


L] Assign a box number and mail my replies daily 


To Run: Weeks Till Forbidden 


Please indicate exact classification in which ad is to appear. 


Mail to: EDITOR & PUBLISHER » 850 Third Ave. © New York, N. Y. 10022 


a AA ULL 


EDITOR & PUBLISHER ice May Be 


"POSITIONS WANTED" 
{Payable with order) 


eks ........$1.10 per line, per issue 
eks ....--.-$1.20 per line, per issue 
eks .....---$1.30 per line, per issue 
ek .....--.$1.40 per line. 


“Count 5 average words per line 
; ‘or 38 characters and/or spaces 
lines minimum (no abbreviations) 


/50c per insertion for box service and 
t as an additional line in your copy. 


ir-mail service on box numbers also 
available at $1.00 extra 


o not send irreplaceable clippings, 
c. in response to ‘help wanted’ 


dvertisements until direct request is 


ade for them. E&P cannot be re- 
ponsible for their return. 


LL OTHER CLASSIFICATIONS" 


emittance should accompany clas- 
ed copy when submitted unless 
edit has been established.) 
eks ....-.+-$1.60 per line, per issue 
eeks ........$1.70 per line, per issue 
weeks ....----$1.80 per line, per issue 
eek .......-$1.90 per line. 
Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


Jd 50c per insertion for box service and 
nt as an additional line in your copy. 
: Air-mail service on box numbers also 
available at $1.00 extra. 


LEASE INDICATE EXACT CLASSI- 
\CATION IN WHICH AD Is TO 
‘PPEAR. 


DISPLAY—CLASSIFIED 


ye use of borders, boldface type, cuts 
other decorations, changes your classi- 
jd ad to display. The rate for display- 
assified is $3.45 per agate line—$48.30 
ir column inch minimum space. 


: WEEKLY CLOSING TIME 
Tuesday, 4:30 PM New York Time 


ox numbers, which are mailed each day 
; they are received, are valid for 1-year. 


ia 


Editor & Publisher 

50 Third Ave., N.Y., N.Y. 10022 
(212) 752-7050 
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BUSINESS OPPORTUNITIES 


DESPERATELY NEEDED: A _news- 
paper photocomposition plant (union) 
in New York City to service a market 
of over 300 (yes, over 300) news- 
papers. Amazing, no such plant now 
exists. Details—Call Jim Whalen (212) 
793-6220. 


PRINTERS WANTED as _ partners. 
Newly proposed, non-competitive busi- 
ness. D. Ornsteen, DuQuoin, Ill. 62832. 


MEMORABILIA WANTED 


SS _EEEEEOCT_C—_m—:.Y“'_——~—ooe™ 


WANTED FOR COLLECTOR: Antique 
presses, old wood type, equipment, 
books on printing, printing memor- 
abilia, etc, P.O. Box 240, Elizabeth, 
N.J. 07206. 


I Te 
NEWSPAPER APPRAISERS 
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APPRAISALS FOR ESTATE, TAX, 
partnership, loan and_ insurance _pur- 
poses. Sensible fees. Brochure. M. R; 
Krehbiel, Box 88, Norton, Kans. 67654. 


NEWSPAPER BROKERS 
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The DIAL Agency, 1503 Nazareth, 
Kalamazoo, Mich. 49001. Ph: 349-7422. 
“America’s No. 1 Newspaper Broker.” 


ALAN G. LEWIS 
Media Broker 
On file — over 300 active qualified 
buyers for your daily, top weekly or 
shopper. Ridge Road, Hardwick, Mass. 
01037. Phone (413) 477-6009. 


MEL HODELL, Newspaper Broker 
Corporate sales license. (714) 982-0424 
1388 N. Euclid, Upland, Calif. 91786 


Negotiations for sales, purchasing, ap- 
praising of newspapers our business. 


CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 


Houston, Texas 77005 
Ph (7138) 664-9414 


ROBERT N. BOLITHO, 
magazines; appraisals, consulting. 
Krehbiel-Bolitho Newspaper Service, 
Box 133, Emporia, Kans. (316) 342-5280. 


newspapers, 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala. (205) 262-2411 


BILL MATTHEW COMPANY 


Conducts professional, confidential ne- 
gotiations for sale and purchase of 
highest quality daily and weekly news- 
papers in the country. Before you con- 
sider sale or purchase of a property, 
you should call (813) 446-0871 day- 
time; (818) 733-8053 nights; or write 
Box 3364 Clearwater Beach, Florida 
33515. No obligation, of course. 


IT’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. This 
is why we insist on personal contact 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858. 


JOSEPH A. SNYDER, BROKER 
Western, Mid-Western Newspapers 


| 2284 E. Romneya, Anaheim, Cal. 92806 


CONFIDENTIAL NEGOTIATIONS 

for purchase and sale of 
NEWSPAPERS Weekly 
in Eastern states 

W. B. GRIMES & CO. 

National Press Building 


Washington, D.C. 20004 
(202) NAtional 8-1133 


PUBLISHER for May 12, 1973 


"ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 
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AREA 3 — Tidewater weekly since 
1888, gross $65,000, net $28,000. Ideal 
couple situation; lease with option, buy 
29% down $59,000 or coop 50/50 of 
net, open to reasonable purchase plans. 
Box 814, Editor & Publisher. 


ABSENTEE OWNER will sell attrac- 
tive group of weeklies in Zone 2. In- 
come $300,000. Available with or with- 
out plant and real estate at less than 
gross. Needs strong management. Will 
consider partnership with right person. 


Box 698, Editor & Publisher. 


Rocky Mountain Newspapers 
BILL KING ASSOCIATES 
2025 Foothills Rd., Golden, Colo, 80401. 
(303) 279-6345 


a 


WEEKLY GROUP with top_ offset 
plant, Chart 9, gross $900M, only 
$510M. Dean D. Sellers, Broker, 808 


N. Miller, Mesa, Ariz. '85203. 


SOUTHERN California large profitable 
long-established weekly. Owner retir- 
ing. Box 759, Editor & Publisher. 


NEWSPAPERS WANTED 


See SESE Cr Se were ere ere ee ee ee yer 


EXPERIENCED MANAGER_ wants 
small daily/large weekly. All Areas. 
Box 823, Editor & Publisher. 


LETTERPRESS DAILY or large week- 
ly that needs to go offset. Have com- 


plete plant—press, typesetters, dark- 
room, manager, available now. N.J. 
Babb, Box 1777, Spartanburg, S.C. 
29301. 


WE HAVE QUALIFIED BUYERS for 
dailies and large weeklies. Information 
strictly confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala.—35902 
Ph: (205) 546-3356 


LET US HELP YOU get top price for 
your newspaper. Newspaper Service 
Co., P.O. Dr. 12428, Panama City, Fla. 


SS ee EeeESeeeSEeSECtoro re> ew aww ir semws 
PERIODICAL SUBSCRIPTIONS 
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SEMINAR, a Quarterly Review for 
Journalists by Copley Newspapers. 
“Seems to be trying hardest to find a 
middle ground in reference to the old 
adage that ‘nothing is ever right about 
the newspaper business in the 
Columbia Journalism Review and noth- 
ing is ever wrong about it in Editor & 


Publisher!’ ’’—Martin S. Hayden, edi- 
tor, The Detroit News. Sample copy 
free. Special introductory offer, one 
year (four issues) $2, one-third off 


regular $3 price. Box 1530-E, La Jolla, 
Calif. 92037. 


MACHINERY & SUPPLIES 
BINDERY EQUIPMENT 
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PHOTON 200B ADMASTER. 3 years 
old, in excellent condition. Complete 
with 16 font disc and short run paper 
magazine and right reading prism. 
$8500 or offer. Contact W. R. Stahler, 
P. O. Box 150, Napa, California 94558. 
Phone (707) 226-3711. 


COMPOSING ROOM 
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ALL MODELS 
Linotypes—Intertypes—Ludlows 
PRINTCRAFT REPRESENTATIVES 


136 Church St., N.Y¥.C. (212) 964-1370. | 


PHOTON 2008 ADMASTER. 38 years 
old, in excellent condition. Complete 
with 16 font disc and short run paper 
magazine and right reading prism. 
€8500 or offer. Contact W. R. Stahler, 
P. O. Box 150, Napa, California 94558. 
Phone (707) 226-3711. 
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COMPOSING ROOM _ a 


COMPUGRAPHIC MODEL 2961SL. 


3 years old. Excellent condition. Call — 


Loren Dyer, The Bulletin, Bend, Ore. 
97701. (503) 382-1811. 


FOTOSETTER—Very good condition; 


14 lenses; Spare parts; 8 Visilite mag- 
azines; 8 fonts with pi mats; 36” mag- 
azine rack. Three Fotomatics with 8 
lenses each; Spare parts; 5 fonts; 4 
extra magazines, Clarion Herald Pub- 
lishing Co., P.O. Box 53247, New Or- 
leans, La. 70058, call (504) 524-3020. 


2 MODEL D STAR AUTOSETTERS, 
used only 6 months. Like new condi- 
tion. Has all safetys. 3 Fairchild light 


touch perferators (green). Universal 
Printing Equipment Co., Lyndhurst, 
N.J. 07071. (201) 488-3744. 

COMPUGRAPHICG MODEL 4961TL. 


For immediate delivery. Factory re- 
conditioned. Installed. Unconditionally 
guaranteed. Your personnel trained. 


FAIRCHILD TAPE PERFORATOR to 
drive 4961TL. Rebuilt. 90-day war- 
ranty. Only $795. A very dependable 
combination. 


For further information contact IN- 
LAND NEWSPAPER MACHINERY 
CORPORATION, 1720 Cherry St., Kan- 
sas City, Mo. 64108. (816) 221-9060. 


JUSTOWRITERS — COMPUGRAPHIC 
All models. Service provided by manu- 


facturer. HN Business’ Products, 
Church Rd., Mt. Laurel, N, J. 08057. 
(609) 285-7614. 


Schaefer WAXER 


FOR 
SPEEDY PHOTOCOMPOSITION 


9”—14”—20” 
Wide 


newsprint, over- 


proofs, 
lays & film. No wavy ridges, dry areas, 
wax ooze at edges or wax bleedthrough. 
Clean printing. Practical. Convenient. 


Smoothly waxes 


Calibrated dial coating control Accurate call- 


brated thermostat 


Schaefer Machine Co, Ine. 


Boston Post Rood 
CLINTON, CONN. 06413 
Telephone: (203) 669-6000 


GOOD BUYS—offset composition equip- 
ment (trade-ins for Compugraphics) 
from clean plants and proud owners: 
Justowriters, used Compugraphiecs, Fo- 
totype Compositors, Headliners, Fair- 
child PTS 2020, Photon 713-5, Linofilm 
Quick, ATF, Varitypers, etc. National 
Publishers’ Supply Corp., Berlin, Wis. 
54923 or 18 W. 22nd, NYC 10010. 


FOR SALE—PHOTON 560. Two dise 
with duplicates, twelve sizes—6, 8, 10, 
12, 14, 18, 24, 30, 36, 48, 60, 72. Can 
be seen in operation now. 


CONTACT: 


John Brooks 
Newark Advocate 
25 West Main St. 

Newark, Ohio 43055 
Ph. (614) 345-4053 


NEW COLD TYPE HARDWARE 


Used only 6 weeks, for sale at a dis- 
count, Capable of producing type for 
small newspaper, tabloid, metropolitan 
or a typehouse, through to paste-up 
ready for camera. Consists of 2 AM430 
keyboards, one AM744 photosetter with 
7 lenses, 1 type disc, type size range 
from 5 to 36 pt., 4 font capacity, 4 K 
Program logic, 1 AM745 processor, 1 
waxer and 5 heavy duty paste-up tables 
and other equipment. Call Quakertown, 
Pa., (215) 536-4440 or (215) 967-1384. 
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[ACHINERY & SUPPLIES 
_ COMPOSING ROOM 


INVAC-22 KEYBOARDS, 20 small 
punches, 2 self powered punches, 2 
readers, 3 cabinets, 4 small power sup- 
plies, 2 large power supplies, many 
miscellaneous parts. 5 Siemens Key- 
boards. $1000 for the lot. Globe News- 
135 Morrissey Blvd., Bos- 
ton, Mass. 02107. (617) 288-0460. 


JUSTOWRITERS—Large selection of 
excellent trade-ins, 


for rent-lease, or 
for sale easy terms. NAPSCO, Berlin, 
‘Wise., and 18 W 22 N.Y.C. 10010 


SURPLUS EQUIPMENT 
FOR SALE 


Substantial assortment of well-main- 
tained Composing Room equipment 
available immediately. All in daily pro- 
duction until recently. Includes type- 
setting machines, proof press, electric 
storage cabinets, etc. If interested, 
send for complete list with prices. The 


_ Daily Press, Ine., 7505 Warwick Blvd., 


Newport News, Va. 23607. N.M. Fell- 
man. Phone (703) 244-8421. 


ENGRAVING 


CHEMCO POWDERLESS ETCHING 
machine Model 510 used continuously 
for 12 years. Kept in excellent repair. 
Price $500 FOB Norfolk, Va. For in- 
formation call Walker Young, 
ginian-Pilot & Ledger-Star, 
625-1431. 


MAILROOM 


8-DIDDE GLASER DG 320 Inserting 
Machines. 3 positions, main and 2 in- 
serting stations. 
Call Mr. Bricker, Economist 
Newspapers (312) 586-8800 


MODEL 5000 ADDRESSOGRAPH, like 
new condition, automatie with electric 
counter. Includes 70 drawer cabinet, 
frames, asking $5,500. Contact E. R. 
Grandy, Circulation Manager, The 
Gazette, Schenectady, 
N.Y. 12301, Tel. (518) 374-4141, 


MATERIAL FOR SALE 


SAVE MONEY on cold type paper and 
Jitho films. National Publishers’ Sup- 
ply (NAPSCO), Berlin, Wis. 54923, 
phone (414) 361-0660, or 18 W. 22nd, 


NYC, 10010, phone (212) 691-9850, 


MISCELLANEOUS 
ei 
CONVERSION to Photo Composition 
will make hot metal equipment avail- 
able September ’73. Send for list of 
available equipment. Robert Mayer, 


Daily Intelligencer, Doylestown, Pa. 
18901, 


COMPLETE CONVERSION to Photo 
Composition and Letterflex leaves sur- 
plus Composing Room, Engraving and 
Stereotype (23;3” cut off) equipment 


available about March 1, 1973. Cur- 
rently operating. Prices negotiable. 
Contact: L. A. Larson, Purchasing 
Officer, The Washington Star-News, 


2nd and Virginia Ave., S. E., Wash- 


_ ington, D. C. 20003. (202) 484-4760. 


VANDERCOOK REPRO _ PROOF 
PRESS, full page, model SP25, only 


8 years old — also, first offer takes 
400 galleys, other items. Nordmann 
Printing, 4210 Chippewa St., St. 


_ Louis, Mo. 68116. (314) 773-8000. 
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NEWSPRINT 
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ROLLS ALL SIZES—Behrens P & P, 
1896 Westwood Blyd., Los Angeles, 
Calif. 90025. (213) 474-6525. 


_PERFORATOR TAPE 


ingen 


[OW STATIC-FREE perf tapes at our 
me prices—lowest in U.S.A. All 
colors. Top quality. : 
j Call or write: 
PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


Fie eT oF he Mee 
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PRESSES & MACHINERY 


AVAILABLE NOW 


4-Unit Goss Signature Web Offset Press 
Cutoff 23;%”’—Max. web width 3514” 


Two folders: one % and 4, one with 
double parallel 
Complete with dryers, chill rolls and 
paper roll stands 
Excellent Condition 
Available Immediately 


Call, write or wire: 


Inland Newspaper 
Machinery Corporation 
1720 Cherry Street, Kansas City, 
Missouri 64108 
(816) 221-9060 


AVAILABLE IMMEDIATELY 
Color King Press Model #630 


4 units plus—Fairchild built non-stop 
imprinter—heavy duty Jaw folder—4 
floor mounted reel stands with ex- 
pandable roller chucks—steel overhead 
roll gantry—50 horse power motor—3 
phase—60 eycle—575 volts input—in- 
stalled new March 1969—excellent 
printer—Top Condition—equipped for 
direct printing—with sidelay and Cir- 
cumferential register—power driven 


tabloid slitter—2—Balwin water sys- 
tems—water stops—2 complete _ sets 
spare cover. rollers—plate bender— 


Dominion M1 stat controls with supply 
of spare breakers—contacts and com- 
plete set of solid state boards—and 
full range of spare mechanical parts 
for press. 


$65,000 
Contact Mr. Paul Tannuzzi 
Daisons Press Limited 
50 Snidereroft Road 
Concord, Ontario, Canada 


Telephone (416) 889-9282 


SAVE $40,000 
Anticipating An 
Urbanite Installation? 
We have purchased automatic pasters 
and we have available for sale... 8 
levels of 4 year old Urbanite roll stands. 
Very few moving parts, therefore noth- 
ing to wear out. These will be avail- 
able July 1, 1973 at a considerable 
savings. 

CONTACT: CLINTON 

HERALD, P.O. Box 31 

(319) 242-7101 

Clinton, lowa 52732 


' 


GOSS SUBURBAN 6 unit, 
1969. 

GOSS SUBURBAN 3 unit with 
folder, new 1964. Excellent condi- 
tion. 

GOSS COMMUNITY, 1 unit with 
folder and drive. 
COTTRELL V-15A, 5 units, 
1968, with folder. 
COTTRELL 5 unit V-15, excellent 
condition. 

ROYAL ZENITH Zephyr, 
with folder. 

FAIRCHILD COLOR KING, new 
1969, 4 units with imprinter. 
SUBURBAN half and _ quarter 
folder. 

URBANITE QUARTER FOLDER 
—Will guarantee, like new, Also 
COLE Model 106 quarter double 
parallel folder with cross  per- 
forator, new in 1966. 


[REC?" Ine, 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (312) 738-1200 


new 


new 


2 unit 


ERY & SUPPLIES | 


"MACHINERY & SUPPLIE 
| PRESSES & MACHINERY 


FAIRCHILD COLOR KING 1 unit, 
recently rehuilt, excellent condition. 
Box 779, Editor & Publisher. 


COLE MODEL 101 quarter folder and 
two knife trimmer with vacuum sys- 
tem for Goss Suburban. Like new, half 
price. FOLDER, 909 E. 59th St., Los 
Angeles, (213) 235-3131. 


STEREOTYPE 


AVAILABLE AUGUST ’74 Com- 
plete Stereo Department including: 
Nolan 18 ton Pot, Wood Pony 2234”, 
Tension Plate Automiller, Wood Super- 


matic 22%”, Sta-Hi Multi+Plex Router, 


Miscellaneous routers, formers, and 
mat rollers. All equipment in excel- 
lent condition. Can be seen in daily 


operation. $75,000. Contact: 


Jerry Prescott 
St. Petersburg Times 
Pp. O. Box 1121 
St. Petersburg, Florida 33731 
(813) 894-1111 


WANTED TO BUY 


GOSS SUBURBAN PRESS, 4-5 units 


or will buy single units up to six. 
Claremont Press, 315 San _ Leandro 
Way, San Francisco, Calif. 94127, 


phone (415) 587-2866. 


GOSS COMMUNITY PRESS UNITS, 1 


ACADEMIC 
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NEWS BUREAU MANAGER, 12 


enrollment state university, Zone 
MA degree preferred, must have p 
tical experience in newspaper rey 
ing; advise weekly student newspa 
possibility of some teaching. 
Opportunity Employer, faculty sa 
scale, excellent fringe benefits. Ri 
Box 1736, Editor & Publisher. 


ASSISTANT PROFESSOR, print je 
nalism. Reporting, editing, ot 
courses. PhD or near, some ye 
newspaper work, teaching experie 
An equal opportunity employer in | 
gion 3. Box 707, Editor & Publis 
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ADMINISTRATIVE _ 


5 
GENERAL MANAGER wanted | 
university daily newspaper with 4 
000 circulation. Must he experien 
and have detailed knowledge of bi 
editorial and advertising phases of * 
newspaper. Must be an excellent { 
ministrator, able to work with stud 
and professional staff. Excellent ¢ 
portunity for a No. 1 person. Sal 
commensurate with ability. No phe 
inquiries. Write all in_letter to Miu 
igan State News, c/o Victor G. Sp 
iolo, President, Board of Directo 
345 Student Services Bldg., Michi 
State University, East Lansing, Mit 
48823. 


TO 4. CONTACT MR. MEREDITH, 
(215) 536-6820. 

1 OR 2 UNIT GOSS COMMUNITY 
press with folder, Prefer serial num- 
ber between 300 and 400. Call (401) 
724-0200. ; 
USED BERKLEY-SMALL K-99 or 
K-77. Vendors in good condition. Call 
(202) 554-7580 collect. Ask for Mr. 
Langston. 


NEWSPAPER SERVICES 
ADVERTISING DISPATCH 


DISPATCH PROBLEMS? HANsystem 
has been solving them for years. 3444 
Country Club Dr., Medina, OH. 44256. 


CIRCULATION PROMOTION 


NEED MORE HOME> 
DELIVERY ? 


If so, consider a change of pace from 
routine promotions! Want fast and 
sustaining results? Our organization 
can do it for you. Thanks to a care- 
fully planned and soundly executed 
telephone solicitation program. We 
give you that increase, at a most rea- 
sonable cost per subscription. This is 
because our telephone solicitation 
methods are thorough and _ skilled. 
Backed by years of active experience 
in this specialized field for both daily 
or weekly newspapers. Call or write 
for further information 

ROBERT NELSON CAMPAIGNS 

861 Meadowbrook Drive 
Huntingdon Valley, Penna. 19006 
(215) WI 7-5215 


PRESS ENGINEERS 
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INSTALLATIONS & MOVING 


Special equipment, designed or built. 
Equipment available for sale. 


Paul F. Bird 
P.O. Box 1027 
Sanford, Fla. 32771 
(305) 668-5034 


Newspaper Press Installations 
MOVING—REPAIRING--TRUCKING 
Expert Service—World Wide 
SKIDMORE AND MASON, INC. 
1 Sherman Avenue 
Jersey City, N.J.—07307 
(201) 659-6888 


COMPUTER SYSTEMS DEPAR 
MENT MANAGER. For large t 
daliy. Work experience as departmé 
head or assistant department head © 
similar operation. in or out of nev¥ 
paper industry a _ necessity. Se 
starters with ability to communi¢ 
and college degree should app 
$30,000 salary plus growth potenti 
Send resume to Box ‘820, Editor 
Publisher. 


GENERAL MANAGER for rap 
growing newspaper of 15,000 paid 
culation in explosive growth marke 
Excellent opportunities if you dem@ 
strate what you can do to move f@ 
ward with solidly established propert 
Ideal candidate would be profit-orient 
with editorial and sales strengths © 
that he can produce and sell a t 
product while maintaining effective 
nancial control. Competitive salary 
appealing incentives. Box 1776, di 
& Publisher. ; 


MANAGER for small weekly. Absen 
owner. Chance to buy in. C. H. G 0s| 
General Newspapers, Ballston §j 
N.Y. 12020. (518) 885-4601. { 


WANTED: General manager/ad mi 
ager. Opportunity for energetic, 

vertising-oriented newspaper person 
assume managerial reins of two EH 
Texas weekly newspapers. Partial 
full ownership will be  conside 
Write or call Robert H. Kurz, 
McKinney, Dallas, Texas 75205, (2! 
522-9642. -— 


GENERAL MANAGER wanted 
suburban newspaper chain in Wes 
half of New York. Must be strong | 
display advertising, circulation. Willi 
to compensate for right person. 
838, Editor & Publisher. 


: 


CIRCULATION 


1 


EXCELLENT OPPORTUNITY exis 
for Circulation Director with a fai 
growing, aggressive, 30,000 daily 
Zone 5, Must have experience and 
a self starter. Salary plus bonus prt 
gram. Send resume to Box 812, Ed 
tor & Publisher. he” 


EXPERIENCED DISTRICT MAI! 
AGER who is interested in how 
dene on an aggressive, fast gro’ 


4 . by 
’ MANAGER for 14,000 
afternoon daily and Sunday 
Area 7. Excellent opportunity 
dual with background in car- 
aining and promotion. Attractive 
‘and benefits. Qualifications first 
Box 764, Editor & Publisher. 


OTION MANAGER for circula- 
spartment. Must have vision and 
ation necessary to work up 
carrier contests. Prefer experi- 
circulator. Write furnishing de- 
nm experience and starting salary. 


setup, good opportunity_to move 


Zone 2. Box 705, Editor & 
ner. 
CIRCULATION 
MANAGER 


ontrolled weekly in Zone 2 seeks 
ie circulator to take complete 
. of department. If you are 
tly a District Manager or as- 
t on a small daily or large 
*, this could be your chance to 
it. 


are a self-starter, not afraid 
srk, hours or a tough boss, we’d 
-o have your resume and salary 
ements. THE BERGEN NEWS 
LISHING CORP., P.O. Box 130 
es Park, N.J. 07650. 


MANAGER — 6-day morning, 
2, city territory experience. Take- 
e person for new expanded area 
irgin territory. Must be sales 
ad. Send complete resume of your 
1 record of what you have done 
salary requirements to Box 844, 
ry & Publisher. 


ASSIFIED ADVERTISING 


ee 


CLASSIFIED MANAGER 


dly expanding Southern California 
ernoon daily needs aggressive 
ified manager to build staff, line- 
ind profits. Recent acquisitions of 
lies and shopper presents ter- 
- opportunity for record breaking 
s. Send full resume and earning 
-ds to Box 848, Editor & Publisher. 


DISPLAY ADVERTISING 


BUSINESS MANAGER — Oppor- 
y in small chain for qualified 
rtising salesman to step up in 


‘y, responsibility. Prize winning 
ing daily, 5,000 circulation, in 
nding cultural area. Supervise 


g, dedicated staff. Person we seek 
+ be a self starter, well organized, 
fessional and prepared to play an 
‘tant role in Auburn, Ind., the 
of classic automobiles. Contact 
Kroemer, Editor and General 
1ager, The Evening Star, Auburn, 
, 46706. : - 


5 


ADVERTISING SALES 


da’s best newspapers are on the 
for 1973 with ambitious expan- 
, plans in advertising sales in the 
napa Bay area. Z 


‘ou are a seasoned advertising repre- 
sative, well versed in retail display, 
_ is your opportunity to join an en- 
siastic, professional sales team_of- 
ng high quality advertising to Flor- 
's West Coast business community. 


addition to.a good base salary, you'll 
your own pace with: one of the 
st imaginative incentive plans in the 
ustry, plus partake of “‘extras”’ such 
company paid profit sharing, pen- 
1 plan, life insurance, health insur- 
e, liberal paid vacations and_holi- 
's, quarterly cost of living and 
‘istmas bonuses, and many more, 
to mention the enjoyment of life 
the Gulf of Mexico’s sunny shores. 
ite, describing yourself, experience 
lary requirements: Employment 
r, Times Publishing Co., P.O. 
t. Petersburg, Fla. 337381. 
URG TIMES 
HPENDENT 


wa 


hungry with less than 


ls 
SHER 


CENTRAL NHW YORK DAILY needs 
aggressive display sales person. $150 
per week plus_ commission and full 
fringe benefits. We are a fast growing 
communications company, Send _re- 
sume including references to Box 802, 
Editor & Publisher. 


NORTHERN ILLINOIS suburban 
newspaper group seeks _ advertising 
representative to make calls at major 
retail chain store headquarters and 
cover general advertising accounts in 
Chicago area. Starting salary range: 
$14-15,000. Excellent fringes. Send 
complete resume, references. Box 847, 
Editor & Publisher. 


DISPLAY SALESMAN for fast grow- 
ing Southern California daily, Ideal 
location for secure future with ad- 
vancement. Excellent salary and com- 
mission plus car allowance and fringes. 
Send resume to Ad Manager, Daily 
News, Camarillo, Calif. 93010. 


AGGRESSIVE AD DIRECTOR for fi- 
nancially solid suburban group (dailies, 
weeklies) in fastest growing area of 
Texas. 6-man ad staff presently. Start 
with $14,700 guarantee, Qualified ap- 
plicants interested in permanent po- 
sition only please. Write confidentially 
to Publisher, P.O. Box 34195, Dallas, 
Texas 75234. 


AN OPPORTUNITY TO MOVE UP 


Excellent opportunity for energetic 
person who wants to move ahead in 
trade journal advertising, learning 
field under working publisher and tak- 
ing full responsibility for sales as 
ability warrants. Familiarity with ad- 
vertising sales desirable, but limited 
experience will by no means disquality 
applicant. Primary concern is finding 
person with intelligence and aptitude 
who is determined to apply initiative 
to build his income as he builds sales. 
Write Harry L. Peace, P. O. Box 
52288, New Orleans, La. 70152. 


UPSTATE NEW YORK daily and Sun- 
day needs a creative. aggressive retail 
salesman who’s decided that he wants 
to be successful. If you have a few 
years experience, can sell ideas and 
think you’d like to be a manager some 
day, you might want to join our team 
as we’re part of a highly regarded mul- 
ti-state newspaper group. The salary is 
open, the benefits and living condi- 
tions are excellent and the chance to 
make a bright future for yourself is 
here. Write in complete confidence to 
Box 831, Editor & Publisher, 


An Expanding Dynamic 


IDENVER COLORADO 


suburban weekly newspaper group 
seeks knowledgeable space salesmen 
with minimum of three years experi- 
ence for permanent positions with a 
future. This is an open invitation to 
all who qualify to contact us now 
should you be planning a vacation trip 
in this area. Let us know your plans 
by writing Jack Collier, Community 
Publications Company, 8885 W. 14th 
Avenue, Lakewood, Colorado 80215. 


GROWTH ‘OPPORTUNITY for ex- 
perienced display salesman with 6-day 
daily in beautiful Southwestern city. 
Salary, commission, car allowance, 
fringes. Send references, _ samples, 
photo. Box 821, Editor & Publisher. 


WE NEED outstanding 
manager within our group. 10 to 
20,000 population communities, Must 
have solid background. Willing to pay 
top salary and bonus for this classifica- 
tion. Write A. V. Lund, Shaw News- 
papers, Dixon, Ill, 61021. 


advertising 


MIDWEST DAILY with 30,000 circu- 
lation needs Assistant Advertising Di- 
rector. Our Advertising Director will 
be moving to General Manager’s po- 
sition with one of our papers in the 
next year. We need an _ enthusiastic 
replacement who can learn the job in 
short order. We want someone who is 
years sales 


HELP WANTED © 
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“DISPLAY ADVERTISING - 


WE WILL PAY TOP DOLLAR for 
the best person in the country to di- 
rect a retail ad staff of 19 on a 70,000 
circulation morning newspaper in the 
Midwest. Most modern cold type, off- 
set plant in U.S. Must be strong per- 
sonally in sales, administration and 
retail advertising promotion. Personal 
interview a must. Send personal data 
and track record to Box 770, Editor 
& Publisher. 


ADVERTISING SALESMAN with 
ability to write some news. Experience 
on free circulation helpful. Should 
reach 5 figure salary in 6 months. Job 
open now. Send references to Box 740, 
Editor & Publisher. 


AD MANAGER 


excellent 18,000 Midwest 
A real opportunity for a 
person now on a smaller paper, or 
the second man in a larger paper. 
Good fringe program, plus oppor- 
tunity for further advancement. 


wanted for 
offset daily. 


Salary plus incentive. Must be able 


to handle planning and promotion, 
take full charge of retail depart- 
ment. Prefer person with Midwest 
background. 

Write full details to Box 777, Edi- 
tor & Publisher. All letters will be 
kept confidential. State availability 
for interview at our expense. 


CHICAGO AREA DAILY seeks bright 
aggressive Advertising Director. Can- 
didates should have at least 2 years 
sales or sales management experience. 
$20,000 plus. bonus. Send resume to 
Box 815, Editor & Publisher. 


EDITORIAL 


SSSEEOEEES CTC asSaSrr'vVrrwowor" 


MANAGING EDITOR to supervise and 
train staff, put out 6,000 5-day PM 
paper full of local news and help fast- 
growing newspaper grow even faster. 
Must be aggressive, hard-working. 
Write fully to David Frazer, Statesboro 
Herald, Statesboro, Ga. 30458. 


NEWS EDITOR 


I’m a young managing editor looking 
for an aggressive news editor with a 
flair for design and a sharp copy pen- 
cil. We’re a moving afternoon paper 
which likes to shake the trees, but we 
want to look better too. The person I 
want has been a top-notch reporter 
and has some solid desk experience. 
Will be second in command of a 21 
person newsroom on a 20M Midwestern 
daily near a big city. If you want a 
challenge, good pay, good benefits on 
a paper with guts, contact Box 804, 
Editor & Publisher, immediately. 


WE WANT a seasoned pro_ who’s 
young enough to learn more to become 
No. 2 person in a rapidly growing 
twice-weekly newspaper of 60,000 cir- 
culation. We’re growing quickly with 
an award-winning track record. We 
want a_hard-driving  reporter-photog- 
rapher-editor to become No. 2 in our 
newsroom, a position created by 
growth in pleasant Jersey shore locale. 
Send resume, clips, salary  require- 
ments to Box 781, Editor & Publisher. 


~ HEADLINE WRITER 


Fast, accurate deskman for medical 
newspapers in Washington, D.C. Fa- 
miliarity with medical terminology 
helpful, not essential. Good pay, bene- 
fits, fringes. Knowledge of layout 
strong plus that could expand job. 
State salary history in resume to Room 
pest Cordell Ave., Washington, D.C. 


SMALL AREA 1 DAILY needs _ edi- 


experience, $18,000 plus to start. Ad- 
vertising Director job pays $24,000 
plus. Send resume to Box 808, Editor 
Publisher. 


for May 12, 1973 


'' 


torial, feature writer who can do it 
all when needed. Independent, liberal, 
strong on local issues. Full particu- 
lars to Box 784, Editor & Publisher. 


WANTED: Mature editor to edit an 


help manage good weekly paper in re- 


sort town. Call Osia Williams, (615) 
526-7161. =< 


REPORTER-EDITOR-DESKMAN who > 
would like to live in great Southwest 


and work on better-than-average news- — 


paper. Fine opportunity for writer who 
takes pride in his work and wants job 
with future. Box 745, Editor & Pub- 
lisher. 


WOMEN’S EDITOR, small north Ala- 


bama daily. Must have college or ex- 
perience, prefer both. 15,000 college 
town, near Huntsville, short drive to 
Nashville. Fringe benefits, good work-. 
ing conditions. Send resume immedi- 
ately to Drawer 190, Cullman, 
35055. Will reply to all. 


PORTFOLIO 
DEVELOPMENT 
SPECIALIST 


Nationwide Insurance Co., Columbus, 
Ohio, has an opening for a person 
with professional writing experience 
as a portfolio development specialist. 
The person we are seeking will have 
5 to 10 years writing experience, pre- 
ferably in the casualty or commercial 
insurance field and will be responsibie 
for developing and maintaining sales 
reference guides for the office of mar- 
keting. We prefer a college graduate 
with a major in Journalism, experi- 
ence in the newspaper or publishing 
business helpful. Starting salary open, 
with excellent benefits package includ- 
ing profit sharing. Submit resume and 
salary requirements to F, K. Gill, 
Nationwide Insurance Co., 246 N. 
High St., Columbus, Ohio 43216. 


FIRST NEWSPAPER in America’s 
oldest city seeks an energetic reporter 
with some daily or weekly experience, 
one who can write with brevity, clarity 
in hard news for our 8,000 PM, and 
produce features with a twist for our 
weekend magazine. Excellent fringe 


sion, vacation, holidays, overtime be 
yond 40 hours, car allowance. Patrick 
Lynn, Managing Editor, The Record, 
P.O. Box 1630, St. Augustine, Florida 
32084. (904) 829-6562. 


CITY EDITOR—Ohio daily needs desk- 
man who knows typography, who can 
encourage a small news staff and who 
can dig up local stories. Reply to Box 
742, Editor & Publisher. 


MANAGING EDITOR-REPORTER for 
award winning South Carolina semi- 
weekly to manage news staff of five. 
Send complete details, including snap- 
shot, in confidence. Prefer enthusiastic 
family type with desire and know-how 
to produce excellent newspaper. Mod- 
ern, air-conditioned offset plant. Good 
pay and fringe benefits. Box 688, 
Editor & Publisher. 


COPY EDITOR 


Desk job avaiable immediately in the 
Midwest on one of the country’s out- 


standing morning metropolitan news- 
papers. Experience in editing and 
headwriting essential. Journalism 


graduate with a minimum of two 
years experience preferred. Excellent 
salary and generous employee benefits. 
Write Box 800, Editor & Publisher. 


SMALL NEWS DAILY 
seeks editor interested 

need leader capable of competing 
against larger daily; young, talented 
staff. Send resume to The Daily News, 
P.O. Box 1466, Green Bay, Wisc. 54305. 


WE’RE LOOKING for the best feature 
writers in America. Top craftsmen 
who can touch the reader’s soul. 
Writers who can evoke emotions . 
move people to smile and ery. You'll 
start at around $20,000 on this tough, 
demanding job. Send brief resume and 


in Zone 5 


in challenge; 


ee 


samples of your best work. Don’t 
phone. A _ try-out will be required. 
Roger Langley, Assistant Editor, 
NATIONAL ENQUIRER, 600 South 
East Coast Avenue, Lantana, Florida 
33462. 
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- 6,000 circulation, 


‘HELP WANTED 
EDITORIAL 


“WORKING CITY EDITOR—Opportu- 


nity in small chain for qualified re- 
porter to step up in salary, respon- 
sibility. Prize winning growing daily, 
in expanding. cul- 
tural area. Cover police, city hall, 
some camera, some features. Dedicated 
staff of 4+. Person we seek must be 
a self starter, well organized profes- 
sional and prepared to play an im- 
portant role in the community. Write 
fully in first letter to Mrs. L. Joyce 
Smith, Managing Editor, News-Sun, 
Kendallville, Ind. 46755. 


EDITOR WANTED: Somewhere there 
is a soul who would like to enjoy 
Appalachian life and on the side write 
and edit a 50-volume heritage encyclo- 
pedia of West Virginia. Write Jim 
Comstock, Richwood, W. Va. 26261. 


FOOD EDITOR/WRITER 


A leading Zone 5 metropolitan daily- 
Sunday seeks food editor or writer. 
Desire experienced person preferably 
with degree in home economics-journal- 
ism with orientation toward foods. 
Write Box 727, Editor & Publisher. 


NEWS EDITOR to 13M daily’s 
talented staff of Prefer Mid- 
westerner, Write or call Roger Matz, 
Sentinel, Fairmont, Minn. (507) 
235-6362. 


lead 


WE WANT a seasoned sports editor 
who can direct a 2-man staff in the 
Piedmont, with heavy emphasis on 
local sports. Experience in editing 
essential, flair for makeup desired. If 
willing to dig, contact Editor, Gastonia 
Gazette, Gastonia, N.C. 28052. 


EDITOR 
We're looking for a top magazine 
professional to head up one of the 


fastest growing books in a multi-book 
house with a real future. Knowledge 
of EDP and the computer industry a 
real plus but not an absolute require- 
ment. Suburban Chicago away from 
the city’s “hassle.” Send resume and 
salary history (don’t phone) in com- 
plete confidence to: Thomas J. Trafals, 
editorial director, Hitchcock Publishing 
ae Building, Wheaton, IIl. 


TOP-NOTCH COPY EDITOR needed 


- by newspaper group of semi-weekly 
and weeklies. Salary commensurate 
with ability. Send resume. H & S Pub- 
lishing Co., P.O. Box 400, Tullahoma, 
Tenn, 37388. 


COPY EDITOR 


Do you have 1 or more years of copy 
desk experience? Are you able to edit 
copy sharply, write accurate and lively 
heads and layout pages? 


If you answered ‘‘yes’’ to those ques- 
tions, we have an opportunity for you 
on our 19,000 circulation, 6-afternoon 
offset paper. We are located in a 
friendly city of 35,000 in a rapidly 
growing area. 

Salary commensurate with your ability, 
plus excellent company paid benefits. 


If you'd like to come and grow with 
one of the Southeast’s most progres- 
Sive newspapers, please contact Jack 
Hildebrand, Evening Herald, P.O. Box 
11707, Rock Hill, S.C. 29730, Phone 
(803) 327-7161. 


COUNTY SEAT weekly in rural Mid- 
west seeks literate individual capa- 
ble of directing entire news operation 
> and doing most of the responsible 
work. Present capable reporter-photog- 
rapher will remain. Proud paper, seeks 
always to do good news job, stresses 
accuracy. Absentee but frequently-on- 
hand publisher, No ad_ sales, little 
photography, no darkroom work, no 
paste-up (we're letterpress in our own, 
capably staffed shop)—-but on Wednes- 
days all hands work on that week's 
paper. This is a job for someone who 
likes to keep busy and do more than 
a ho-hum job. Age and gender im- 
material, but applicant should want to 
live in a small town. Major metro- 
politan area two hours away; Big 10 
university even closer, Write Box 810, 


Editor and Publisher. 
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HELP WANTED 
EDITORIAL 


COPY WBDITOR needed by _ 40,000 
Pennsylvania morning daily. If you’re 
working the desk of a smaller daily, 
and agree that skilled editing and 
headline writing are hallmarks of a 
quality newspaper, we'd like to discuss 
with you why this opportunity may be 
better than most. College and experi- 


ence essential. Write full details 
promptly: Box 799, Editor & Pub- 
lisher. 

FREELANCE 
WRITERS—I am _ seeking freelance 


articles about 2,000 words with photos 
or art, about travel, the oil field, the 
Old West, or about any other topic. 
We pay up to 10¢ a word depending on 
quality. Kit van Cleave, P.O. Box 
1675, Houston, Texas 77001. 


LAYOUT /PASTE-UP 


PRODUCTION LAYOUT ARTIST, ex- 
perienced in producing camera-ready 
advertising layouts in volume with 
cold type and repro mat services. Fine 
working conditions and benefits. Call 


Mr. Signer, (818) 688-8508 or write 
913 S. Florida Ave., Lakeland, Fla. 
33803. 

MARKETING 


LEADING MANUFACTURER of com- 
puter based photo-typesetting equip- 
ment is expanding its marketing or- 
ganization nationally. Positions avail- 
able for aggressive individuals with 
graphic arts and EDP systems experi- 
ence. Send resume to Autologie Ine., 
9119 DeSoto Ave., Chatsworth Calif. 
91311. 


PRESSROOM 


PRESSMAN for offset weekly news- 
paper located on the Mississippi Gulf 
Ceast. Complete knowledge of Cottrell 
V-15 press necessary. Central printing 
plant where several newspapers are 
printed. Call Edward Hall collect, 
(601) 467-5474, days, (601) 467-6540 
nights. 


PRESSMAN-STEREOTYPER 


Permanent position for experienced 
person. Good scale and fringe benefits. 
Call collect (217) 852-5252 or write 
Steve Farruggia, Pressroom Foreman, 
The News Gazette, 48 Main St., Cham- 
paign, Ill. 61820. 


WEB OFFSET PRESS INSTALLER— 
Experienced in press repairs, operation 
and field installation. Must be willing 
to travel and relocate in Kansas City 
area, Good salary and fringe benefits. 
Send complete resume including work 
experience and_ references. INLAND 
NEWSPAPER MACHINERY CORP., 
ee Cherry Street, Kansas City, Mo. 


URBANITE PRESSMAN, AT LEAST 
2 YEARS EXPERIENCE. CALL (303) 
892-5551, EXT. 60, 


WANTED: Experienced Goss offset 
pressman. Write giving resume and 
showing salary and years of experi- 
ence. The Fayette Tribune, Box 139, 
Oak Hill, West Virginia 25901. 


PRODUCTION 


PHOTOTYPESETTING MANAGER 
capable of markup, layout, production. 
Zone 2 location. Knowledge of com- 
puter helpful. State experience, refer- 
ences, salary requirments. Replies con- 
fidential. Box 767, Editor & Publisher. 


PRODUCTION ENGINEER 


A Zone 5 daily with a circulation of 
about 40,000 has a unique opportunity 
for a production engineer. Let us hear 
from you in confidence. Box 834, 
Editor & Publisher 


PHOTOCOMPOSITION SUPERVISOR 
Assume charge of computerized com- 
posing department in Rhode Island. 
Markup capability, co-ordinate paste-up 


and scheduling, Ideal opportunity for 


competent individual. (401) 724-0200. 
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HELP WANTED — 
PUBLIC RELATIONS 


WRITER 
AAA MOTOR CLUB 


2-3 years with a city or town paper, 
house organ, re-write or other solid 
editorial combination for monthly tab- 
loid dealing with transportation, leg- 
islative, travel, etc., as well as other 
PR media. Opportunity for organized, 
energetic individual wanting stimula- 
tion, security and advancement to 
learn and grow in congenial career 
position. New York City. Please mail 
full resume, salary requirements, Box 
789, Editor & Publisher. 


OPPORTUNITY for talented news and 
feature writer who wants to make a 
career with large Chicago Public Re- 
lations firm. Stable organization, many 
fringes, prefer reporter from Region 
5. Box 807, Editor & Publisher. 


WRITER 


(dependent on qualifications) 
Salary: $9,520 to $13,996 


The National Cancer Institute, office 
of Public Affairs, is looking for a 
writer with meaningful writing and 
reporting experience with a major 
newspaper and a thorough background 
in the medical sciences to write re- 
ports, Pamphlets, news releases, arti- 
cles and news stories on activities in 
cancer research and to develop a var- 
iety of special communications proj- 
ects. Must be able to write in terms 
laymen understand. 


Send resume to the National Cancer 
Institute, Personnel Office, Bldg. 31, 
Room 3A-33, Bethesda, Md. 20014. 


An Equal Opportunity Employer, M/F 


Positions 


ACADEMIC 


ADVERTISING/BRO'ADCASTING pro 
with 8 years experience and journalism 
Masters seeks teaching. Bob Junas, 
936 Peace, Hazleton, Pa. 18201. (717) 
454-1660. 


ADMINISTRATIVE 


PUBLISHER OR MANAGEMENT po- 
sition. 15 years in all phases of news- 
papering. Proven company builder, de- 
veloper of new ideas and markets, 
cost-cutter. Strong in sales, advertis- 
ing, circulation, composing and presses. 
Company man, 34, at the top where I 
am. Box 765, Editor & Publisher. 


AD MANAGER—AIll departments, all 
size competitive papers. Young, ag- 
gressive, successful. Resume, Box 791, 
Editor & Publisher. 


YOUNG SEASONED General Manager 
with 10 years small offset daily and 
group suburban weekly experience 
seeks challenge with newspaper or- 
ganization active in suburban expan- 
sion. Heavy advertising, production, 
promotion, voluntary pay background. 
Box 818, Editor & Publisher. 


EXPERIENCED 15 YEARS many 
phases small daily mid-management. 
Will locate as needed for growth op- 
portunity in same. (614) 852-9225 
evenings. 


BUSINESS OR GENERAL MANAGER 
of medium sized daily. 14 years ex- 
perience business manager in all 
phases of small offset daily. Familiar 
with letterpress. Helped convert letter- 
press to cold type offset plant. Prefer 
Zones 8 or 9, will consider others. 
Resume, references. Available on short 
notice, Box 839, Editor & Publisher. 


EDITOR & PUBLISHER for May 


: 
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“HELP WANTED __ 
PUBLIC RELATION 


TALENTED WRITER with n 
media background needed by la 
Upstate New York manufacturer 
solid spot on News Bureau. Techn 
experience helpful but not essent 
applicant must be willing and able 
learn. Job involves press relatic 
development of publicity programs 
dissemination of news. Equal op 
tunity employer. Send resume, writ 
samples to Box 826, Editor & Publish 


REPORTER 
TO SWITCH 


TO 
PUBLIC 
RELATIONS 


If you’re earning between $8,000 
and $14,000. 

And if you’re a news or feature 
writer on a daily 

and ready to start 

earning some money on the 
public relations side in the 

New York area... 

Then rush us your resume. 


As the leading recruiter 

of public relations men and 
women, we have several 

searches on tap for giant 

blue chip corporations and 

PR agencies in the New York area. 
Our fees are paid by management. 


EDWIN B. STERN or 
Executive Recruitment, 15 E, 48, 
New York, N.Y. 10017 


EDITOR/PUBLIC RELATIONS fr 
resentative for Zone 2 aerospace d 
sion. Applicants should have s¢ 
newspaper background and the int 
est and versatility to handle a 
range of technical writing  assi 
ments. Job involves the PR spect 
press releases to plant tours, in ad 
tion to editing tasks. State salary | 
quirements and send resume to E 
769, Editor & Publisher. 


Wanted eee 


ADMINISTRATIVE 


VETERAN NEWSPAPER MAN 
$20,000 cash would like to pure 
or buy in daily or weekly in Zone - 


or 7. Business, advertising and 
duction oriented. Box 842, Editor 


Publisher. 


CIRCULATION | 


PRESENTLY EMPLOYED Circulati 
Manager with ABC daily and Sun 
desires to relocate. 20 years experié 
with 2 newspapers. BS degree, ex 
in promotion and_ collection. Requi 
resume. Box 773, Editor & Publishe 


CIRCULATION MANAGER—Expe 
enced in all phases of circulation. ] 
crease and revenue producer, Tale 
for organization, training and pron 
tion. Box 793, Editor & Publisher. 


26 YEARS EXPERIENCE — 45 Ye: 
Old. Top circulation expert now ave 
able. No metros, Complete range 
successful experience. MANAGEMEN 
MOTIVATION! PROFITS! Look aft 
proven performer. Write Box 
Editor & Publisher. 


DISPLAY ADVERTISING 


~—«“_~_—_—_ SC r--_-_---—----ee~s — ere ee Te 


ADVERTISING MANAGER, expe 
enced small dalies, weeklies, mat 

promotion minded. (314) 646-36 
Write Box 188, Bland, Mo. 65014. — 


RETAIL ADVERTISING 
DIRECTOR/MANAGER OR _ 
NATIONAL COOP AD DIRECTOR 


Experience, 20 years retail sales a 
promotion with Midwest daily a 
Sanay, Beh Revs one io ive 
working wit! ational | Progra 
Age 43. Box 796, Editor & Publish 


» 


AD MANAGER with 7 years 

ce in daily and non-daily 
ons seeks position on news- 
n Eastern Texas or Louisiana. 
| proven record in sales and pro- 
bns. Call (713) 296-4476 in Winnie, 
s after 5 PM or write Box 843, 
br & Publisher. 


ALE AD MANAGER seeks _posi- 
with Florida daily. Box 846, 
or & Publisher. ; 


cat 
wl 


~ EDITORIAL 


IC: Writes concise, knowledge- 
hard-hitting reviews of drama, 
ie, art, films, books. Young, im- 
ative ’72 English honors. grad. 
name it, I can handle it. Resume 
‘samples. Thomas S. Kinter, 760 
hill, Rt. 1, Elmira, N.Y. 14903. 
) 562-8102. 


*>ERIENCED WRITER with com- 
ensive editing and layout back- 
and seeks desk position. Age 29, 
degree, family, now employed. Any 
>, Box 790, Editor & Publisher. 


RSATILE, hard-working writer 
ts to expand part-time into full- 
> writing career, MA in literature; 
ing background solid in arts, re- 
nm, sports, education. Will relocate 
. Zone 3. Box 787, Editor & Pub- 
2r. 


BEL WORLD’ REPORTER, expe- 
ced in film-theatre criticism, active 
national press junkets, an in-depth 
onality interviewer and  media- 
mted book-periodical reviewer de- 
position with daily in Zone 2. 
lume featuring nationally recogniz- 
» references supplied upon request. 
712, Editor & Publisher. 


N, 23, with 2 years newspaper ex- 
jence—features, photos and _ hard 
"s—wants to report politics or off- 
t. West Coast, South or foreign 
try preferred. Box 788, Editor & 
rlisher. 


IN - DOCTRINAIRE, accomplished 
torial writer wants to tell it like 
s and should be. Box 8190, Wash- 
ton, D.C. 20024. 


WSMAN, 7 years all-around re- 
ter and copyreader 1 year, all on 
same mighty middleweight in state 
vital city. Want a crack at the big 
e. Lucid, fast, accurate. Box 741, 
‘tor & Publisher. © 


SPONSIBLE, AGGRESSIVE, crea- 
2 newspaperman with 16 years ex- 
ience on 85,000 circulation news- 
ers seeks position with challenge 
1 opportunity. Experience includes 
sitions as general assignments re- 
‘ter, beat reporter, city editor and 


naging editor for prize-winning pa- 
*s, including Pulitzer. Box 772, Edi- 
& Publisher. - - 


ANAGING EDITOR for small or 
‘dium daily. Experienced in both 
ropolitan and = smaller papers. 
oan, 45, now in Florida, will re- 
ate. Chas. Stine, 7169 Blanding, 
ksonville, Fla. (904) 771-5371. 


4 JOURNALISM, BA Business fe- 
ule grad seeks feature and/or bus- 
ess writing spot. 5-month intern for 
tional company. Box 748, Editor & 
‘blisher, 


eh 
RED OF RUT. 10 years professional 
rience. Currently employed § as 
‘iter-columnist with daily of 175,000 
culation. Have in journalism 
d speech, and MA in communication 
sory. Pxperience includes makeup 
d editing as well as daily writing. 
charge of hiring and training part- 
i geevlogees. Box 713, Editor & 
isher. 


SLOCATING REPORTER, 24, single, 
‘s general assignment and/or desk 
pe Zamne 2. 3 years professional, 4 


e erience. Box 739, Edi- | 
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__ EDITORIAL 


VETERAN heavily experienced on 
metropolitan papers wants responsible 
position on medium sized paper South, 
Southwest, or far West. Presently em- 
ployed with wide background and zest 
for newspaper business. Rim, desk, 
managing editor ability. Sober and 
reliable. Write Box 778, Editor and 


Publisher. 
WASHINGTON CORRESPONDENT 
for newspaper group, female, 22, 


wants to do the same for company 
with advancement and better pay. BA, 
working on MA in economics. Box 
805, Editor & Publisher. 


IMAGINATIVE YOUNG WOMAN, 
Smith Grad ’73, English major, writing 
experience with college paper, seeks 
reporting position. Prefer Zones 1, 2 
or 9. Box 760, Editor & Publisher. 
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SPORTS WRITER, 22, 1 year on 
20,000 Delaware daily, seeks step up. 
Broad experience in all athletic areas. 


Looking in Zone 2. Ambitious, hard 
working. (302) 994-4826. Box: 830, 
Exlitor & Publisher. 

BRIGHT, EARNEST journalism stu- 
dent, 21, with school newspaper ex- 
perience, seeks position on small 
weekly or daily newspaper, preferably 


in Zone 2. Box 832, Editor & Publisher. 


SCRATCH ME and I bleed .ink, Po- 
litical science graduate American Uni- 
versity with specialty in communica- 
tions can combine knowledge with op- 


erative background as daily editor’s 
well-indoctrinated daughter. Seek re- 
porting job within commute from 
Bethesda, Md. Box 833, Editor & 
Publisher. 


HARD WORKING bright young man 
with 2 years Capitol Hill writing ex- 
perience seeks news writing position. 


International relations background, 
fluent German, Willing to relocate. 
Top references. Box 806, Editor & 


Publisher. 


EDITOR — MA in writing, formerly 
editorial assistant N.Y. Times, as- 
sistant editor New Leader, presently 
college instructor. First novel just pub- 
lished, editor of literary magazine. 
Desire editorial position in New York, 
California, or New England area. Box 
809, Editor & Publisher. 


TROIKA READY TO TRAVEL, Sen- 
ior, Managing, Associate editors com- 
hine 20 years magazine expertise. News 
format trades, consumer, special in- 
terest. All sizes, shapes, frequencies. 
Diverse backgrounds span comprehen- 
sive subject range. Will move separ- 
ately or in tandem. Seek rational em- 


ployer, metro New York. Box 845, 
Editor & Publisher. 

EDITOR, 39, of medium daily, seeks 
immediate opening, Excellent record 


of revitalizing product, knows hot and 
cold operations, family man. Phone 
(618) 235-6106. 


SPORTS EDITOR (writer-deskman)— 
Now in 8th year with prize-winning 
major daily. Go anywhere for right 
opportunity. Top references. Box 828, 
Editor & Publisher. 


YOUNG employed’ reporter, broad 
background, ambition and BA _ seeks 
position on medium or large daily as 


outdoor or environmental writer. Zone 
Wi Be oe or, i. aBboxe 811) Editor -& 
Publisher. 


FEMALE SPORTSWRITER, 23, ’72 
J-Grad, seeks position on daily, any 
Zone. Award-winning college sports 
editor, enthusiastic, knowledgeable, re- 
sponsible. Recent PR experience. Pay 
not important. Experience is what 
counts! Box 813, Editor & Publisher. 


BILINGUAL NEWSMAN, 5% years 
experience, including large metro daily 
and wire service, seeks news position. 
SDX member, family man, many free- 
lance credits. Will relocate, U.S. or 
foreign. Box 816, Editor & Publisher. 


READY-MADE NEWSPAPER STAFF, 
young but with aggregate 50 years ex- 
perience, seeks opportunity to produce 
existing or new publication. Turnkey 
venture offers Managing Editor, sports 
editor, photographer and_ contributing 
editor experienced in all phases of 
newsgathering and production. Adver- 
tising personnel also possibility. Avail- 
able immediately. Price negotiable. 
Now located in Zone 1. Call (617) 
877-6792 or write Box 817, Editor & 
Publisher. 


BA JOURNALISM, June 773. Some 
experience on New York City daily. 
Sports or general reporting, any Zone. 
Available July. Box 819, Editor & 
Publisher. ; 


RADCLIFFE ’72 seeks first reporting 
job government major — photog- 
rapher for college paper Prefer 
Zone 1 but will go anywhere. Box 
824, Editor & Publisher. : 


COPY EDITING position on medium 
or large daily sought by misplaced 
reporter, 25. 2 years plus on 37,000 
daily. College editor. Married. Any 
Zone. Box 829, Editor & Publisher. 


EDITOR Seeking editorship of 
medium size daily or large weekly 
newspaper, Seasoned professional, but 
receptive to trends which make to- 
day’s newspaper vital to readers and 
challenging to reporters. Solid growth 
record. Top references. Prefer New 
Jersey, Delaware, Maryland, Box 827, 
Editor & Publisher. 


for May 12, 1973 


| Consider others. 


AWARD WINNING aart critic will 
consider any area if opportunities 
match abilities. Box 835, Editor & 
Publisher. 


WHAT AM I BID for newsman, early 
30’s, 11 years on all desks except 
sports (past 8 on medium Zone 5 
daily). Prefer South or Southwest. 
Present salary $200 
Editor & Publisher. 


week. Box 841, 


FREELANCE 


CENTRAL AND WEST FLORIDA 
Stringer Advertising-Retail, National 
and Financial-Copy, Visuals, Story- 
boards-Heavy Print and _ Broadcast 
Media. Box 693, Editor & Publisher. 


PHOTOGRAPHY 
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RECENT BA, 27, quality conscious, 
mature; experienced; seek photography 
position on your newspaper or maga- 
zine. Roger Nye, Box 316, Durango, 
Colo. 81301. 


YOUNG ENGLISH PHOTOGRAPHER 
— 6 years newspaper/agency/com- 
mercial experience seeks position in 
U.S.A. or Canada. Write George Crane, 
“Bloxworth’. Store Hill, Bermuda. 
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PHOTOGRAPHY — 


VETERAN Ex-Navy 


Graduate Layton School of Art, Mil- 


waukee. 4 years experience with Mid-— 


west daily. Desire position with large 
or small daily. Prefer Zone 5 or 9. 
Box 775, Editor & Publisher. hs 


PRODUCTION 
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SERVICE REPRESENTATIVE — 25 
years experience in newspaper pro- 
duction. Formerly employed as_ as- 


sistant production manager of large 


metropolitan newspaper. Box 768, Edi- 
tor & Publisher. 


PRODUCTION MANAGER wishes _ to 
relocate in Maine or New Hampshire. 
Experienced letterpress/cold type — 
markup/makeup/pasteup/camera. Resu- 
me. Box 714, Editor & Publisher. 


READY TO UPDATE your cold type 
operation? Composing room foreman 
available with systems design experi- 
ence and know-how to make it go. 
Send for resume. Box 785, Editor & 
Publisher. 


PRODUCTION MANAGER  Circula- 


tion Group 10, 23 years experience 
newspaper production. Budget fore- 
casting and. effective cost controls. 


Computer and electronic peripheral de- 
vices in application to photocomposi- 
tion. Box 774, Editor & Publisher. 


COMPOSING ROOM FOREMAN. 
Knowledgable in both hot and cold 
type. Proven leadership ability. Strong 
in personnel supervision, labor rela- 
tions, cost analyst and quality control. 
Highest references. Box 750, Editor & 
Publisher. 


PRODUCTION OR COMPOSING man- 
agement. Experienced in most pro- 
duction departments, especially com- 
posing room: hot type, photocompo- 
sition, or conversion to cold type; ITU 
law and labor relations. Excellent pro- 
duction record as composing room fore- 
man. Need change. Top references. 
Box 840, Editor & Publisher. 


PUBLIC RELATIONS 


een 


PUBLIC RELATIONS position sought, 
1972 graduate, BS, age 27, married, 1 


child, veteran. Salary open. Prefer 
Zone 1 or 6. Box 825, Editor & 
Publisher. 


FEATURES WRITER-PR: Stop look- 
ing! I’ve got a brain you can train — 
for less. BA Journalism. Interned 
writing PR for City of Miami. They 
loved my work! Use 35mm. Enthusi- 
astic, hard working fact digger. 
magazine spot open I can slip into? 
Zones 2 or 4. Box 886, Editor & 
Publisher. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


photographer. © 
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“Shop Talk at Thirty » ties. som 


Those helping hands 


Newspapers are fortunate in having so 
many willing troops within the business, 
and associated with it, who quickly an- 
swer a call to arms. 

As reported here March 38 and 24, a 
campaign by which newspapers can help 
the American people understand and ap- 
preciate the meaning of their First 
Amendment rights of free speech and free 
press was an outgrowth of a meeting of 
the National Conference of Newspaper 
Associations at ANPA headquarters in 
Reston, Va. Fifteen associations and orga- 
nizations representing all phases of news- 
paper work participated in that session. 

Phase I of the project was the repro- 
duction and distribution of a series of six 
ads that appeared originally in the South 
Bend Tribune. The work was done as a 
publie service by Metro Associated Servy- 
ices and the campaign was publicized to 
members by the ANPA Newspaper In- 
formation Service, the International 
Newspaper Advertising Executives and 
the International Newspaper Promotion 
Association. Many of the ads were used by 
newspapers around the country—no one 
has kept track of how many newspapers— 
and E&P reproduced them in consecutive 
issues, the last appearing April 28. 

Phase II of this project began this 
month with distribution of four original 
ads on the same subject by SCW, Inc. Two 
of the pages are reproduced in this issue. 

Early in June, Multi-ad Services will 
distributed four of its own ads, and in 
early July Metro will send out four more. 

Expenses for ad development, engrav- 


‘ing and slick proofing are being borne 


- entirely by these creative services. 


Adding to this combined effort are two 
ads recently published by Knight Newspa- 
pers as a part of its current corporate 
advertising campaign which are now 
being made available to any newspaper 
wishing to reprint them over their own 
logotype. The ads, prepared by Grey Ad- 
vertising/Detroit, run eight columns wide 
by 147 lines deep. They have appeared in 
Fortune, Business Week, the Wall Street 
Journal and EDIToR & PUBLISHER. 

One of the the ads is illustrated with the 
book burning scene from Nazi Germany 
and says: “It can’t happen here as long as 
the press remains an open conduit 
through which public information flows. 
But if the press becomes a tool through 
which the government informs the public 
of only those things it thinks the public 
should know, anything can happen.” 

The other ad shows a reporter behind 
bars and asks: “Is he fighting for his own 
rights, or yours?” The ad concludes with 
this quote from Albert Camus: “A free 
press can, of course, be good or bad, but 
without freedom it will never be anything 
but bad... Freedom is nothing else but a 
chance to be better, whereas enslavement 
is a certainty of the worse.” 

Copies are available from David Henes, 
promotion director of the Detroit Free 
Press. 

In another area, newspapers are receiv- 
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ing help and ammunition from their prin- 
ciple suppliers, the newsprint manufac- 
turers. 

Great Northern Paper Company. an- 
nounced in E&P March 10 it was 
launching a national program to tell re- 
tail advertisers why newspapers are 
their best buy. It offered ad mats and 
repro proofs of a series of ads for use as 
in-paper promotion or as mailers. 

“This year America’s advertising boom 
will be well on its way to reaching $25 
billion. And the rate of increase will con- 
tinue to be pretty steep for the next five 
years. Most of the growth will come from 
retail advertising,’ Great North’s copy 
said, 

“We believe that newspapers are in the 
best position ever to capture the major 
share of this increasing retail advertising 
budget. But their advertising advantages— 
impact, believability, memorability and 
saturation—have to be told forcefully— 
and immediately. We want to help get this 
job done.” 

The idea has caught on so well that by 
April 23 Great Northern was able to an- 
nounce that “starting June 1, over 600 
newspapers will be telling marketers why 
newspapers are America’s most advanced 
advertising medium.” 

For many years some of the large 
Canadian newsprint producers have been 
financing research on newspaper reader- 
ship through the Newsprint Information 
Committee. 

Crown Zellerbach has had a campaign 
selling “Newspaperability” through paid 
space in advertising publications. A recent 
ad said “No news is bad news... Without 
the newspaper, your day might well be a 
blank page. People use newspapers to stay 
in touch with what’s going on. Every- 
where. And in a degree of local detail 
they can’t get anywhere else. Newspapers 
scale things down to the local reader’s 
size. He reads it, loves or hates it. But 
always, he uses it... Newspapers are the 
family bulletin board.” 

As we said at the beginning, there are a 
lot of willing troops. Never underestimate 
the power of the press. 


Protest over typos. 7 
stops Quebec paper 


The resignations of 19 unionized su 
visory editors stopped publication of | 
Soleil, a French language daily in Que 
The editors stepped down because | 
“frustration” over the appearance of 
newspaper following technological chan 
in composition. 


Gabriel Gilbert, president and publis 
of Le Soleil, said the paper’s managem¢ 
stopped publication because the resi 
tions left too few people to put out 
newspaper. 

He added that the resignations ca 
because the editors were “disappoint; 
frustrated and insulted” with the fi 
products of Le Soleil’s new $2 mill 
investment in modern composition. 
paper was plagued with typographi 
errors after initial start-up. 

Andre Dionne, Quebec City Journalis 
Union president, said the editors resi 
in sympathy with demands that technol 
ical change not lower the the quality 
the paper. 


St. Louis P-D halted 
by short lived strike 


Weekend publication of St. Louis (M 
Post-Dispatch was halted when memb 
of the teamsters union refused to cr 
picket lines of striking engineers of ra 
and tv stations owned by the Pulitzer 


The Pulitzer Company and the St. Lo 
Globe-Democrat (May 5) filed charges 
unfair labor practices against the Int 
national Brotherhood of Electrical Wor 
ers, contending the strike (May 4) h 
halted distribution and delivery of the ty 
newspapers. The engineers walked 
their jobs at KSD radio and tv in 
contract dispute and pickets appear 
early on the morning of May 5 at 
broadcast stations and the Post-Dispa 
printing plant. The Globe-Democrat — 
printed in the Pulitzer plant. On Sunda 
May 6 the engineers ratified a contra 
calling for a pay increase to $327 a wet 
with $20 increments in two years to $36 
They had been paid $310. They had bee 
working without contract since la 
November. A spokesman for the Pulitz 
Company said newspaper production r 
turned to normal on Monday, May 7. 


HISTORY MAKERS 
READ IT .. . BELIEVE IT 
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for newsmen writing 
on No-Fauit Insurance 


...a 210-page “encyclopedia” that provides an up-to-date report on no-fault legislation 
passed in the states to date, together with a summary of the principal provisions of those laws. 


Prepared with the help of the legal and actuarial experts of the world’s largest auto 
insurer, the manual also provides some historical perspective on the auto accident 
reparations system. In loose-leaf format, it will be updated periodically as events dictate. 


Why offer such a manual? 


Until now, the news media have not been able to turn to an “all-in-one-place” source 
of factual information and interpretation. 


Much of the material provided the media up until this time has been colored by the 
viewpoints of those urging the passage of no-fault 


legislation or those opposing it. 


Because of that, we’ve taken particular pains to keep 


Bob Sasser 
Manager, 
No-Fault 
Information Desk 


the factual data as free of bias as possible. Where our 
own analysis and comment are offered, they are 
clearly labeled as such. 


If you, or your publication, are as involved in 
the reporting of the auto insurance reform story as 


most, this manual should be useful to you. We’re as 
interested as you are in seeing that story reported 
accurately...and we hope this makes that job easier. 


For your free copy (one to a paper, please), 
write on your letterhead to: 


No-Fault Manual 

Attn: Bob Sasser 

Public Relations Department 
State Farm Insurance Companies 
One State Farm Plaza 
Bloomington, Illinois 61701 
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Downtown Denver—some years ago 
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Dallas 


There are two newspapers 
in Denver: one, first in the 
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Rocky Mountain News 
SCRIPPS-HOWARD NEWSPAPERS 


Advertising Dept., 200 Park Avenue, New York City 


purchased the Pulse, Inc. Survey of October/ 
December ’71, released February, ’72. (Sur- 
veys have also been conducted by ABC and ~ 
Simmons of the Denver market). | 
gained more than 2,700,000 lines of retail 
advertising in 1972. 

gained more than 3,400,000 lines of classified 
advertising in 1972. | 

gained more than 670,000 lines of national 
advertising in 1972. 

thus gained more than 6,700,000 lines of ad- 
vertising in 1972—more than 16%. 

published 2,124 pages (2,124!) of color adver- 
tising in 1972. 

gained more than 6,000 daily circulation, 
3,000 Synday circulation March 31/72/73. 

is a morning tabloid which is the first media 
choice of some of the nation’s largest and 
most competitive merchandisers. 


Source: Media Records Annual ’72 m4 
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